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Foreword

Executive
Insight

For more than a decade, the Global Payments Report
(GPR) has been the industry's definitive source for
understanding payments trends. Trusted by merchants,
analysts, consultancies, academics, regulators, and
even competitors, it plays a central role in guiding
informed decisions and sparking new ideas.

Like many payments leaders across the industry, |
have relied on this report in the past to help shape
global strategy. This year, | am proud to now be
the publisher of this latest edition, which offers
an in-depth examination of the trends impacting
how consumers pay across 42 global markets.

This 11th editionis also the first since Worldpay
and Global Payments have merged. Our combined
company now spans more than 175 countries and
$3.7 trillion in annual payments volume, multiplying
what's possible for our clients and partners.

As Globalpayers, we pride ourselves on serving clients
of every size and at every stage of growth - in nearly
every market worldwide. That breadth and reach

are what set us apart, and why the insights in this
report matter.

Our scale is powered by our people, whose deep local
expertise enables merchants to navigate the cultural
nuances and preferred payment methods of each

market they enter. The GPR brings clarity to the
trends reshaping commerce and underscores
the strength of our combined capabilities.

By grounding our decisions in global consumer
shopping trends and the technologies powering
them, we help enterprises, SMBs and partners
expand into new markets and accelerate
growth, even as payments continue to evolve.

Guided by a pure-play focus on payments and
an unwavering commitment to our clients and
partners, we are investing more than a billion
dollars annually to reimagine how commerce
moves, connects, and grows around the world.

And with unmatched global reach, we are
uniquely positioned not only to lead in
cross-border payments, but to help define the
future of global commerce itself.

We're not just tracking the future.
We're already on it!

Cameron Bready
CEO Global Payments
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Introduction

Commercein
constant motion

Trillions of payment transactions are in motion globally every year.
They flow across borders, channels and moments of everyday life,
shaping commerce and communities as they go.

Payments are more than just agents of exchange - they are change.
Consumers are powering this forward motion with their rising
expectations for faster, safer and easier payment experiences. Those
trillions of payments are a collective expression of what people value.
They compound change. By pursuing their wants and needs, consumers
are collectively reshaping payment landscapes just by living their lives.

Order WP-29017

Artisan Vase

150.00

This is what perpetual motion in payments looks like. They evolve Subtotal $150.00
differently market by market, often defying rigid categorization. = Delivery $10.00
The result is constant movement and recalibration for businesses, Total $160.00

providers and even entire economies.
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In this 11th edition of the GPR, we explore commerce
in a continuous state of change. We begin with how
consumer expectations for exceptional payment
experiences are helping to drive growth in digital
payments in stores, pushing physical commerce to
match online convenience.

We'll see payments on the move - "glocalization” -
as local payment methods increasingly go global
through expansion and interoperability.

Payment transformation
shifts gears

The GPR aims to provide insights into each payment
landscape while recognizing the limitations of any
static snapshot in a world defined by movement.

Today, consumers expect payments at the speed of
life. The best experiences fade into the background,
feeling intuitive and almost invisible. Behind that
simplicity sits an increasingly complex set of
systems, working in perpetual motion.

Digital wallets are winning in different ways around
the world, moving beyond one-size-fits-all models
in favor of locally relevant innovation that has
helped them take a leading position across major
payment markets.

We explore the current state of buy now, pay later, a
category that continues to expand and be reimagined
by new and original players, underscoring its
popularity with consumers.

For payment providers and merchants,
I's a clear challenge: make complexity feel
effortless, while everything continues

to move forward.

y

We also look at how cryptocurrency as a consumer-
to-merchant payment method is finding

relevance through gradual evolution rather than

a revolutionary path.

As always, GPR 2026 is anchored by in-depth
market guides. We analyze payment method share
by transaction value in e-commerce and physical
points of sale in 42 key markets including Portugal
and Switzerland that are new to GPR2026. This
core analysis is supplemented by estimates of
card network shares, total consumer spending by
channel and digital wallet funding.
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pretty fas

If you don't stop and look around once in a while,
you could miss what customers really want.

$15.00
$15.00
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A new wave of payment
app growth in stores

Digital payment innovation first took off online while
the in-store experience lagged. Today, payment apps
are starting to follow the same trajectoryin stores

as they did online. QR codes and interoperability are
pushing developments in the Asia-Pacific region,
while regulatory changes stir in payment competition
in Europe. Payment apps will account for 46% of
global POS value in 2030 - or $15.6 trillion.

BNPL competition
follows the consumer

Transaction-specific installments continue to help
shape payment landscapes. Prominent buy now,

pay later brands boast growth in their installment
businesses while expanding into broader services.
Digital wallets are natural homes for BNPL, with
several global brands integrating installment features
directly into the wallet experience. Meanwhile, card
issuers are turning to card-backed installments to
win back share of consumer lending at checkout.

Glocalization:
Payments on the move

Many leading payment systems were designed for
domestic use, causing friction for travelers and cross-
border online shoppers that must adapt to unfamiliar
payment options. Today, these points of friction are
being reduced through the global expansion of direct
acceptance and interoperability, while in Europe a
new effort aims to unify countries' domestic payment
networks into one across the continent.

Crypto for payments:
Evolution, not revolution

Cryptocurrency enthusiasts promised revolution

- a parallel structure to traditional finance of cash,
card networks and other fiat-based payments. That
revolution hasn't arrived yet, with crypto having
negligible direct use compared to traditional finance
transaction values. Consumers are using it to pay
more than they were, but through unexpected ways:
via the traditional finance tools cryptocurrencies
aspired to replace.

Digital wallets are winning
on multiple fronts

Digital wallets are now the leading payment method
globally, accounting for 56% of e-commerce and 33%
of POS value in 2025. Their rise reflects their inherent
flexibility, serving the diverse needs of consumers
around the world. Our analysis explores where - and
why - pass-through, staged and stored-value wallet
models are succeeding.

Commerce in constant motion GPR 2026 1




Glocalization Digital wallets Crypto

$15.6t

Insights | e ’ 10 6
| B Payment apps’ on the rise S Ot
A new Wave Of - ; ' , Projected to grow at 8% CAGR 2025-2030, $9-3t

payment app we forecast payment apps will account

for 46% of global POS value in 2030
($15.6 trillion).

8% CAGR
2025-2030

i
\3Z

Digital payments first took off online, Today, the revolution seen in e-commerce is Pay by card

fueled by a new, native context of coming to the store. Payment apps - including

e-commerce. Thatinnovation produced digital wallets, buy now, pay later, A2A and

revolutionary results: most global online other banking apps - are starting to follow the VISA

payment value today flows through same trajectory. Apps already account for most

these popular fintech and banking apps. in-person transaction value in five markets,

including China and India, and are expected to . .

In contrast, innovation at the physical point of sale account for a majority of value in another dozen ' Payment apps accounted for 37% of Share of global Projected POS growth rates

has been slower. Well-functioning infrastructure to markets by 2030. 9 global POS value in 2025, with cash and POS value, 2025 (in CAGR 2025-2030)

accept cards and cash muted any urgency to change. physical cards representing 63%.

Just a decade ago, limited smartphone adoption Meanwhile, emerging regulations are setting _

and immature payment functionality kept adoption the stage for intensified competition in Europe’s The use of payment apps in stores is

of app-based POS payments low and concentrated traditionally card-led POS environment. forecast to grow 135% faster than POS

mostly in China. growth globally.
8%
Payment

+135% more than cha apps
*Payment apps include digital wallets, buy now, pay later, account-to-account and other banking apps Commerce in constant motion GPR2026 13
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China

Payment apps

ascend in APAC fll:st

While other markets are at varying stages of digital payment
adoption, in China the journey is effectively complete: payment

apps are the default way to pay.

Innovation driven jointly by China's
public and private sectors has enabled
the country to achieve the world's
highest digital payment adoption
across both e-commerce and POS.
The popularity of QR codes and near
total consumer adoption of Alipay
and Weixin (or WeChat Pay) helped
China largely leapfrog cards.

Today, these apps encompass all
payment methods in one place.
Users can load their wallet account
balance, utilize installments, card

payments, loyalty points and more.

(o)

37%

Payment apps Global average

share of POS

value, 2025 0
89%
China
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Four other markets saw payment apps'
share of POS value rise above 50% in 2025
—allin APAC, and all driven substantially
by ubiguitous use of QR codes at the
point of sale:

India (65%), where the UPIl instant
payment system works alongside cards
in digital wallets including Google Pay,
PhonePe and Paytm.

Thailand (56%), where the Bank of
Thailand's PromptPay system primarily
drives account-to-account use via local
banking apps, as well as in digital wallets

like TrueMoney.

Hong Kong (54%) features diverse wallets

including AlipayHK, WeChat Pay HK,
Apple Pay and Octopus Wallet, as well
as local banking app using the Faster

Payment System (EPS).

Digital payments have soared in Vietnam
(52%) where the VietQR system from
NAPAS enables instant account-to-
account payments via local banking
apps and digital wallets.

Payment apps share of POS value

il

China 89% 9L4%
India 65% /5%
Thailand 56% ‘66%
Hong . | _—
Kong 54% 65%
Vietnam 509, 62%
South o | | 0
. 2025,2030 forecast
Australia 2U9% 369% | oo
2025 2030 forecast I
Commerce in constant motion GPR 2026



https://www.alipay.com/
https://pay.weixin.qq.com/
https://www.brookings.edu/articles/chinas-payments-u-turn-government-over-technology/
https://www.npci.org.in/product/upi
https://pay.google.com/intl/en_in/about/
https://www.phonepe.com/
https://paytm.com/
https://www.bot.or.th/en/financial-innovation/digital-finance/digital-payment/promptpay.html
https://www.truemoney.com/
https://www.alipayhk.com
https://pay.wechat.com/en/index.shtml
https://www.apple.com/hk/apple-pay/
https://www.octopus.com.hk/en/consumer/mobile-payment/wallet/about/index.html
https://www.hkma.gov.hk/eng/key-functions/international-financial-centre/financial-market-infrastructure/faster-payment-system-fps/
https://vietqr.vn/
https://en.napas.com.vn
https://www.alipay.com/

TOC POS

Furope

Glocalization

Digital wallets BNPL

In-store payment
competition intensifies

Europe is traditionally a
card-heavy POS market, and
Apple's exclusive control of the
IPhone's NFC chip has limited
IPhone users' contactless
options to Apple Pay. Today,
that's changing.

InJuly 2024, Apple reached an
agreement with the European
Commission to grant third-party
payment providers free and open
access to its NFC technology,
allowing payment rivals to offer
tap-and-go payment technology.

Leading the new entrants into Europe’s
app based POS payments market are
Bizum, BLIK, Klarna, PayPal and Vipps.

P

In May 2025, PayPal launched
in-store payments in Germany.
The NFC-enabled app will also
include PayPal's popular "Pay in
X" BNPL option.

K

In December 2025, Klarna launched

Crypto

In Poland, BLIK has been available
in physical stores since 2019 via

a Mastercard partnership. BLIK is
now available via NFC tap-to-pay

integrations, including Apple's iOS.

7

Bizum already leverages QR codes

NFC in-store tap-to-pay integrations
in 14 European markets. Klarna offers

multiple payment methods using
Visa Flexible Credential.

for in-person payments in Spain
based on e-commerce rails. A full
NFC solution will be deployed in
the first half of 2026.

W’

In Norway, Vipps launched its NFC-
enabled POS payment solutionin

December 2024, credibly claiming it
was "the world's first alternative to

Apple Pay on iPhone.”

16 GPR2026
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QR codes
ontherise

QR codes have risen to form an essential pillar of point-of-
saleinfrastructure thanks to their low cost for merchants
and ease of use for merchants and consumers alike.

QR codes for payments at the point of sale first achieved
widespread use in China. Today, the story of QR code use
for payments is widespread across the region including in
Vietnam (VietQR), Malaysia (DuitNow) and the Philippines
(QR Ph), where domestic national payment systems and
fintechs alike leverage the technology to initiate payments.

QR code useis also ascendant in Latin America, with Brazil's
Pix using QR codes as a primary way to connect Pix users.
QR codes are in widespread use across the region, with high
rates of use indicated via our survey in Peru (Yape), Colombia
(Nequi) and Argentina (Mercado Pago).

In contrast, QR codes are used less in Europe and North
America. While QR code use is rising, adoption has been
muted due to the widespread popularity of cards used
with POS terminals.

APAC

&0Ix

@ mercado
pago

66%

Brazil

Qw L QRPHh

@) GCash

72% 4%

Malaysia Philippines

We asked: "When using a mobile device for

in-store payments, how do you typically pay?"

% = share answering “QR Code"

71% 76%

Peru Colombia

£2 Alipay

IS

WeChat Pay

80%

China

@ mercado
pago

84%

Argentina
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https://ec.europa.eu/commission/presscorner/api/files/document/print/fin/ip_24_3706/IP_24_3706_EN.pdf
https://ec.europa.eu/commission/presscorner/api/files/document/print/fin/ip_24_3706/IP_24_3706_EN.pdf
https://ec.europa.eu/commission/presscorner/api/files/document/print/fin/ip_24_3706/IP_24_3706_EN.pdf
https://bizum.com/es/
https://www.blik.com/en
https://www.klarna.com/international/
https://www.paypal.com/ee/home
https://vipps.no
https://vietqr.vn/
https://www.paynet.my/business-solutions/duitnow-transfer.html
https://www.bsp.gov.ph/Media_and_Research/Primers%20Faqs/QR_Ph_P2P_FAQs.pdf
https://www.bcb.gov.br/en/financialstability/pix_en
https://www.yape.com.pe/
https://www.nequi.com.co/
https://www.mercadopago.com.ar/
https://www.blik.com
https://www.blik.com/en/history-of-changes
https://www.blik.com/en/history-of-changes
https://www.pkobp.pl/klient-indywidualny/aplikacja-iko-ipko/aplikacja-mobilna-iko
https://www.blik.com/en/blik-contactless-payments-soon-available-on-ios
https://bizum.com/es/
https://bizum.com/es/en/blog/face-to-face-payments-bizum-business-physical/
https://www.klarna.com/international/
https://investors.klarna.com/News--Events/news/news-details/2025/Klarna-Launches-Tap-to-Pay-for-In-Store-Purchases-Across-14-Markets/default.aspx
https://investors.klarna.com/News--Events/news/news-details/2025/Klarna-Launches-Tap-to-Pay-for-In-Store-Purchases-Across-14-Markets/default.aspx
https://investors.klarna.com/News--Events/news/news-details/2025/Klarna-Launches-Tap-to-Pay-for-In-Store-Purchases-Across-14-Markets/default.aspx
https://corporate.visa.com/en/products/flexible-credential.html
https://www.paypal.com/ee/home
https://www.finextra.com/newsarticle/45931/paypal-launches-contactless-mobile-wallet-in-germany
https://www.finextra.com/newsarticle/45931/paypal-launches-contactless-mobile-wallet-in-germany
https://www.vippsmobilepay.com
https://www.vippsmobilepay.com/en-NO/news/vippsmobilepay-launches-the-worlds-first-alternative-to-apple-pay-on-iphone
https://www.vippsmobilepay.com/en-NO/news/vippsmobilepay-launches-the-worlds-first-alternative-to-apple-pay-on-iphone
https://www.alipay.com/

Glocalization Digital wallets

Glocalization

Payments

on the move

People are often in motion as travel has become easier than ever.
Yet most payment systems were designed for domestic use. This
causes friction for travelers who must adjust to new systems, tools

and currencies.

Card schemes first emerged to serve
the needs of global travelers, building
impressive networks that allow
consumers to pay in a consistent
way worldwide. Global card scheme
infrastructure works perfectly for
those with internationally branded
payment cards. Many of today's fast
growing payment systems, though,
aren't card based and weren't designed
to manage cross-border regulations.

18 GPR2026
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Multiple initiatives seek to overcome
these challenges. Payment systems in
Brazil, China and India are extending
their networks of direct acceptance
globally. In Southeast Asia, national
payment systems are building cross-
border reach through interoperability.

Meanwhile, in Europe, a new effort aims
to unify multiple domestic payment
networks into a cohesive whole.

Crypto

2. 0.0.9.0.¢

The Grand, Budapest
7 nights
$1480

A

payment world

China's two major payment apps, Alipay
and WeChat Pay, now reach well beyond
China.They're accepted by select
merchants in many destinations popular
with Chinese consumers, whetherthey're
living, traveling or shopping overseas.
This means people who use these apps at
home can often pay the same way abroad.

The parent companies of Alipay and
WeChat Pay also enable payment
acceptance for domestic and international
tourists through their Alipay+ and TenPay
Global cross-border payment platforms.

India's Unified Payments Interface
continues to expand its acceptance
network. Travelers can find merchants
accepting UPI in Malaysia, Nepal, Qatar,
Singapore, Sri Lanka, Thailand and the UAE.

Pix is now available in countries outside

of Brazil, including in Argentina, Chile,
Portugal, Spain and the U.S. For tourists
coming to Brazil, Pix allows international
digital wallet and banking app users to use

Pix payments with domestic merchants.

a IS SZ 1
WeChat Pay
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https://www.unionpayintl.com/
https://pay.wechat.com/zh_hk/index.shtml
https://www.alipay.com/
https://pay.wechat.com/zh_hk/index.shtml
https://www.alipayplus.com/
https://www.tenpayglobal.com/en
https://www.tenpayglobal.com/en
https://www.npci.org.in/product/upi
https://www.pagbrasil.com/blog/pix/understanding-iof-tax-on-financial-operations-on-international-pix-payments
https://www.pagbrasil.com/blog/pix/understanding-iof-tax-on-financial-operations-on-international-pix-payments
https://braziljournal-com.translate.goog/opiniao-pix-roaming-quando-a-experiencia-de-pagamentos-cruza-fronteiras/
https://braziljournal-com.translate.goog/opiniao-pix-roaming-quando-a-experiencia-de-pagamentos-cruza-fronteiras/

Glocalization

Domestic

Digital wallets

payment systems

get connected

Project Nexus is an initiative by the Bank for International Settlements to link

domestic fast payment systems using shared standards on a single platform.

In March 2025, central banks from India, Malaysia, the Philippines, Singapore
and Thailand created Nexus Global Payments to turn this cross-border

interoperability vision a reality.

Project Nexus

9 instaFay

DuitNow

PAYN®W

Malaysia Philippines Singapore
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| P ay

Thailand

Crypto

<= |ndia and Thailand
W UPI-PromtPay R

C‘Q Indiaand Singapore |
- UPI - PayNow N

\\
o

g& Singapore and Malaysia
——= PayNow - DuitNow

\
N

It's natural for neighboring countries to
be the first to connect their domestic
payment systems, with innovation
rising most prominently in APAC.
Bilateral agreements are already active
between operators of domestic fast
payment systems across the region.

Zeroinon

While Europeans have varying degrees of shared infrastructure — including a common
currency across many markets — Europe's major domestic payment systems have

historically operated inisolation.

The European Payment Initiative's new payment
app, Wero, seeks to change all that. The over 55
banks and payment service providers that EPI
comprises set out to build a more efficient, cost-
effective network that reduces Europe’'s reliance
on global providers. While some initiatives, like
the European Payment Alliance, focus on linking
domestic systems while preserving local brands,
EPIlis taking a different approach by creating a
single regional network under the Wero banner.

In February 2026, Bancomat, Bizum, SIBS-MB
WAY and Vipps MobilePay jointly announced
with EPI Company the signing of a Memorandum
of Understanding that aims to enable seamless
cross-border payments across Europe by 2027.

[JDEAL
(

H12026 H12026
Start of Netherlands Commercial launch
migration (co-branding of e-commerce
iDEAL and Wero)

H2 2026
End of 2027 Launch of e-com advance
Expected completion of payment plans; Payconiq
iDEAL migration to Wero migration finalized

WeRo : WeRO ( =

WeRO (()

H2 2026

Launch of POS payment
and card integration;
e-com launchin France

2027 and beyond
Value added services
(loyalty, digital identity, etc.)

* Forecast timelines are based on official projections as of January 2026

Commerce in constant motion GPR 2026
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https://epicompany.eu/about
https://wero-wallet.eu
https://epicompany.eu/media-insights/bancomat-bizum-epi-sibs-and-vipps-mobilepay-sign-mou-to-accelerate-the-rollout-of-sovereign-pan-european-payment-solutions
https://epicompany.eu/media-insights/bancomat-bizum-epi-sibs-and-vipps-mobilepay-sign-mou-to-accelerate-the-rollout-of-sovereign-pan-european-payment-solutions
https://epicompany.eu/media-insights/europa-and-epi-launch-collaboration-to-expand-sovereign-pan-european-payments
https://bancomat.it/
https://bizum.com/es/
https://www.mbway.pt/

https://www.mbway.pt/

https://vippsmobilepay.com/
https://epicompany.eu/media-insights/bancomat-bizum-epi-sibs-and-vipps-mobilepay-sign-mou-to-accelerate-the-rollout-of-sovereign-pan-european-payment-solutions
https://epicompany.eu/media-insights/bancomat-bizum-epi-sibs-and-vipps-mobilepay-sign-mou-to-accelerate-the-rollout-of-sovereign-pan-european-payment-solutions
https://www.bis.org/about/bisih/topics/fmis/nexus.htm
https://www.bis.org
https://nexusglobalpayments.org/
https://www.npci.org.in/product/upi
https://paynet.my/business-solutions/duitnow-qr.html
https://www.bsp.gov.ph/PaymentAndSettlement/FAQ_Instapay.pdf
https://www.abs.org.sg/e-payments/pay-now
https://www.bot.or.th/en/financial-innovation/digital-finance/digital-payment/promptpay.html
https://ideal.nl/en/naar-wero
https://wero-wallet.eu/
https://wero-wallet.eu/
https://wero-wallet.eu/news

Glocalization

Digital wallets

Digital wallets Crypto

Digital wallets are winning

on

Digital wallets appeared at the dawn of this century, innovating and improving
with unstoppable momentum.

By 2025, payment apps like Alipay, Apple Pay and
PayPal accounted globally for over half of online
and one-third of in-person transaction value.
Consumers are drawn to digital wallets because
they're fast, safe and easy to use.

Despite their commonalities, there is inevitable
diversity in underlying payment methods, just
like original physical wallets that held cash,
cards or checks.

“Digital wallets are winning” is multiple stories
unfolding in parallel. In markets led by a single
payment method, wallets make it easy to pay
that way. In more competitive markets, diversity
of payment methods is reflected in the wallets

22 GPR2026
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themselves, offering choice and flexibility. Finallysee

in a growing number of markets, digital wallets
have evolved beyond payment tools to earn the
title of “superapps.”

With digital wallets now commanding such
a large share of payments worldwide, it's
become increasingly important to understa
what's happening inside them. Therefore,
our market guides now feature estimates of
wallets' underlying payment composition.

. Card-led wallets

&Pay GPay P PayPal
Cash App shap

Wallets around the world

A2A /Bank-led wallets

‘Nequi @ gopay WeRO
B ShopeePay GPhonePe Pady

Superapps

ElAlipay & 550 -G
@) GCash kakaopay
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https://www.alipay.com/

Glocalization Digital wallets Crypto

Card-led markets = card-focused wallets

Digital wallets

Digital wallets Digital wallet

funding mix* ¥Pay G poy q

P PayPal
SANCOMAT:..

Italy

7 g™
.9,

United States South Korea

®Pay @ Google Wallet g kakaopay
P PayPal poze G @ toss

-

In stable, card-led markets like Australia, the UK. and the

U.S. the digital wallet lead online is largely card-funded. For
Apple Pay and Google Pay, the primary model is as a fast, easy
and secure conduit for cards. Though PayPal offers direct
bank account, BNPL, crypto and stored value options, cards
still account for most of the spending in these markets.

Chile
S e ‘onepay. —Red compra

P PayPal
VISA
(O cCards | @ A2A @ BNPL @ Crypto

& [e ]
o
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TOC POS Glocalization

Digital wallets BNPL Crypto

Digital wallets are
payment chameleons

Many other payment markets are led by
payment methods otherthan cards. In
Thailand, Indonesia and Vietnam, where card
penetration is comparatively low, national
payment systems that promote account-to-
account transfers lead. In these environments,
wallets often incorporate stored value and
thrive in more competitive, fluid ecosystems
where no single payment method dominates.

Wallets also reflect market-specific nuances
where a niche payment method holds an
outsized share of overall transaction value.
For example, where BNPL is more popularthan
global or regional averages (like in Australia,
Germany and Sweden, among others), we tend

to see higherinstallment volume in wallets

in addition to BNPL apps such as Klarna,
Afterpay and Zip. Consumer preference for
prepaid cards in markets like Italy, Saudi
Arabia and Taiwan is reflected in their high
use within wallets. Cash is still a meaningful
funding mechanism for wallets in cash-heavy
markets like Nigeria and the Philippines.

Google Pay offers flexibility in underlying
payment methods. Google Pay usersin

the card-led UK market use cards more,
while users in India are more likely to pay
directly from their bank account for Unified
Payments Interface (UPI) rails.
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Next gen superapps

enter stage

Many of the world's largest markets have balanced
payments landscapes that allow for healthy
competition among different payment methods
and between brands. In most Western markets,
payments and banking evolved on separate tracks
rather than merging into dominant platforms. This
means payment systems, banks and fintechs are all
able to succeed to some degree.

This isn't the case everywhere, though. In select
markets, digital wallets are key elements of so-called
"superapps” that are upending competitive balance.

Superapps can loosely be defined as mobile device
apps that fuse payments with other services like
banking, e-commerce marketplaces or instant
messaging. In combining everyday consumer needs,
these apps can achieve a scale that leads to market
dominance - like in China, where Alipay and WeChat
Pay have become entire ecosystems.

Superapps are gaining momentum. Digital wallets
tied to e-commerce, telecoms and messaging
platforms are super apps in the making. Neobanks
like Revolut and Nubank are adding payment
functions into their wallets, while wallets such as
Mercado Pago now hold banking licenses and are
expanding across Latin America.

Digital wallets may well prove to be ideal anchors as
leading brands look to bring more spend into their
ecosystems and achieve that superapp status.

China E3 Alipay AL
South Korea kakaopay @ NAVER
LATAM e
Philippines @) GCash
Southeast Asia Grao ) gojek

Jkokok ) (968)
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https://en.wikipedia.org/wiki/Super-app
https://www.alipay.com/

TOC POS Glocalization Digital wallets BNPL Crypto

Buy now, pay later Total
249.00

Pay in installments

follows the consumer mi\

Installment payments long predated online BNPL adoption has increased across age
shopping, but buy now, pay later introduced groups and sectors, making installment
a key innovation: shifting the role of lender payments a mainstream way to pay. The

from the merchant to an independent third context of installment lending is rapidly
party. By offering interest-free, short-term evolving, with BNPL completely woven
financing at checkout, BNPL brands removed into the fabric of digital wallets and
costs and friction for shoppers and unlocked shopping platforms.

higher conversion rates for merchants.
This simple twist on installment lending n
disrupted payments, forging a new category
to challenge credit cards. Global e-com BNPL
transaction values rose 130-fold since the first
GPR, from $2.3 billion in 2014 to an estimated
$300 billion in 2025. Card issuers and networks
are now responding with new offerings, like
card-backed installments.

$300b/4%

BNPL apps accounted
for 4% of global e-com
value in 2025 ($300b)

S500b/5%

2030 forecast for BNPL
apps is 5% of global
e-com value ($500b)

11% CAGR

Forecast global e-com
BNPL growth from
2025-2030

*Excluding BNPL within wallets
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beyond
BNPL

aff@

Affirm has expanded beyond BNPL to offer The
AffirmCard (Visa debit), Affirm Money (savings)
and installment payments on rent.

Brands with exclusive buy now, pay later models

are abundant, and we continue to track BNPLas a
distinct payment category. Today, though, BNPL
continues to innovate, with some players diversifying
beyond installment payments, while others in the
payment ecosystem enter the space for the first
time. BNPL pioneers like Affirm, Afterpay and Klarna
now offer much more thaninstallment payments.

afterpaye®

Block's Afterpay is tightly integrated with its
popular Cash App; it also issues the Afterpay
card and maintain its own shopping directory.

tabby

Zzhp

¥ scalapay

What might more aptly be named "BNPL-forward
brands” have evolved to become banks, issue debit
and credit cards, offer savings accounts, account-to-
account payments and rewards programs. For these
and other leading brands, BNPL has proven to be

an effective customer acquisition strategy to offer
an expanded range of financial services and more
choice and flexibility for shoppers.

Klarna.

Klarna bills itself as a global digital bank that issues
the Klarna Card, is also a shopping platform, and in
2025 issued the KlarnaUSD stablecoin.

irerce in constant motion GPR2026 29
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https://www.affirm.com
https://www.affirm.com/card
https://www.affirm.com/card
https://helpcenter.affirm.com/s/article/about-affirm-money-account
https://esusurent.com/affirm
https://www.afterpay.com/
https://cash.app
https://www.afterpay.com/en-AU/afterpay-card
https://www.afterpay.com/en-AU/afterpay-card
https://www.afterpay.com/en-US/stores
https://www.klarna.com/
https://www.klarna.com/us/about-us/
https://www.klarna.com/us/klarna-card/
https://www.klarna.com/us/store/
https://investors.klarna.com/News--Events/news/news-details/2025/Klarna-Launches-KlarnaUSD-as-Stablecoin-Transactions-Hit-27-Trillion-Annually/default.aspx

TOC POS Glocalization Digital wallets BNPL

The new
wallet component

Buy now, pay later has become a "must have" payments option,
with many of the world's most prominent digital wallets
having their own branded BNPL services contained within
their ecosystem.

BNPL options are also offered in wallets via partnerships. Apple, for example,
enables BNPL options via partners in a pass-through model within Apple Pay.
BNPL provider Afterpay has a wallet-specific program, Afterpay Plus, that hits
a payment trifecta by enabling BNPL within wallets via card rails.

(968)

Payin 3

£l Order now
&
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Crypto

P PayPal

mercado
credito

£l Alipay

g RIESAR
WeChat Pay

shop 4

PayPal offers Pay Later BNPL in eight major markets.

Mercado Pago offers Mercado Crédito in Argentina,
Brazil, Chile and Mexico.

Installment payment options are available within
China's leading wallets: Alipay offers Huabei while
WeChat Pay offers Fen Fu.

Shopify's Shop Pay offers Shop Pay Installments
within the checkout flow of merchants that enable

the featurein Canada, the UK. and US.

oll ¥ =

worldpay

o (fflobalpayments

»)

Total you owe

187.34

Due in March
Due in April

93.67

Mo Interest Total Cost: 187.34

The supp

osed

card killer

The success of BNPL is a rising tide
that lifts multiple payment categories
including the one BNPL was supposed
to threaten - cards.

Cardissuers are capitalizing on this
demand by offering card-backed
installments that allow consumers to
convert aregular card purchase into
aninstallment plan after the sale.
Installments have long been common
in Latin America, where purchases are
authorized in full but repaid over time
to help manage budgets and

low credit limits.

Today, issuers around the world

. offerawide range of flexible terms,

reinforcing cards'relevanceinan
increasingly installment-driven
market. This report's methodology
classifies such transactions as card
volume as that's how the merchant
accepts payment, regardless of
how the consumer and card issuer
settle their balance.

Commerce in constant motion GPR 2026
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https://help.afterpay.com/hc/en-au/articles/8262431060249-Afterpay-Plus
https://www.paypal.com/
https://www.paypal.com/us/digital-wallet/ways-to-pay/buy-now-pay-later
https://news.mercadolibre.com/en/mercado-credito
https://news.mercadolibre.com/en/mercado-credito
https://shop.app/shop-pay/
https://help.shop.app/en/shop/shop-pay-installments/overview

TOC

Crypto

POS Glocalization

Digital wallets

BNPL Crypto

Crypto for payments:

Evolution, not revolution

S15b

16% CAGR
2025-2030

S31b

Crypto was revolutionary inits intent: decentralized,
borderless, lower cost and transparent at scale.
Cryptocurrencies like Bitcoin, Ethereum and Tether
succeeded in attracting owners: from Bitcoin's first
launchin 2009 to the thousands of tokensin
circulation, crypto tokens collectively had a global

market capitalization of nearly $3.2 trillion at
the end of 2025.

Despite soaring valuations, crypto remains a fringe
consumer-to-business payment method. Its high-
profile price volatility, security hacks and exchange
collapses have caused headwinds for broader
consumer acceptance, as have regulatory and
technical challenges.

Today, that's beginning to change. Crypto-native
payments are growing as merchants expand direct
acceptance in an innovative, decentralized finance
(DeFi) model. Crypto is also finding utility via

traditional finance (TradFi) with crypto-backed credit

cards that offer a more evolutionary approach of
instant crypto-to-fiat conversion.

Looking ahead, stablecoins may supercharge crypto
growth by combining the best of traditional and
decentralized finance models.

32 GPR2026
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Pure crypto?
Niche (for now)

This report's analysis of the share of payment methods includes
only end-to-end cryptocurrency transactions that are not
intermediated or converted. Merchants accept payments directly
via their own crypto wallet, or - more often - partner with
payment service providers who can enable these payments.

Many prominent enterprise merchants have accepted crypto
payments directly via their websites, in some cases for years,
including AMC Theatres, Microsoft and Newegg. Now, platforms
and PSPs make adding crypto acceptance like that of any other
payment method. This is helping to level the playing field with
merchants of all sizes accepting crypto.

Despite the progress, crypto as a payment method remains niche
atjust 0.19% of global e-com value in 2025. Our forecast, though, is
for direct crypto acceptance to be the fastest-growing payment
method online with 16% CAGR from 2025-2030. This means direct
crypto may account for 0.28% of global e-com value in 2030, or
nearly $31billion.

Commerce in constant motion GPR 2026
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https://bitcoin.org/bitcoin.pdf
https://bitcoin.org/
https://ethereum.org/defi/
https://tether.to/
https://bitcoin.org/
https://www.coingecko.com/en/charts
https://www.fidelity.com/learning-center/trading-investing/bitcoin-price
https://www.forbes.com/sites/digital-assets/2026/01/14/crypto-lost-67-billion-to-hacks-can-it-finally-become-insurable/
https://mitsloan.mit.edu/teaching-resources-library/sam-bankman-frieds-ftx
https://mitsloan.mit.edu/teaching-resources-library/sam-bankman-frieds-ftx
https://ethereum.org/defi/
https://ethereum.org/defi/
https://coinmarketcap.com/academy/glossary/tradfi
https://www.amctheatres.com/pay-your-way
https://account.microsoft.com/
https://promotions.newegg.com/nepro/16-6277/index.html

Glocalization

Evolution: Using traditio
rails to spend today

MRC and Visa report that only 10% of merchants
globally accept crypto. That number is much higher
when considering crypto-to-card services that
convert the consumer's crypto to fiat currency
for the merchant.

What this means in practice is that payment
companies bridge the gap between DeFi and TradFi,
providing cryptocurrency-to-fiat conversion

via existing fiat payment tools. The consumer is
functionally paying with crypto, while merchants
accept what to them is simply a card or digital
wallet transaction.
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Digital wallets

Crypto

Pay with a crypto debit card q

Popular card schemes are ideal intermediaries

for crypto payments given their global merchan
acceptance network. The ability for consumers to
spend crypto via wide-reaching global card netwo
puts crypto in the payments mainstream with no
extra effort from merchants. According to Visa,
Visa-issued crypto card spending rose 525% in 2025

Annualized estimated
card-backed crypto spending
globally (including B2B).

Source: Artemis Analytics

—
ry

Stability

Stablecoins are a type of cryptocurrency pegged
to the value of other assets — mostly fiat currencies
like the dollar and euro. They combine the relative
stability of the underlying fiat currency with the
speed, security and programmability of crypto.

While stablecoins aren't forecast to revolutionize
everyday consumer-to-business payments in the
short term, they're significantly impacting B2B,
payouts and cross-border payments. As of the end
of 2025, stablecoins represented over $300 billion in
market capitalization, while stablecoin-linked card
spending grew to $4.5 billion in 2025, up 673% from
2024, according to McKinsey.

Estimated stablecoin-linked
card spending in 2025.

Source: McKinsey

An improved regulatory environment is helping to
bring stablecoins further into the mainstream of
consumer payments and financial infrastructure.
The GENIUS Act in the U.S,, fullimplementation

of Markets in Crypto-Assets Regulation (MiCA)

in the European Union, and the advancement of
stablecoin frameworks in Singapore and Hong Kong
offer merchants and payment providers greater
regulatory certainty.

These are only the tip of the iceberg, with crypto
payment infrastructure providers actively
innovating in all markets covered in this report.

In time, these rails could sit alongside card networks
and account-to-account systems as a quiet but
powerful layer of payments infrastructure.
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https://www.visaacceptance.com/content/dam/documents/campaign/fraud-report/global-fraud-report-2025.pdf
https://privatebank.jpmorgan.com/apac/en/insights/markets-and-investing/demystifying-stablecoins
https://coinmarketcap.com/view/stablecoin/
https://coinmarketcap.com/view/stablecoin/
https://coinmarketcap.com/view/stablecoin/
https://www.mckinsey.com/industries/financial-services/our-insights/stablecoins-in-payments-what-the-raw-transaction-numbers-miss
https://www.congress.gov/bill/119th-congress/senate-bill/394/text
https://www.esma.europa.eu/esmas-activities/digital-finance-and-innovation/markets-crypto-assets-regulation-mica
https://www.mas.gov.sg/news/media-releases/2023/mas-finalises-stablecoin-regulatory-framework
https://www.hkma.gov.hk/eng/key-functions/international-financial-centre/stablecoin-issuers/
https://research.artemisanalytics.com/p/stablecoin-payments-at-scale-how
https://www.mckinsey.com/industries/financial-services/our-insights/stablecoins-in-payments-what-the-raw-transaction-numbers-miss
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Digital wallets lead in multiple ways

Digital wallets accounted for
56% of global e-com and 33% of
POS value in 2025

Digital wallets - such as Alipay, Apple Pay, Mercado
Pago and PayPal - extended their market-leading
shares of global consumer-to-business payment
volume in 2025. Wallets accounted for 38% of
combined value across channels in 2025 - over $13.8
trillion. Wallets are winning around the world by
delivering the right mix of payments across diverse
payment landscapes, including A2A, BNPL, cards,
crypto and more.

©

Insights

Cards remain_ resilient amid
consumer shifts

Direct use of cards represented 48% of
POS and 31% of e-com transaction value
globally in 2025

Consumer use of credit, debit and prepaid cards
continues to anchor leading markets throughout
the world, accounting for over $161 trillion in direct
spending among the 42 markets covered. Cards’
share is forecast to decline slightly through 2030,
reflecting the consumer preference to use cards
within digital wallets. Total card volumes continue
to rise globally, both directly and indirectly via

use in wallets.

Account-to-account flourishes
in specific markets

Direct A2A payments accounted for 7% of
e-com and 4% of POS global value in 2025

Direct A2A payments accounted for modest

shares of global value in 2025, yet their influence is
significant. A2A systems are strongly competitive
in markets with national fast payment rails, such as
Pix in Brazil, PromptPay in Thailand and BI-FAST in
Indonesia, while UPI payments are the foundation
for digital wallet use in India. A2A has yet to
significantly disrupt card-heavy markets, muting
global share growth.
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Payment methods

% share of e-com and POS transaction value

E-com [} @@ POS
Digital Digital
wallets wallets
63% U42%
Credit Credit
cards cards
16% 21%
10% . 22%
Debit Debit
cards cards
&% 19%
7% . 1%
A2A Cash
7% 12%
4% ' . 4%
BNPL A2A
: 5% 4% .

Market size ’ ’ Market size
2025-2030 CAGR 2025-2030 CAGR
75% 3% l lz% 34%

Others Others

2% 2%
7.6t 11t 28.5t 33.7t
5 @ 2025 2030 forecast 3 >
Commerce in constant motion GPR 2026

“Others" include cash-based methods, prepaid cards and crypto in e-com; prepaid cards and BNPL at POS Totals may not equal 100% due to rounding.
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Europe

Digital wallets define the
payment landscape

Digital wallets accounted for 77%
of regional e-com and 63% of
POS value in 2025

APACwas the first region where digital payments
gained widespread traction - both online and in
stores — and it remains a global leader in wallet
adoption. While regional figures are weighted heavily
by China and India, the world's largest wallet markets,
adoption is now broad-based across the region

both online and at POS, where QR code payments
continue to flourish and boost wallet volumes.

Account-to-account thrives
in specific markets

Direct A2A payments accounted
for 5% of regional e-com and 4% of
POS value in 2025

Direct A2A payments accounted for a modest

share of payment value in 2025, yet their influence

is significant in markets across the region, owing
primarily to the popularity of national fast payment
rails. A2A payments account for a meaningful share
of e-commerce and a growing share of POS valuein
Hong Kong (Faster Payment System), Indonesia (BI-
FAST), Malaysia (DuitNow), Thailand (PromptPay) and
Vietnam (NAPAS).

Cash remains viable

INn 2025, cash accounted for 13%
of POS spending, while COD
represented 2% of e-com

Cash use varies across the region, ranging from
lows of 4% in China and 6% in both Hong Kong and

South Korea to much higher levels in Indonesia (36%),

Japan (38%) and the Philippines (42%, the highest
rate in our report). Southeast Asian markets have
the highest rates of cash on delivery globally, with
COD commanding double-digit shares online in

Indonesia, Philippines, Taiwan, Thailand and Vietnam.

L2  GPR2026
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APAC payment methods
% share of e-com and PQOS transaction value
E-com [} @@ POS
Digital Digital
wallets wallets
84% 70%
11% - 13%
Credit Credit
cards cards
7% 10%
5% ' 13%
A2A Cash
5% 10%
4% l
Debit Debit
cards cards
2% 4%
3% ' l 4%
Cash A2A
: 2% 5% .
Market size ’ ’ Market size
2025-2030 CAGR 2025-2030 CAGR
2% l IT% L%
Others Others
2% 1%
5.3t 101t 12.2t
3 @ 2025 2030 forecast 3 S
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https://www.hkma.gov.hk/eng/key-functions/international-financial-centre/financial-market-infrastructure/faster-payment-system-fps/
https://fastpayments.worldbank.org/node/565
https://fastpayments.worldbank.org/node/565
https://www.duitnow.my/
https://www.bot.or.th/en/financial-innovation/digital-finance/digital-payment/promptpay.html
https://en.napas.com.vn/

TOC

APAC

Digital wallets

Australia & 43%
China 89%
Hongkong [Jf70 41%
India = ¢ 68%
Indonesia N 42%
Japan @ 29%
Malaysia €= 26%
New Zealand 29%
Philippines ’ 1%
Singapore 40%
SouthKorea ‘@ 35%
Taiwan n 34%
Thailand 25%
Vietnam 38%

o

LATAM

North America

2025 APAC e-com payment methods

Payment apps (83%)

A2A
5%
2%
19%
4%
34%
3%
35%
1%
13%
1%
7%
6%
L44%
28%

BNPL

13%
<1%
1%
1%
3%
2%
3%
13%
2%
3%
<1%
1%
1%
1%

Credit cards

19%
4%
31%
15%
5%
58%
16%
25%
1%
34%
49%
39%
10%
12%

Cash and cards (17%)
Debit cards Prepaid cards
18% 1%
3% <1%
2% 3%
5% 1%
2% 1%
1% 1%
9% 2%
20% 1%
7% 3%
9% 1%
5% 1%
4% 1%
3% 1%
4% 1%

Cash
2%
1%
2%
6%

13%
5%
8%
1%

23%
2%
1%

15%

15%

16%

/
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"Cash"includes cash on delivery, pre-pay and post-pay. Totals may not equal 100% due to rounding

Australia
China

Hong Kong
India
Indonesia
Japan
Malaysia
New Zealand
Philippines
Singapore
South Korea
Taiwan
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2025 APAC POS payment methods

Payment apps (67%)
Digital wallets A2A
21% 3%
87% 1%
45% 9%
61% 4%
22% 23%
2L4% <1%
32% 4%
15% 2%
29% 7%
36% 12%
2L4% 2%
36% 2%
13% b43%
30% 22%

Credit cards

26%
3%
33%
16%
7%
35%
15%
30%
12%
27%
53%
32%
9%
10%

Cash and cards (33%)

Debit cards Prepaid cards Cash
37% 1% 12%
3% 1% 4%
2% 5% 6%
4% 1% 4%
1% 2% 36%
1% 2% 38%
14% 3% 22%
41% 2% 10%
10% 1% 42%
12% 2% 12%
4% 2% 6%
3% 2% 25%
3% 1% 30%
4% 1% 33%

/
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TOC APAC Europe

Cards rule Aussie payments

Cards accounted for 37% of e-com
and 64% of POS value in 2025

Australians favor cards when they pay. Credit cards
hold a slim lead online, while debit has a more
substantial advantage at POS. In 2025, the Reserve
Bank of Australia proposed repealing the existing
statutory right of merchants to apply surcharges for
card transactions - thus permitting card schemes to
ban surcharges - while also proposing to lower the
cap oninterchange fees.

LATAM MEA

North America

afterpay®
®Pay

Popular payment methods

Q eftpos

' PayPal

a'a.. . 1y . .
- A

U' |!| u lu

Cards (in wallets) win online

Digital wallets are forecast to account
for 50% of online value by 2030

Digital wallets topped online payments in 2025,
led by PayPal, Apple Pay and Google Pay, with
Shopify's Shop Pay also gaining share. Debit and
credit cards remained the wallet options used
most by consumers surveyed in 2025. Digital
wallets offer convenience, security and the ability
to pay with multiple methods - from cards to A2A
toinstallments.

Topping the BNPL charts

BNPL accounted for 13% of Australia's
e-com spending in 2025

Australia sees the highest rate of BNPL use among
APAC markets, in part owing to the popularity of
homegrown brands Afterpay and Zip. While branded
BNPL remains popular at checkout, consumers are
turning to installment options within digital wallets
and to those offered by Australia's Big Four banks -
ANZ, CommBank, NAB and Westpac.

L6 GPR2026
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Australia payment methods

% share of e-com and POS transaction value

E-com T[4 f POS
v (N - veor [ D
50% wallets cards 319%
o oo | cooc [N 5
16% cards cards 229
e (I oo ogts | ND -
13% cards wallets 329%
13% 12%
- o, D
14% 9%
Market size
5%. .3%
2025-2030 CAGR A2A A2A
6% 3%
7%
3% 29
O. Others Others ' ’
2% 2%
127b
589b > @ 2025 2030 forecast

2024 card scheme share

’-l-6% Visa
27% Mastercard

21% ertpros

6% American Express

*Latest available data

Digital wallet funding mix*

Australia’'s card-led payment market is
reflected in global wallets Apple Pay, Google
Wallet and PayPal.

tEstimated use of payment methods within wallets

37%

Market size

2025-2030 CAGR
4%

$526b

@ Cards
A2A

@ BNPL
Crypto

“Others" include cash-based methods, prepaid cards and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding
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https://www.apple.com/apple-pay/
https://wallet.google/
https://wallet.google/
https://www.paypal.com/au/home
https://www.rba.gov.au/media-releases/2025/mr-25-19.html
https://www.rba.gov.au/media-releases/2025/mr-25-19.html
https://www.paypal.com/au/home
https://www.apple.com/apple-pay/
https://wallet.google/
https://shop.app/shop-pay
https://www.afterpay.com/en-AU
https://zip.co/au
https://www.paypal.com/au/digital-wallet/ways-to-pay/buy-now-pay-later
https://www.anz.com.au/personal/credit-cards/instalment-plans/
https://www.commbank.com.au/banking/buy-now-pay-later.html
https://www.nab.com.au/personal/buy-now-pay-later
https://www.westpac.com.au/personal-banking/credit-cards/smartplan/
https://www.afterpay.com/
https://www.auspayplus.com.au/solutions/eftpos
https://www.apple.com/apple-pay/
https://www.paypal.com/au/home
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TOC APAC Europe LATAM MEA North America Popular payment methods
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WEx | ElAlipay China payment methods
% share of e-com and POS transaction value
E-com T[4 @ POS

s« (. . - D -
95% wallets wallets 93%
4%. Credit Cash .4%
1% cards 3%
o ; (n o _ |- = a8 3 3%. Debit Debit .3%
I 1 = ; 1o, cards cards 1o,

R T T T o g

2% AZA cards 1%
Market size Market size
. . 2025-2030 CAGR o as o 2025-2030 CAGR
Wallets approach Just like home Low card usage outside 1% 1% 2
total market control : . . digital wallets .
Consumers can increasingly use their 9 1| |
Digital wallets accounted for 89% of home digital wallets when traveling In 2025, cards used outside digital ] OFners Others ¥ o
online and 87% of POS value in 2025 . . wallets represented 7% of both
° Already widely accepted by merchants in dozens P 0 $2.6t Sut $5.2t Set
- - o . . e-comand POS value @ 2025 2030 forecast
China's consumers are the world's biggest users of countries internationally, China's consumers
of digital wallets. Alipay and WeChat Pay (Weixin are finding familiar payment options as they travel Cards are mostly used within Alipay and WeChat
Pay) remain the market leaders, cited respectively through APAC and beyond. Alipay+ is a payments Pay, so there is comparably low direct card use in . o , oy
by 85% and 73% of consumers surveyed. Payment platform that allows users in 14 markets to paywith ~ China. China UnionPay continues to have a near 2024 card scheme share Dlgltal wallet fUﬂdlﬂg MIX
method diversity within wallets - cards, bank their home wallets and banking apps when traveling monopoly of the card market. Global schemes are
transfers, installments - offers choice while abroad. Alipay+ creates an integrated global active in China, though, with Visa and Mastercard 98% China UnionPay 1% Visa China's wallet market features cards, A2A @ Cards
driving market share. acceptance network with 100 million merchants and partnering with Alipay and WeChat Pay to enable via bank accounts and installment lending. A2A
1.8 billion users, payments for travelers. 1% Mastercard Alipay and WeChat Pay are overwhelming @ BNPL/
market leaders. Installments
*|atest available data tEstimated use of payment methods within wallets
1::\\“\
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https://www.alipay.com/
https://www.wechat.com/
https://www.alipay.com/
https://pay.weixin.qq.com/index.php/public/wechatpay
https://www.alipayplus.com/mobile-payment-provider-list
https://www.alipayplus.com/consumer/
https://www.alipayplus.com/consumer/
https://www.alipay.com/
https://pay.weixin.qq.com/index.php/public/wechatpay
https://pay.weixin.qq.com/index.php/public/wechatpay
https://www.unionpayintl.com/
https://www.cnn.com/2023/07/21/tech/china-alipay-wechat-pay-international-credit-cards-intl-hnk
https://www.cnn.com/2023/07/21/tech/china-alipay-wechat-pay-international-credit-cards-intl-hnk
https://pay.wechat.com/zh_hk/index.shtml
https://www.alipay.com/
https://www.unionpayintl.com/

Wallets surpass cards for first time

Digital wallets accounted for 41% of
e-com and 45% of POS value in 2025

Wallets are now the leading payment method

in Hong Kong. Consumers' options include local
versions of mainland payment giants (Alipay HK,
WecChat Pay HK), global brands (Apple Pay, Google
Pay and PayPal) and local players (Octopus Wallet
and PayMe). Wallet use is driven by extensive
contactless payment acceptance infrastructure,
including Hong Kong Common QR Code, or HKQR.

Popular payment methods
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@ Pay

Alipay Hk

& WeChat Pay i

Cards still drive consumer value

Cards accounted for 36% of e-com and
40% of POS value in 2025

Card use continues to rise even as credit cards
cede their leading position to card-led wallets.
Credit cards were cited within wallets at twice

the rate of debit cards. Hong Kong features a
competitive and fragmented card network market,
with UnionPay, EPS, Visa and Mastercard leading

a crowded field.

Instant payments soar via Hong
Kong's Faster Payment System

A2A payments are forecast to
account for 23% of e-com and 13% of
POS value in 2030

Account-to-account payments are growing, driven
by high adoption of the Faster Payment System.
Launched by HKMA in 2018, FPS is an instant
payment service offered by all major banks that
allows consumers to make online and in-store
payments in multiple currencies. Consumers make
FPS payments via HKQR, completed in their mobile
banking or digital wallet app.
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51%

Market size

2025-2030 CAGR
L%

$75b $9.3b

2024 card scheme share

35% China UnionPay

22% Visa
18% eps

*Latest available data

13% Mastercard
7% American Express

6% Others

E3 Hong Kong payment methods

% share of e-com and POS transaction value

52%

E-com 0} @ POS
v (T .. . T
wallets wallets
310 (. . cear [ NN ;-
199% cards cards 249,
190/_ 9%
0 A2A ADA - °
23% 13%
H% 6%
O. Others Cash . 0
4% 5%

3%

Prepaid Prepaid . 5%

29, cards cards 49
2% 3%
’ ' Cash Others . ’
1% 2%

@ 2025 2030 forecast

Digital wallet funding mix*

Hong Kong's wallets reflect the landscape led
by cards. A2A, BNPL installments and crypto
funding options are also offered.

tEstimated use of payment methods within wallets

Market size

2025-2030 CAGR
2%

$92b

@ Cards
A2A

@ BNPL
Crypto

“Others" include debit cards, BNPL and crypto in e-com; debit cards and BNPL at POS. Totals may not equal 100% due to rounding
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https://www.alipayhk.com/en/shoppers/
https://pay.wechat.com/en/index.shtml
https://www.apple.com/apple-pay/
https://wallet.google/
https://wallet.google/
https://www.paypal.com/hk/home
https://www.octopus.com.hk/en/consumer/mobile-payment/wallet/about/index.html
https://payme.hsbc.com.hk/
https://www.google.com/search?q=HKQR&sca_esv=d8140a1b87a5a1ad&source=hp&ei=b-0caa_rK6740PEPnsessQ4&iflsig=AOw8s4IAAAAAaRz7f1mjnKAvkHY8KBbzfpOzWk1YBLad&ved=2ahUKEwjA1Ni12vyQAxUhCDQIHUHoHx4QgK4QegQIARAB&uact=5&oq=what+is+the+primary+qr+code+based+method+of+payment+acceptance+in+hong+kong&gs_lp=Egdnd3Mtd2l6Ikt3aGF0IGlzIHRoZSBwcmltYXJ5IHFyIGNvZGUgYmFzZWQgbWV0aG9kIG9mIHBheW1lbnQgYWNjZXB0YW5jZSBpbiBob25nIGtvbmcyBRAhGKABMgUQIRigATIFECEYqwIyBRAhGJ8FMgUQIRifBTIFECEYnwUyBRAhGJ8FMgUQIRifBTIFECEYnwUyBRAhGJ8FSN9YUABY01dwAHgAkAECmAH3AaAB4CqqAQcxNi4yOS4yuAEDyAEA-AEBmAItoAKaKMICChAAGIAEGEMYigXCAgsQABiABBiRAhiKBcICCxAuGIAEGLEDGIMBwgILEAAYgAQYsQMYgwHCAhEQLhiABBixAxjRAxiDARjHAcICDhAAGIAEGLEDGIMBGIoFwgINEAAYgAQYQxjJAxiKBcICCxAAGIAEGJIDGIoFwgILEAAYgAQYsQMYigXCAgUQABiABMICCBAAGIAEGLEDwgIGEAAYFhgewgILEAAYgAQYhgMYigXCAggQABiABBiiBMICCBAAGKIEGIkFmAMAkgcHMTYuMjguMaAH--8CsgcHMTYuMjguMbgHmijCBwY0LjQwLjHIBzw&sclient=gws-wiz&mstk=AUtExfCPA6GpQF5fy-Nm2dytrCx-8OZQRpAQsvUXb1DzBRDjvfJw6T4AhFrnVD5VTHj18xYfBTvUw9ZCaJLL3XuIxHkc5QVTJeX1heEJsA60MHSdQCDH7aVONBfeeHZh9wHS2OU&csui=3
https://m.unionpayintl.com/en/
https://www.eps.com.hk/
https://www.visa.com.hk/
https://www.mastercard.com.hk/
https://fps.hkicl.com.hk/eng/fps/index.php
https://www.hkma.gov.hk/eng/news-and-media/press-releases/2018/09/20180917-3/
https://fps.hkicl.com.hk/eng/fps/about_fps/participant.php
https://fps.hkicl.com.hk/eng/fps/merchants/qr_code.php
https://fps.hkicl.com.hk/eng/fps/index.php
https://www.apple.com/apple-pay/
https://www.alipayhk.com/
https://pay.wechat.com/en/index.shtml

India’'s UPI fuels wallet supremacy

Digital wallets accounted for 68% of
e-com and 61% of POS value in 2025

India's use of digital wallets is second only to China's,

largely driven by the Unified Payments Interface,
or UPI. Direct account-to-account payments via

UPI were cited by consumers surveyed as the top
wallet payment method, ahead of stored debit
and credit cards. Google Pay, PhonePe and Paytm
are the leading brands. Qatar and Japan may soon
join a growing list of markets to accept UPI, while
the National Payments Corporation of India is
actively working to expand cross-border payment
interoperability.
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Cards are a key pillar of
consumer payments

Cards accounted for 21% of online and
22% of POS spending in 2025

Cards are often overlooked in India, but they've
grown to represent more than a fifth of spending.
Credit cards outpaced debit card transaction value
by 3-to-1online and 4-to-1at POS in 2025. Stored
cards are also used in wallets, but debit and credit
cards are still the most popular funding sources
behind direct bank account (via UPI).

Cash plummets

Cash use fell from 71% of POS value in
2019 to 14% in 2025

UPI has largely succeeded in its goal to substantially
reduce the use of cash. India’s cash profile is now on
par with that of Australia, the UK. and U.S. Consistent
with many markets in South Asia, payment on
delivery persists, accounting for an estimated 6% of
2025 online payment value.
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= INndia payment methods
% share of e-com and PQOS transaction value
E-com [y @ POS
s (R - . .. I -
78% wallets wallets 71%
1% (I oo ceor [N 15
1% cards cards 12%
6% 4%
-, ... B
3% 9%
5% . Debit Debit . 4%
39 cards cards 3%
Market size Market size
4% (] | 2
2025-2030 CAGR ol A AZA ™ 2025-2030 CAGR
15% 8%
3% 1%
' Others Others I
3% 1%
2 ! .
5165b 53280 @® 2025 2030 forecast 516t 523t
* . . . . +
2024" card scheme share Digital wallet funding mix
5’_'_% Visa 13% RuPay India's UPI real-time payment system drives 0 A2A
A2A use in wallets, with cards also gaining @ Cards
31% Mastercard 2% American Express share. Google Pay, PhonePe and Paytm lead. @ BNPL/
Installments
*Latest available data tEstimated use of payment methods within wallets
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https://www.npci.org.in/product/upi
https://pay.google.com/intl/en_in/about/
https://www.phonepe.com/
https://paytm.com/
https://www.npci.org.in/what-we-do/upi/product-overview
https://www.npci.org.in/what-we-do/upi/product-overview
https://pay.google.com/intl/en_in/about/
https://www.phonepe.com/
https://paytm.com/
https://economictimes.indiatimes.com/nri/invest/upi-now-accepted-in-qatar-qatar-duty-free-becomes-first-merchant/articleshow/124089072.cms?from=mdr
https://economictimes.indiatimes.com/nri/invest/indian-tourists-travelling-to-japan-will-soon-be-able-to-make-payments-using-upi/articleshow/124682824.cms?from=mdr
https://paytm.com/blog/payments/upi/pi-accepted-countries-list/
https://www.npci.org.in/
https://thepaymentsassociation.org/article/cross-border-payments-and-upi-revolution-in-india/
https://thepaymentsassociation.org/article/cross-border-payments-and-upi-revolution-in-india/
https://www.npci.org.in/what-we-do/upi/product-overview
https://www.phonepe.com/
https://paytm.com/
https://pay.google.com/intl/en_in/about/
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Modern systems boost A2A

A2A payments accounted for 34% of
online and 23% of POS value in 2025

The BI-FAST instant payment system fueled by
QRIS codes have A2A transaction counts surging.
Consumers complete purchases from their domestic
banking apps. QRIS codes comply with several
regional QR standards, most recently in China,

so similar payments can be made in Thailand,
Singapore and Malaysia.

Wallets widely adopted

Digital wallets accounted for 42% of
online and 22% of POS value in 2025

Digital wallets are the leading payment method

online and growing fast at POS. Boasting 40 million

merchants and 57 million users as of August 2025,
BI-FAST instant payments and QRIS codes connect

merchants and consumers to digital wallets. GoPay,

DANA, ShopeePay and OVO rank highly. Cards
are used within wallets but lag bank funding and
stored value models.

Fliag

NBIFa

OD.QI:IQ

Popular payment methods

T @ gopay
ovo

Initiatives drive down cash

Cash's share of POS value fell more than
half from 77% in 2019 to 36% in 2025

Indonesia’s consumers have reduced their reliance
on cashinthe past five years, though they are

still the third-highest cash users in APAC. Cash on
delivery share of e-com (13%) also ranks among

the world's highest. Bank Indonesia is successfully
pursuing programs like BI-FAST and QRIS that seek
to reduce cash dependency through its Indonesia

Payment System Blueprint 2030.
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43%

== |ndonesia payment methods

% share of e-com and POS transaction value

E-com [}
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wallets

A2A
13%

38%

Market size

2025-2030 CAGR
10%

$136b

2024 card scheme share

16% cpn
6% Others

’-|-3°/o Mastercard
35% Visa

*Latest available data

10%

5% . Credit

1% cards
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3%

3%

2%
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Others

@ 2025

@ POS

Cash

A2A

Digital
wallets

Debit
cards

Credit
cards

Others

2030 forecast

10%

-

| B

2%

6%

24%

23%

22%
26%

Digital wallet funding mix*

Indonesia's consumers primarily fund their
wallets directly via bank accounts. Cards trail,

while cash and installments are also relevant.

tEstimated use of payment methods within wallets

32%

36%

Market size

2025-2030 CAGR
5%

$337b

$270b

A2A
@ Cards
Cash

@ BNPL/
Installments

“Others" include debit cards, prepaid cards and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding.
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https://www.bi.go.id/id/fungsi-utama/sistem-pembayaran/ritel/infrastruktur/default.aspx
https://www.bi.go.id/en/fungsi-utama/sistem-pembayaran/ritel/kanal-layanan/qris/default.aspx
https://www.thejakartapost.com/business/2025/08/27/digital-payments-in-indonesia-a-cultural-shift.html
https://www.bi.go.id/en/fungsi-utama/sistem-pembayaran/ritel/kanal-layanan/qris/default.aspx
https://www.bi.go.id/en/fungsi-utama/sistem-pembayaran/ritel/kanal-layanan/qris/default.aspx
https://jakartaglobe.id/business/indonesia-china-to-launch-crossborder-qris-payment-by-end2025
https://jakartaglobe.id/business/bi-qris-adoption-hits-40-million-merchants
https://jakartaglobe.id/business/bi-qris-adoption-hits-40-million-merchants
https://ps-engage.com/one-code-to-rule-them-all-indonesias-qris-development/
https://www.bi.go.id/id/fungsi-utama/sistem-pembayaran/ritel/infrastruktur/default.aspx
https://www.bi.go.id/en/fungsi-utama/sistem-pembayaran/ritel/kanal-layanan/qris/default.aspx
https://gopay.co.id/
https://www.dana.id
https://shopeepay.co.id/
https://www.ovo.id/
https://www.bi.go.id/
https://www.bi.go.id/id/default.aspx
https://qris.interactive.co.id/homepage/
https://www.bi.go.id/en/publikasi/kajian/Documents/Blueprint-Sistem-Pembayaran-Indonesia-2030-EN.pdf
https://www.bi.go.id/en/publikasi/kajian/Documents/Blueprint-Sistem-Pembayaran-Indonesia-2030-EN.pdf
https://www.bi.go.id/
https://www.gojek.com/
https://www.dana.id/
https://www.ovo.id/
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No.1credit card users online

Credit cards accounted for 58% of e-com
and 35% of POS value in 2025

Japan has the largest share of direct credit card use
online in this report. Debit cards are widely accepted
but used more to withdraw cash rather than

paying merchants. Suica and PASMO are popular
prepaid cards that use integrated circuit chips for
contactless payment and are increasingly used
within digital wallets. Domestic card scheme JCB
competes with Visa and Mastercard for share among
card network providers.

MEA North America

Digital wallets extend cards

We forecast digital wallets to
account for 39% of e-com and 33% of
POS value by 2030

Wallet useis increasing, especially online, where
it's ascended to be second only to credit cards in
2025 transaction value. Wallets have a variety of
funding mechanisms, including stored cards, but
credit cards are the clear favorite. Domestic wallet
brands PayPay, Rakuten Pay and au PAY were
cited the most.

¥

Popular payment methods
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Aunique mix of factors drives
continued cash use

Cash accounted for 38%
of POS value in 2025

Japan'’s consumers continue their strong
attachment to cash, showing that the flow of
payments from analog to digital is not always linear.
Trust, convenience, reliability and long-ingrained
habits can influence consumer behavior as much as
any technological innovation. Our forecast is for cash
use to remain effectively flat in absolute value with
only modest declines in share.
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Market size

2025-2030 CAGR
L%

‘ $193b .

51%

$229b

29%
39%

2024 card scheme share

’-|-1% Visa

29% ice
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*Latest available data

7% Others

5% American Express

e Japan payment methods

% share of e-com and POS transaction value

2%
’ ' Others
2%

@ 2025 2030 forecast

Digital wallet funding mix*

Cards, especially credit cards, lead Japan's
wallet landscape. A2A, BNPL and crypto
options are also offered.

tEstimated use of payment methods within wallets

38%

35%
33%

33%

Market size

2025-2030 CAGR
1%

E-com 0} @ POS
Credit I
cards Cash 31%
G . . D
wallets cards
5% (] ogra [T 2-*
4% Cash wallets
3%. A2A Prepaid '2%
3% cards 2%
2 | peoic 1%
29, BNPL cards 1%

$1.2t

@ Cards
A2A

@ BNPL
Crypto

"Others" include debit cards, prepaid cards and crypto in e-com. Totals may not equal 100% due to rounding
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https://www.jreast.co.jp/en/multi/pass/suica.html
https://www.pasmo.co.jp/visitors/en/
https://www.global.jcb/en/products/cards/index.html
https://www.visa.co.jp/
https://www.mastercard.co.jp/ja-jp/personal/discover-japan.html
https://paypay.ne.jp/
https://pay.rakuten.co.jp/
https://aupay.wallet.auone.jp/
https://japantravel.navitime.com/en/area/jp/guide/NTJarticle0041-en/
https://japantravel.navitime.com/en/area/jp/guide/NTJarticle0041-en/
https://paypay.ne.jp/
https://pay.rakuten.co.jp/
https://aupay.auone.jp/
https://www.global.jcb

A dynamic wallet market

Digital wallets accounted for
26% of e-commerce and 32% of
POS value in 2025

Digital wallets continue to gain share, led by
domestic providers Touch 'n Go and neobank
Boost, along with Singapore-based GrabPay

and ShopeePay. Use of global brands Apple Pay,
Google Pay and PayPal trailed among consumers
surveyed. The speed, security and convenience of
wallets attract consumers, while merchants use
them to offer in-app discounts, loyalty benefits and
otherincentives.

North America

DuitNow

Popular payment methods
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A2Ais the other side
of the digital coin

We forecast A2A payments to
account for 40% of online and 16% of
POS value by 2030

DuitNow and DuitNow QR continue to drive digital
wallet and account-to-account growth. DuitNow is
widely accepted. Malaysia's central bank noted 2.6
million DuitNow QR acceptance points at the end
of 2024. DuitNow is also increasingly interoperable

Cash still key

INn 2025, cash accounted for
22% of POS value

Though cash's share of in-person shopping value
dropped to 22% from 64% in 2019, use is still above
APAC's average. The Malaysian government
promotes digital payments to reduce cash use via
its Financial Sector Blueprint. Malaysian regulators
are especially keen to reduce cash use to combat
persistent tax evasion.

with other regional schemes. The FPX system
from PayNet also allows consumers to pay online

merchants directly from their bank account.
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EE Malaysia payment methods

% share of e-com and POS transaction value
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Market size
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5% 2%
$15b $23b

® 2025 2030 forecast

2024" card scheme share Digital wallet funding mix*

36% Mypebit

30% Visa
25% Mastercard

*Latest available data

Malaysia's wallet landscape is balanced
between cards and A2A bank account
funding, while installments and cash
remain relevant.

6% Others

3% American Express

tEstimated use of payment methods within wallets

“Others" include BNPL, prepaid cards and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding.

32%
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Market size

2025-2030 CAGR
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$181b
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Commerce in constant motion GPR2026 59



https://www.touchngo.com.my/
https://www.myboost.com.my/
https://www.grab.com/my/merchant/checkout-solutions/
https://shopeepay.com.my/
https://www.apple.com/apple-pay/
https://wallet.google/
https://www.paypal.com/my/home
https://www.duitnow.my/
https://www.duitnow.my/QR/index.html
https://www.bnm.gov.my/documents/20124/17493532/ar2024_en_ch1e.pdf
https://asean-bac.org/news-and-press-releases/the-future-of-cross-border-payments-how-straitsx-and-singapore-are-leading-asean-s-digital-financial-integration
https://asean-bac.org/news-and-press-releases/the-future-of-cross-border-payments-how-straitsx-and-singapore-are-leading-asean-s-digital-financial-integration
https://www.hsbc.com.my/ways-to-bank/online-banking/fpx/
https://www.paynet.my/
https://www.bnm.gov.my/publications/fsb3
https://www.gbmrjournal.com/pdf/v16n4s/V16N4s-92.pdf
https://www.duitnow.my/
https://paynet.my/personal-solutions/fpx.html
https://www.touchngo.com.my/
https://www.myboost.com.my/

Slow and steady change

Cards accounted for 46% of online and
73% of POS value in 2025

New Zealand has a stable, card-driven market that is
shifting to digital alternatives in what Payments NZ
described as an “evolution, not a revolution.” Credit
cards lead online, while debit cards have a bigger
lead at POS. New Zealand's Retail Payment System
(Ban on Merchant Surcharges) amendment proposes
to ban payment surcharges on certain in-store

card transactions.

MEA North America

Popular payment methods
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Wallets amplify card power

Our forecast for 2030 sees digital wallets
growing to 37% of e-com and 22% of POS
transaction value

Digital wallets are the leading payment method
online but lag regional averages at POS. That said,
digital wallet spending in New Zealand mostly
extends the power of cards. Global leaders Apple Pay,
Google Wallet and PayPal are the leading payment
brands in market.

BNPL remains popular

BNPL accounted for 13% of e-com
spending in 2025 and is projected to grow
at 9% CAGR from 2025-2030

New Zealand's consumers use buy now, pay later
at rates second only to Australia in the region.
Afterpay is the leading provider, used by 22% of
online shoppers surveyed, followed by Zip with
5%. Domestic BNPL provider Laybuy - acquired by
Klarna in 2024 - has shed the Laybuy brand and
is now Klarna NZ.
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New Zealand payment methods

% share of e-com and POS transaction value
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2024 card scheme share

60% Visa
20% Mastercard
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*Latest available data

3% American Express

1% Others

Digital wallet funding mix*

Cards lead New Zealand's wallet landscape,
while direct bank account funding is A2A
also supported.

tEstimated use of payment methods within wallets
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https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&ved=2ahUKEwiW1sHGxf2QAxVU6ckDHW9bDooQFnoECAwQAQ&url=https%3A%2F%2Fwww.paymentsnz.co.nz%2Fdocuments%2F377%2FPayments_NZ_Consumer_Research_2024_-_Report.pdf
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&ved=2ahUKEwiW1sHGxf2QAxVU6ckDHW9bDooQFnoECAwQAQ&url=https%3A%2F%2Fwww.paymentsnz.co.nz%2Fdocuments%2F377%2FPayments_NZ_Consumer_Research_2024_-_Report.pdf
https://bills.parliament.nz/v/6/76af630c-b8c4-4fab-d38f-08ddf4cc161e
https://bills.parliament.nz/v/6/76af630c-b8c4-4fab-d38f-08ddf4cc161e
https://www.apple.com/apple-pay/
https://wallet.google/intl/en_us/
https://www.paypal.com/nz/home
https://www.afterpay.com/en-NZ
https://zip.co/about-zip
https://www.klarna.com/international/press/klarna-acquires-laybuy-in-new-zealand/
https://www.klarna.com/nz/
https://www.klarna.com/nz/
https://eftpos.co.nz/
https://www.afterpay.com/en-NZ
https://www.paypal.com/nz/home
https://www.apple.com/apple-pay/
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GCash drives wallets

Led by GCash, digital wallets accounted
for 41% of e-com and 29% of
POS value in 2025

Domestic payment brand GCash is used by nearly
three in four consumers. GCash is now connecting
more than 94 million users to over 6 million
merchants. Maya, Lazada Wallet and ShopeePay also
rate highly among consumers surveyed.

LATAM

MEA North America

Popular payment methods

@) GCash instaray

= R T e

InstaPay and QR codes drive A2A

IN 2025, A2A accounted for 13% of e-com
and 7% of POS transaction value

InstaPay and QR Ph are growing steadily, looking to
match the success of other digital innovators in the
region. QR Ph codes are used to connect buyers and
sellers. Consumers complete QR Ph transactions

in their digital wallet or domestic banking app. The
central bank of the Philippines (BSP) is also pursuing
interoperable payment arrangements with other
systems across Southeast Asia.

ShopeePa
P Y

No.1for cash use

Cash accounted for 42% of POS
and cash on delivery represented
23% of e-com value

Cash use hereis the world's highest in our report.
BSP tracks digital payment growth, and has
surpassed its goal of 50% of retail transactions by
volume, reaching 574% in July 2025. Cash on delivery
remains an important enabler of e-commerce for the
50% unbanked population as of 2024, according to
the World Bank.
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41%
44%

Market size

2025-2030 CAGR
4%

wea

2024 card scheme share

55% Mastercard

35% Visa
3% Others

*Latest available data

3% i

2% BancNet

23%
18%

22%

2% American Express

Philippines payment methods

% share of e-com and POS transaction value

E-com [} = POS
: _42%

. 0

wallets
9%
o (oo vevic |HID 0%
8% cards cards 79%

7l oeor on |

1o, cards 10%
5% 1%

’ . Others Others I ’
5% 1%

@ 2025 2030 forecast

Digital wallet funding mix*

Led by the stored value wallet GCash, wallets
inthe Philippines are funded primarily via
A2A, while cards and cash are also relevant.

tEstimated use of payment methods within wallets

40%

Market size

2025-2030 CAGR
6%

$240b

A2A
@ Cards
Cash

“Others" include prepaid cards, BNPL and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding.
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https://gcash.com/
https://new.gcash.com/
https://www.maya.ph/
https://pages.lazada.com.my/wow/i/my/MYCampaign/lazada-wallet
https://shopeepay.ph/
https://www.bsp.gov.ph/PaymentAndSettlement/FAQ_Instapay.pdf
https://www.bsp.gov.ph/Media_and_Research/Primers%20Faqs/QR_Ph_P2P_FAQs.pdf
https://dfa.gov.ph/dfa-news/news-from-our-foreign-service-postsupdate/37347-philippines-leads-world-trade-organization-s-push-for-interoperable-digital-payments-and-lower-remittance-costs
https://www.bsp.gov.ph/SitePages/Default.aspx
https://www.bsp.gov.ph/PaymentAndSettlement/2024_Report_on_E-payments_Measurement.pdf
https://www.worldbank.org/en/publication/globalfindex
https://www.gcash.com/
https://www.bsp.gov.ph/PaymentAndSettlement/FAQ_Instapay.pdf
https://www.maya.ph/
https://shopeepay.ph/

Europe

A card-led market

Cards accounted for 44% of e-com and
40% of POS transaction value in 2025

Cards have ruled Singapore's payments for decades
and today features ubiquitous card acceptance
infrastructure online and offline. Credit cards are
preferred 3-to-1by consumers by transaction value
over debit, with the gap more pronounced online.
Following global trends, consumers continue to shift
from direct card use to use within digital wallets.

Popular payment methods

Wallets ascend in-store

In 2025, digital wallets accounted for 40%
of e-com and 36% of POS value

Digital wallets saw tremendous growth in 2025,
topping POS payments for the first time. Stored
credit cards are the leader in payments made

from within wallets. Apple Pay and Google Pay are
increasingly available online and in stores, while local
wallets like GrabPay, ShopeePay (and global giant
PayPal) are more prevalent online.

A2A grows across channels

We forecast A2A payments to
represent 13% of e-com and 15% of
POS value by 2030

Account-to-accountis growing via the PayNow

and SGQR systems. PayNow is from the Association
of Banks in Singapore while SGQR is administered

by the Monetary Authority of Singapore. SGQR

code transactions can be completed in wallets or
banking apps. The MAS continues to work with
regional peers toward greater cross-border payment
interoperability.
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Market size

2025-2030 CAGR
9%

$38b

45%

34%
30%

E-com [y f POS
so (N .. ..
wallets wallets
Credit Credit _
cards cards 229
1% 12%
°- A2A Cash - ’
13% 9%
9% . 12%
-. .
7% 15%
39 . 12%
o | oo
3% 9%
3% 2%
O. Others Others ' ’
3% 2%
@ 2025 2030 forecast

2024 card scheme share

’-l-1°/o Visa
33% Mastercard

17% nets

*Latest available data

7% American Express

3% Others

Singapore payment methods

% share of e-com and POS transaction value

27%

Digital wallet funding mix*

Although funded mostly via cards,
Singapore’'s wallets also feature A2A,
installments and crypto mechanisms.

tEstimated use of payment methods within wallets

36%

44%

Market size

2025-2030 CAGR
L%

$163b

@ Cards
A2A

@ BNPL
Crypto

“Others" include cash-based methods, prepaid cards, and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding.
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https://pay.google.com/intl/en_sg/about/
https://www.grab.com/sg/consumer/finance/pay/
https://shopeepay.sg/
https://www.paypal.com/sg/home
https://www.moe.gov.sg/-/media/files/financial-matters/paynow-info.pdf
https://www.mas.gov.sg/development/e-payments/sgqr
https://www.google.com/url?sa=i&source=web&rct=j&url=https://www.abs.org.sg/e-payments/pay-now&ved=2ahUKEwjlvY_x7P2QAxU6_8kDHcMNL6wQy_kOegQIARAE&opi=89978449&cd&psig=AOvVaw2zhUvrwaylE7RyknV3GbUl&ust=1763629199998000
https://www.google.com/url?sa=i&source=web&rct=j&url=https://www.abs.org.sg/e-payments/pay-now&ved=2ahUKEwjlvY_x7P2QAxU6_8kDHcMNL6wQy_kOegQIARAE&opi=89978449&cd&psig=AOvVaw2zhUvrwaylE7RyknV3GbUl&ust=1763629199998000
https://www.mas.gov.sg/development/e-payments/sgqr
https://www.mas.gov.sg/-/media/mas-media-library/publications/monographs-or-information-paper/ftig/2023/interoperable-qr-payments-in-singapore-whitepaper.pdf
https://www.mas.gov.sg/-/media/mas-media-library/publications/monographs-or-information-paper/ftig/2023/interoperable-qr-payments-in-singapore-whitepaper.pdf
https://www.grab.com/sg/pay/
https://shopeepay.com/
https://www.abs.org.sg/consumer-banking/pay-now
https://www.apple.com/apple-pay/
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S ° South Korea payment methods
L EL‘,' @ samsung Wallet ] % share of e-com and POS transaction value
— e E-com T[4 [ POS
oo (A - - N -
40% cards cards 4L8%
(I - | oo
46% wallets wallets 319%
7% cards 12%
5% . Debit Cach . 6%
0% cards 5%
Market size Market size
2% B
- - . - - - . o f] O ol P 2025-2030 CAGR
Cards fly high Digital wallets gain traction Cash finds alow baseline b b S
(o]
Credit cards accounted for 49% of In 2025 digital wallets accounted for 35%  Cash accounted for 6% of POS % prepaid ] | B
e-com and 53% of POS spending in 2025,  of e-com and 24% of POS value value in 2025 and is forecast to 19, cards omers T o
exclusive of wallets drop to 5% by 2030
The strong preference for cards extends to wallets P oDy $180b $236b © 2005 ® 2030 forecast $344b
Cards continue to be the payment method of choice at checkout. Wallet users cited stored credit cards South Korea again had the second lowest rate of
here - with credit cards preferred over debit cards, most. Wallets also enable BNPL and bank accounts, cash use in APACin 2025, behind only China.
leading 3-to-1at POS and 10-to-1online. They're while also sometimes being the payment method Cash use continues to fall, though with most cash . o _ oy
preferred in part due to a government provision itself (“stored value” wallets), explaining lower shares  already wrung from the system, our forecast for 2024 card scheme share Dlgltal wallet fu ﬂdlﬂg MIX
allowing workers to subtract certain credit card for those methods. Domestic providers dominated further declines is gradual, with cash projected still
spending from taxable income. The card market is over global brands, with Kakao Pay, Naver Pay, to account for 5% of POS value in 2030. 97% Domestic 3% International Cards lead wallet use in South Korea, with @ Cards
fragmented among domestic network providers, Samsung Wallet and Toss the most prevalent. schemes schemes A2A funding via bank accounts trailing. BNPL A2A
with any cards being co-badged with global brands BC. Hana, Hyundai, American Express, installments are also available. BNPL
KB Kookmin, Lotte, China UnionPay, JCB,
for cross-border purchases. NH, Samsung Mastercard Vica
Shinhan, Woori
*|atest available data tEstimated use of payment methods within wallets
66 GPR2026 W0f|dpay “Others" include cash-based methods, crypto and BNPL in e-com; prepaid cards and BNPL at POS Totals may not equal 100% due to rounding. e GrdEs
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https://www.koreaherald.com/article/10533965
https://www.koreaherald.com/article/10533965
https://www.kakaocorp.com/page/service/service/KakaoPay?lang=en
https://pay.naver.com/
https://www.samsung.com/sec/apps/samsung-wallet/
https://toss.im/
https://www.kakaocorp.com/page/service/service/KakaoPay
https://pay.naver.com/about
https://www.samsung.com/sec/apps/samsung-wallet/
https://toss.im/
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A credit card-led market

Credit cards accounted for 39% of e-com
and 32% of POS value in 2025

Taiwan's consumers like credit cards - the leading
payment method online and trailing digital
wallets slightly at POS. This attachment extends
to within digital wallets. Survey respondents cited
stored credit cards at nearly twice the rate of

any other option.

Wallets top POS

Digital wallets will account for 40%
of transaction value online and 44%
in-store by 2030

Digital wallets have ascended to be the top payment
method among consumers shopping in person. LINE
Pay was cited more than any other wallet both online
and in-store, while Apple Pay and PayPal also rated
highly online.

s OisPay

A So=u

LINE
®Pay

A2Ais growing fast

A2A payments are forecast to show
a12% CAGR online and 13% CAGR at
POS from 2025-2030

Taiwan's merchants and consumers are increasingly
connecting using Taiwan Pay, provided by Taiwan's
postal service. Users scan QR codes presented by
merchants and can complete purchases through a
variety of account-to-account based options.
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Bl Taiwan payment methods

% share of e-com and POS transaction value

E-com T[4 [ POS
=+ - .
359% cards wallets
oo - o -
0% wallets cards 26%
15% 25%
’ - Cash Cash ’
1% 22%
6% - A2A Debit . 3%
8% cards 29
Market size
wo @ cenie D2
2025-2030 CAGR Lo Carde A2A o,
6%
2% 2%
’ ' Others Others ' ’
2% 2%

2030 forecast

2024 card scheme share

55% Visa
3’-'-% Mastercard

8% i

*Latest available data

Digital wallet funding mix*

Cards in Taiwan lead wallet use, with A2A
funding via bank accounts trailing. BNPL
installments are also available.

2% American Express

2% Others

tEstimated use of payment methods within wallets

“Others" include BNPL, prepaid cards and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding.

36%

44%

Market size

2025-2030 CAGR
2%

@ Cards
A2A

BNPL/
Installments
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https://pay.line.me/portal/tw/main
https://pay.line.me/portal/tw/main
https://www.apple.com/apple-pay/
https://www.paypal.com/tw/home
https://www.post.gov.tw/post/internet/U_english2/index.jsp?ID=1638928250267
https://www.post.gov.tw/
https://www.post.gov.tw/
https://www.post.gov.tw/post/download/20250718nstructions_for_Taiwan_Pay.pdf
https://www.taiwanpay.com.tw/fisc-tpay/
https://pay.line.me/portal/global/main
https://www.jkopay.com/
https://www.apple.com/apple-pay/

Europe North America Popular payment methods

== Thailand payment methods
% share of e-com and POS transaction value
E-com T[4 @ POS
A2A A2A
49% 51%
27% wallets o 25%
11% wallets 149
10% - Credit Credit - 9%
9% cards cards 79%
Market size Market size
3% ' Debr Debt . 3%
.- 2025-2030 CAGR 9 9 2025-2030 CAGR
PromptPay propels A2A QR codes boost digital wallets Cash key for POS and e-com =y 2% 9 cares 1 2% =
(o] (o]
A2A payments accounted for 44% of We forecast digital wallets in 2030 Cash accounted for 30% of POS value 2%| |1%
e-com and 43% of POS value in 2025 will constitute 27% of e-com and 14% in 2025, while COD represented 15% ol Omers Others ¥ o
fp ndin fe-com ndin
Account-to-account is the leading payment method, of POS spending of e-com spending $35b $60b © 00 2030 forecaet $209b $262b
driven by widespread merchant acceptance of the Digital wallets trail A2A online and at POS, with both Cash use s highin rural and suburban areas but
PromptPay instant payment system from the Bank payment methods relying on QR codes forin-person  continues to fall in cities like Bangkok. Cash on
of Thailand. Prompt Pay is quick and easy to use via shopping. A2Ais by far the most used payment delivery also remains high - among the world's . o . oy
mobile banking or digital wallet apps. The numberof ~ method within wallets. TrueMoney and ShopeePay highest share of e-com. An aim of PromptPay is to 2024 card scheme share Dlgltal wallet fUﬂdlﬂg BRI
transactions using Prompt Pay continues to grow were the wallets cited most by consumers surveyed. improve financial inclusion by reducing dependency
- up 10% from January to August 2025, according to Wallet use is driven by the ability to use PromptPay on cash. This has been successful, with cash's 67% Visa ,'l'% Others Thailand's consumers fund their wallets 0 A2A
Bank of Thailand data. QR codes and diverse funding options in addition to share of total spending dropping from 68% in 2019 directly via bank accounts with cards @ Cards
bank accounts - from cards and cash to BNPL. to30%in 2025. 28% Mastercard 1% American Express important yet trailing; cash and installments Cash
are also relevant. @ Installments
*Latest available data tEstimated use of payment methods within wallets
70 GPR2026 Worldpay “Others" include BNPL, prepaid cards and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding. e Qs
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https://www.bot.or.th/en/financial-innovation/digital-finance/digital-payment/promptpay.html
https://www.bot.or.th/en/home.html
https://www.bot.or.th/en/home.html
https://app.bot.or.th/BTWS_STAT/statistics/BOTWEBSTAT.aspx?reportID=921&language=ENG
https://app.bot.or.th/BTWS_STAT/statistics/BOTWEBSTAT.aspx?reportID=921&language=ENG
https://www.truemoney.com/
https://shopeepay.co.th/
https://www.bot.or.th/en/financial-innovation/digital-finance/digital-payment/promptpay.html
https://www.bot.or.th/en/financial-innovation/digital-finance/digital-payment/promptpay.html
https://www.bot.or.th/en/financial-innovation/digital-finance/digital-payment/promptpay.html
https://www.bot.or.th/en/financial-innovation/digital-finance/digital-payment/promptpay.html
https://www.truemoney.com/
https://shopeepay.com/
https://pay.line.me/
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QR codes spur digital growth

A2A payments accounted for 28% of
e-com and 22% of POS value in 2025

QR code use is growing fast in Vietnam, helping to
elevate a variety of bank-based and fintech digital
payment solutions. VietQR allows users to pay from
different wallets and banks by scanning a single
code. QR code payments surged by 62% in volume
and 151% in value year-over-year in 2025, becoming
the fastest-growing segment in the digital payment
ecosystem, according to the State Bank of Vietnam.

Wallets ride the rising tide

We forecast digital wallets in 2030 will
account for 38% of e-com and 33%
of POS spending

Vietnam's digital wallet market is dynamic, with

L9 licensed digital wallet operators as of 2025.
MoMo, ZaloPay and ShopeePay feature highly
among consumers surveyed. In April 2025, NAPAS,
the National Payment Corporation of Vietnam,
brought Apple Pay Tap to Pay to over 80 million
NAPAS contactless cardholders, and in September
2025 it announced the expansion of Tap to Pay to
Android-run devices.

Cash continues online and at POS

Cash accounted for one-third of POS
value in 2025, while COD represented 16%
of e-com spending

Though down significantly from 85% in 2019, cash
use remains high compared to the APAC average

of 13% in 2025. Its use continues to decline, though:
according to the State Bank of Vietnam, in the

first seven months of 2025, cashless payment
transactions increased 44% in volume and 25% in
value compared to the same period last year. Cash on
deliveryis also high compared to global trends.
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Vietnam payment methods

% share of e-com and POS transaction value

E-com [}

@ POS

0 Digital Cash 0

38%

wallets 26%

35%

wallets 33%

12%

12%- Credit Credit -WO%

0%
Market size

2025-2030 CAGR
12%

-—a

2024 card scheme share

55% Napas
22% Visa

16% Mastercard
7% Others

*Latest available data

cards cards 8%

“%. Debit Debit .“%

4%

2%
2%

cards cards 39

Others Others

@® 2025 2030 forecast

Digital wallet funding mix*

Vietnam's consumers fund their wallets
directly via bank accounts with cards
important yet trailing; cash and installments
are also relevant.

tEstimated use of payment methods within wallets

Market size

2025-2030 CAGR
6%

$262b

$199b

O A2A

@ Cards

@ BNPL
Cash

“Others" include prepaid cards and BNPL. Totals may not equal 100% due to rounding.
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https://vietqr.vn/
https://en.vietnamplus.vn/digital-payments-surge-qr-code-transactions-jump-over-150-post331573.vnp
https://en.vietnamplus.vn/digital-payments-surge-qr-code-transactions-jump-over-150-post331573.vnp
http://www.sbv.gov.vn/
https://vietnamnews.vn/economy/1728576/cashless-payments-soar-as-qr-code-transactions-skyrocket-by-150-per-cent.html
https://www.momo.vn/
https://zalopay.vn/
https://shopeepay.vn/
https://en.napas.com.vn/napas-brings-apple-pay-to-its-customers-in-vietnam-184250415163842403.htm
https://en.napas.com.vn/napas-expands-mobile-payment-service-napas-tap-and-pay-184251014105152199.htm
https://en.napas.com.vn/napas-expands-mobile-payment-service-napas-tap-and-pay-184251014105152199.htm
https://momo.vn/
https://vietqr.vn/
https://zalopay.vn/
https://shopeepay.com/
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Strongly rooted in card payments,
especially at POS

Cards accounted for 37% of e-com and
58% of POS value in 2025

Europe’s consumers continue to rely on cards for
the majority of their spending. At the point of sale,
cards dominate, with debit cards holding a nearly
two-to-one value advantage over credit cards (38%
versus 18% of transaction value). Online, credit cards
take the lead, accounting for 19% of transaction
value versus 17% for debit cards. Cards are also
significant - if not outright dominant - in wallets
across the continent.

Digital wallet competition
intensifies in stores

Digital wallets are forecast to grow from
18% of POS value in 2025 to 26% in 2030

Ahighly functional card market has so far inhibited
digital payment growth: digital wallets accounted
for just 18% of regional POS value in 2025, lagging
the global average of 33%. The opening of Apple's
NFC contactless function to non-Apple providers
and the introduction of the regional wallet Wero
contribute to Europe’s wallets forecast of 12% CAGR
from 2025-2030.

Leading the way in buy
now, pay later use

BNPL accounted for 9% of Europe's
e-com transaction value in 2025,
leading global regions

Europe's consumers are the biggest users of BNPL
globally, using it at more than twice the rate (9%) of
the global average (4%). BNPL is especially popular

in the Nordics and Germany. Home to Klarna's
headquarters, Sweden leads the way globally with
BNPL accounting for a quarter of 2025 e-com value.
BNPL is also popular within digital wallets like PayPal
in France, Germany, Italy, Spain and the UK.
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Market size

2025-2030 CAGR
6%

$1.2t

Europe payment methods

% share of e-com and POS transaction value

E-com [
Digital
wallets
45%
Credit
cards
15%
7%
Debit
cards
13%
14%
A2A
14%
BNPL
10%
]
Others
4%
1.7t
5 ® 2025

@ POS

Debit
cards

Cash

Credit
cards

Digital
wallets

A2A

Others

2030 forecast

3%

5%

3%

2%

17%

18%

16%

18%

“Others" include prepaid cards, cash-based methods and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding

20%

38%

34%

26%

Market size

2025-2030 CAGR

3%
$6.5t S76t
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https://www.apple.com/newsroom/2024/08/developers-can-soon-offer-in-app-nfc-transactions-using-the-secure-element/
https://www.apple.com/newsroom/2024/08/developers-can-soon-offer-in-app-nfc-transactions-using-the-secure-element/
https://wero-wallet.eu/
https://www.klarna.com/international/
https://www.paypal.com/ee/
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2025 Europe e-com payment methods 2025 Europe POS payment methods
Payment apps (61%) Cash and cards (39%) Payment apps (21%) Cash and cards (79%)
Digital wallets A2A BNPL Credit cards Debit cards Prepaid cards Cash Digital wallets A2A BNPL Credit cards Debit cards Prepaid cards Cash
Belgium ] |} 42% 6% 12% 1% 26% 1% 1% Belgium ] |} 22% 1% <1% 16% 148% 1% 12%
Denmark = L4% 6% 1% 17% 20% <1% 1% Denmark 0 E 25% 1% <1% 10% 56% 1% 7%
Finland  mefle 35% 27% 19% 6% 1% <1% 1% Finland  meflem 16% 1% <1% 9% 66% 1% 7%
France ] |} 36% 8% 5% 20% 28% 1% 2% France ] 15% 1% <1% 21% 50% 1% 12%
Germany [ 52% 15% 18% 1% 1% 1% 2% Germany [ 17% 2% <1% 9% 38% 2% 32%
ireland | 142% 4% 3% 16% 31% 1% 3% ireland | 26% <1% <1% 13% 145% 1% 15%
waly [ | L43% 7% 5% 18% 9% 15% 3% waly [ | 19% 5% <1% 11% 30% 11% 24%
Netherlands 12% 64% 10% 10% 3% <1% 1% Netherlands 24% 2% <1% 6% 60% 1% 7%
Norway S 143% 1% 19% 22% 13% 1% 1% Norway S 30% <1% 1% 1% 54% 1% 4%
Poland Ly 1% 72% 3% 3% 5% 1% 4% Poland Ly 13% 30% <1% 6% 28% 1% 23%
Portugal [IE 40% 16% 3% 17% 18% 2% 3% Portugal [IE 13% 1% <1% 9% 49% 1% 27%
Spain TE—— 34% 21% 3% 7% 19% 3% 3% Spain T 4% 2% <1% 22% 28% 1% 34%
Sweden = L14% 4% 25% 12% 4% <1% 1% Sweden = 28% <1% 1% 16% 49% 1% 5%
switzerland [ 34% 5% 8% 27% 21% 2% 3% switzerland [J7 27% 1% <1% 20% 32% 1% 19%
Turkey 13% 4% 1% 52% 12% 4% 5% Turkey 15% 7% <1% 48% 6% 3% 20%
k uk == 40% 6% 8% 23% 22% 1% 1% / \\ = 20% 1% <1% 2U4% 143% 2% 9% /
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Europe

f B Belgium payment methods

% share of e-com and POS transaction value
E-com [} 8 POS
<22 (I - - vere [N -
50% wallets cards 4u2%
2% (I - oigra [ D
229 cards wallets 33%
: ' 13% caras 4%
1 L ey Tl
3% cards 9%
Market size Market size
% ([} |
<y . 2025-2030 CAGR 65 AZA AA Do 2025-2030 CAGR
Bancontact anchors card landscape Belgium's wallets poised to evolve BNPL demand grows - b b S
. - . beyond ‘BNPL brands' ° :
Debit cards accounted for over a Digital wallets led online payments y z%l |1%
quarter of e-com and nearly half of POS  in 2025 and are the fastest growing Buy now, pay later brands accounted ol Omers Others ¥ o
spending in 2025 payment method at POS for12% of e-com value in 2025 -
_ ) _ _ ) o _ SZu'Ib 5290 @ 2025 2030 forecast 5199b 5222b
Bancontact is Belgium's national payment system, The Payconiq platform is evolving into separate Consumers now have abundantinstallment
its primary debit card system and most popular apps. The Payconiq product — acquired by EPI payment options. Merchants integrate popular BNPL
payment brand. Debit cards maintain more than in 2023 — uses SEPA rails and will transition into brands such as Klarna, Alma and Cofidis Pay directly . o , oy
a 2-to-1lead in transaction value over credit Wero. The Bancontact Payconiq app - backed by into the checkout process. White-label solutions 2024 card scheme share DI d ital wallet fundin g Imix
cards online and a 3-to-1lead at POS. Consumers’ the Bancontact debit scheme - will be renamed allow merchants to offer their own branded
preference for debit cards is consistent with Bancontact Pay from March 2026. PayPal and Apple installment payments, while card issuers and 80% Bancontact 7% Visa Belgium's wallets see a balance of card and A2A
lower proportional household debt among Pay also have substantial market presence. fintechs offer card-backed installment plans. bank account funding, installments and @ Cards
Belgian households. 12% Mastercard 1% American Express crypto. Wero continues the tradition of @ Installments
Belgium's A2A-focused wallets. Crypto
*|atest available data tEstimated use of payment methods within wallets
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https://www.bancontact.com/
https://www.brusselstimes.com/1595102/belgian-households-have-lowest-debt-ratio-in-decade
https://www.brusselstimes.com/1595102/belgian-households-have-lowest-debt-ratio-in-decade
https://www.payconiq.be/en/payconiq-evolves
https://www.payconiq.com/payconiq-international-announces-acquisition-by-epi-company/
https://epicompany.eu/
https://www.ecb.europa.eu/paym/retail/sepa/html/index.en.html
https://www.payconiq.be/en/payconiq-evolves
https://wero-wallet.eu/e-m-commerce
https://www.bancontact.com/en/news/an-evolution-of-our-brands-in-2026
https://www.paypal.com/be/home
https://www.apple.com/apple-pay/
https://www.apple.com/apple-pay/
https://www.klarna.com/be/
https://almapay.com/fr-BE
https://www.cofidis.be/fr/3xpay.html
https://www.payconiq.com/
https://www.bancontact.com/
https://wero-wallet.eu/
https://www.paypal.com/be/home
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Debit cards fundamental at POS

Debit cards accounted for more
than half of POS and one-fifth of
online value in 2025

Dankort is Denmark’s national payment system and
leading debit scheme. Debit cards accounted for
the most value at POS and one-fifth of e-commerce
spending in 2025. They are also commonly used in
digital wallets. Dankort cards are often cobranded
with Visa or Mastercard, though global brands
independent of Dankort now account for most
payment cards issued.

Denmark turns to digital wallets

By 2030, digital wallets will account
for more than half of online and
one-third of POS value

MobilePay is Denmark’s most popular payment tool
online, used by more than half of online shoppers.
Cards are common within these wallets, carrying
nearly 40% of all card value at POS. MobilePay is used
primarily with cards online, while A2A payments

are more prevalent within MobilePay at POS.

Apple Pay and Google Wallet carry card volume
wherever they're used.

@ Google Wallet

Cash is an essential backup

Cash use is expected to decline,
but slowly, from 7% of POS value
IN 2025 to 6% in 2030

Denmark has among the world's lowest rates of
cash use, yet cash remains an essential part of the
payments mix. Denmark’s central bank updated its
payments resilience guidance in 2025 to help ensure
consumers can pay merchants in times of crisis and
in case of disruption of digital payment systems.
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44%
51%

Market size

2025-2030 CAGR
5%

2024 card scheme share

56% Dankort
22% Visa

21% Mastercard

1% Others

*Latest available data

== Denmark payment methods

% share of e-com and POS transaction value

@ 2025 2030 forecast

Digital wallet funding mix*

Denmark's wallets (led by MabilePay) are
funded primarily with cards or directly
via bank accounts; BNPL and crypto

are also offered.

tEstimated use of payment methods within wallets

33%

50%

Market size

2025-2030 CAGR
3%

E-com [} @ POS
vigita veor [ N ;-
wallets cards
ZO%_ Debit Digital _25%
7% cards wallets
17% - Credit Credit - 10%
149 cards cards 99
1% /%
1 . .., IR
1% &%
6% 1%
W .. o 1T
59, 1%
2%' IW%
Others Others
2% 1%

.582b S9ub

A2A
@ Cards
@ BNPL
Crypto

“Others" include cash-based methods, prepaid cards and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding
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https://mobilepay.dk/
https://dankort.dk/
https://www.visa.dk/
https://www.mastercard.com/europe/en.html
https://www.nationalbanken.dk/media/io1aelox/the-digital-retail-payment-market-is-changing.pdf
https://www.nationalbanken.dk/media/io1aelox/the-digital-retail-payment-market-is-changing.pdf
https://mobilepay.dk/
https://www.nationalbanken.dk/media/io1aelox/the-digital-retail-payment-market-is-changing.pdf
https://www.nationalbanken.dk/media/io1aelox/the-digital-retail-payment-market-is-changing.pdf
https://www.apple.com/apple-pay/
https://wallet.google/
https://www.nationalbanken.dk/en/news-and-knowledge/publications-and-speeches/analysis/2023/the-role-of-cash-in-a-society-with-low-usage-of-cash
https://www.nationalbanken.dk/en/news-and-knowledge/publications-and-speeches/analysis/2023/the-role-of-cash-in-a-society-with-low-usage-of-cash
https://www.globalgovernmentfintech.com/danmarks-nationalbank-payments-resilience-recommendations/
https://mobilepay.dk/
https://dankort.dk/
https://www.apple.com/apple-pay/
https://wallet.google/
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App appetiteis sated
by a diverse menu

Digital wallets are the leading payment
method online and is growing fast at POS

Finland's digital wallets feature a diverse roster

of brands and payment models. Scandinavia's

own MobilePay remains the most downloaded
payment app in Finland, alongside card-driven
wallets like PayPal and card-only wallets Apple Pay
and Google Wallet. MobilePay increased payment
flexibility for its users in 2025, partnering with Tink
to expand pay-by-bank functionality and offering
installments via Klarna.

MEA North America

Online banking extends
to online shopping

A2A payments trail only digital
wallets online and are commonly
used within them

Verkkopankki (Finnish for online banking) allows
consumers to pay for online purchases directly
from domestic bank accounts. Consumers also pay
directly from their bank accounts within digital
wallets like MobilePay. Fintechs like Trustly have
gained traction, too, while Siirto - a payment app
jointly owned by Nordea and OP Bank - also enables
account-to-account payments.

i

Popular payment methods

Debit cards prevail at
the point of sale

INn 2025, debit cards accounted for
two-thirds of value at POS

Debit cards dominate at POS, with 66% transaction
value share. The Bank of Finland reports debit
cards account for about 83% of all card payment
transactions. Debit cards are used online - though
that spendingincreasingly takes place through
digital wallets.
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41%

27%

24%

BNPL

9%

Market size

2025-2030 CAGR
5%

$13b $17b

2024 card scheme share

53% Visa
L|-6% Mastercard

1% Others

*Latest available data

E-com [}

s (I .

== Finland payment methods

% share of e-com and POS transaction value

@ POS
Debit _ 66%

62%

wallets cards

wallets 23%

Credit - 9%

cards 7%

cards 6%
6%- Credit A2A IW%
o, cards 1%
3% 1%
’ . Others Others I ’

2%

@ 2025 2030 forecast

Digital wallet funding mix*

Finland's wallets (led by MobilePay) are
funded primarily with cards or directly
via bank accounts. BNPL and crypto
are also offered.

tEstimated use of payment methods within wallets

Market size

2025-2030 CAGR
3%

$62b $72b

O A2A

@ Cards

@ BNPL
Crypto

"Others"include cash-based methods, direct carrier billing, prepaid cards and crypto in e-com; prepaid cards and BNPL at POS

Totals may not equal 100% due to rounding
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https://mobilepay.fi/
https://www.statista.com/statistics/1537118/top-payment-apps-by-downloads-finland/
https://www.paypal.com/fi/home
https://www.apple.com/apple-pay/
https://wallet.google/
https://ibsintelligence.com/ibsi-news/vipps-mobilepay-integrates-tink-for-direct-bank-payments/
https://mobilepay.fi/news/mobilepay-tuo-klarnan-osaksi-lompakkoaan
https://mobilepay.fi/news/mobilepay-tuo-klarnan-osaksi-lompakkoaan
https://mobilepay.fi/
https://www.trustly.com/fi
https://www.nordea.fi/en/personal/our-services/online-mobile-services/siirto.html
https://www.nordea.fi/
https://www.op.fi/en/home-page
https://www.suomenpankki.fi/en/
https://mobilepay.fi/
https://www.apple.com/apple-pay/
https://www.klarna.com/fi/
https://www.trustly.com/us

Domestic debit card
network anchors market

Debit cards accounted for half of
POS and more than one-quarter of
online value in 2025

Led by domestic Cartes Bancaires (CB), debit

cards topped payments at POS while transacting
significant volume online. Responsible for 65%

of everyday consumption, these debit cards are
commonly used in everyday spending. CB cards are
usually co-badged with Mastercard and Visa for
credit functions and international purchases. CB
faces increasing competition from cards issued by
neobanks like Revolut.

F il as -

North America

e
g

TR -
L= w oy

Popular payment methods

-

Digital wallet use soars online

Digital wallets were the leading
payment method online in 2025 with
36% of e-com value

France's consumers turn to digital wallets when
shopping online. PayPal is popular, cited by more

consumers than even debit or credit cards. Apple Pay

and Google Pay are the most popular wallets at POS,
though cards are used more. Pan-European digital
wallet Wero replaced Paylib in 2025 and is scheduled

to move beyond P2P to process e-commerce
transactions in 2026.

Cash’'s decline slows

Our cash forecast is for an effectively
steady state, slowly ceding share as
digital payments grow

French consumers still value cash, used commonly
for low-value transactions. France's National Retail
Payments Strategy seeks to ensure “constant access
to cash."Cash use in France dropped during the
pandemic, yet rebounded beginning in 2022.It's now
set to drop further to 9% at POS by 2030.
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i B France payment methods

% share of e-com and POS transaction value

E-com 0} f POS
wallets cards L79%

45%

2o I oo: | oo

Market size

2025-2030 CAGR
6%

' $199b - $263b

2024 card scheme share

76% Cartes Bancaires
11% Visa
10% Mastercard

*Latest available data

1% Others

2% American Express

21%

249, cards cards 19%
o (I cooc | oo D
16% cards wallets 229
8% 12%
1 ... D>
7% 9%
Market size
5%. BNPL A2A |1%
6% 1% 2025-2030 CAGR
3%
3% 1%
’ . Others Others I ’

2% 1%
$1.2t

® 2025 2030 forecast

Digital wallet funding mix*

Global wallets including PayPal, Apple Pay @ Cards

and Amazon Pay reflect France's card-led A2A

payment market. BNPL
Crypto

tEstimated use of payment methods within wallets
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https://www.paypal.com/fr/home
https://www.apple.com/apple-pay/
https://pay.amazon.fr/
https://www.cartes-bancaires.com/
https://www.mastercard.com/fr/fr.html
https://www.visa.fr/
https://www.fintechweekly.com/magazine/articles/revolut-invests-france-european-banking-expansion
https://www.revolut.com/fr-FR/
https://www.paypal.com/fr/webapps/mpp/home
https://www.apple.com/apple-pay/
https://pay.google.com/intl/fr_fr/about/learn/
https://wero-wallet.eu/
https://www.paylib.fr/
https://www.societegenerale.com/en/news-and-documentation/news/all-news/wero-first-anniversary-being-celebrated-and-time-right-expansion
https://www.societegenerale.com/en/news-and-documentation/news/all-news/wero-first-anniversary-being-celebrated-and-time-right-expansion
https://www.banque-france.fr/en/publications-and-statistics/publications/french-people-still-value-cash-despite-using-it-less-and-increasingly-turning-cards-and-mobile
https://www.banque-france.fr/en/publications-and-statistics/publications/french-people-still-value-cash-despite-using-it-less-and-increasingly-turning-cards-and-mobile
https://www.banque-france.fr/en/monetary-strategy/means-payment/national-payments-committee-cnmp/national-retail-payments-strategy
https://www.banque-france.fr/en/monetary-strategy/means-payment/national-payments-committee-cnmp/national-retail-payments-strategy
https://www.cartes-bancaires.com/
https://wero-wallet.eu/
https://www.apple.com/apple-pay/
https://www.paypal.com/fr/home
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Digital wallets have potential at POS

Digital wallets achieved majority status
online in 2025 with 52% of value

Germany's booming digital wallet market is led by
PayPal, cited by 70% of online shoppers. PayPal

was introduced at POS in 2025. Following this — and
because of the EU commission’s mandate for Apple
to openits NFC technology to competitors including
local banks — we forecast wallet use to increase at
POS. The pan-European wallet Wero is scheduled to
roll out at POS in 2026.

MEA North America

‘ Popular payment methods

From POS king to wallet player

Debit cards are forecast to remain
the leading payment method at
POS through 2030

Girocard's 100 million cards issued makes it by far
the most popular debit network in Germany, and
the leading payment method at POS. Girocard was
not designed for online use, and debit card use is
minimal online, though Girocard can now be used
within wallets like Apple Pay. Digital wallets' growth
at POS is forecast to draw share more heavily from
cashthan debit cards.

Installments thrive on tradition

BNPL's 18% share of online value in 2025 is
forecast to remain steady through 2030

A historical preference for invoice-based payments
among German consumers helps propel today’s
installment payment solutions. Klarna was cited
second only to PayPal by consumers shopping
online. Additional options include FLOA Pay, Alma,
Riverty and the white-label solution Ratepay.
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== Germany payment methods

% share of e-com and POS transaction value

E-com [} = POS

52%

ogra oeor | >

55% wallets cards 35%

18%

BNPL Cash

19% 26%
15%- foA Digital -17%
4% wallets 28%
1% - Credit Credit - 9%
9% cards cards 79%
Market size
2k ' Cash A2A '2%
as
2025-2030 CAGR 2% 2%
6%
2% 2%
’ ' Others Others ' ’
1% 2%

2030 forecast

‘ $192b - $259b ® 2055

2024" card scheme share Digital wallet funding mix*
Germany's wallet fundingis led by

bank accounts. Card funding and BNPL
installments are widely available.

67% Girocard
18% Visa

1’-'-% Mastercard

2% American Express

*|atest available data tEstimated use of payment methods within wallets

"Others" include prepaid cards, debit cards and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding

$1.2t

A2A

@ Cards
BNPL
Crypto
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Market size

2025-2030 CAGR

3%

Siut

GPR2026 89


https://www.paypal.com/dk/home
https://newsroom.paypal-corp.com/2025-05-05-PayPal-announces-plans-to-revolutionize-in-store-payments-in-Germany
https://ec.europa.eu/commission/presscorner/detail/en/ip_24_3706
https://www.heise.de/en/news/Volksbanks-bring-Girocard-to-the-iPhone-away-from-Apple-Pay-10363285.html
https://www.heise.de/en/news/Volksbanks-bring-Girocard-to-the-iPhone-away-from-Apple-Pay-10363285.html
https://wero-wallet.eu/
https://www.girocard.eu/english/
https://www.commerzbank.de/group/newsroom/press-releases/2024/20241122-pr-applepay-girocard.pdf
https://www.commerzbank.de/group/newsroom/press-releases/2024/20241122-pr-applepay-girocard.pdf
https://www.klarna.com/de/
https://www.paypal.com/dk/home
https://www.floapay.com/
https://almapay.com/de-DE
https://www.riverty.com/en/how-it-works/buy-now-pay-later/
https://www.ratepay.com/en/buy-now-pay-later/
https://www.girocard.eu/
https://wero-wallet.eu/
https://www.paypal.com/de/home
https://www.apple.com/apple-pay/

Card-led market
driven by debit cards

Debit cards represented 45% of POS and
31% of e-com value in 2025

Irish consumers turn to debit cards when shopping
in person - a lead projected to stick through 2030.
While debit cards trail digital wallets online, their
influence remains strong. When using wallets online,
consumers choose debit cards over credit cards by a
margin of more than 3-to-1.

PayPal tops Ireland’s online charts

We forecast that 52% of online value will
be via digital wallets in 2030

Irish consumers prefer to use their cards via their
mobile wallets, helped by advanced contactless
infrastructure. According to Ireland's central bank,
contactless payments grew 13% between July 2024
and July 2025. PayPal ranks highest in our survey
among online shoppers, followed by Apple Pay

and Google Pay.

1 L8 L

Popular payment methods

@ Pay

@ Google Wallet

P ——
17—
l

FEET TR

Cash downsized but not dead

Cash use will decline modestly, from 15%
of POS value in 2025 to 12% in 2030

Cash usein Ireland has dropped dramatically since
before the pandemic, yet cash remains relevant to
the lives of many consumers, especially for low-value
transactions. Ireland's central bank is keen to keep
cash as "a core element of the payments ecosystem.”
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42%
52%

Market size

2025-2030 CAGR
7%

2024 card scheme share

90% Visa
10% Mastercard

*Latest available data

31%

i I Ireland payment methods

% share of e-com and POS transaction value

4%. A0A Prepaid IT%
4% cards 1%

3%
BNPL

4%

@ 2025 2030 forecast

Digital wallet funding mix*

Global wallets like Apple Pay, Google
Wallet and PayPal reflect Ireland's card-led
payments market.

tEstimated use of payment methods within wallets

E-com [ ) POS
G - w000
wallets cards L0%
G - v | N -5
219 cards wallets 36%
16%- Credit Cash -15%
13% cards 1%
=@l . oo D >
ers
3% cards 1%

Market size

2025-2030 CAGR
L%

$92b

@ Cards
A2A

@ BNPL
Crypto

“Others" include cash-based methods, prepaid cards and crypto in e-com. Totals may not equal 100% due to rounding.
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https://www.apple.com/apple-pay/
https://wallet.google/
https://wallet.google/
https://www.paypal.com/ie/home
https://www.centralbank.ie/docs/default-source/statistics/data-and-analysis/credit-and-banking-statistics/credit-and-debit-card-statistics/credit-and-debit-card-statistics-data/monthly-card-payment-statistics-/july-2025---monthly-card-payment-statistics.pdf?sfvrsn=109a691a_1
https://www.paypal.com/ie/home
https://www.apple.com/apple-pay/
https://wallet.google/
https://www.centralbank.ie/news/article/cathching-and-keeping-up---payments-innovation-in-ireland---remarks-by-vasileios-madouros--deputy-governor--monetary-and-financial-stability-at-bpfi-national-payments-conference
https://www.apple.com/apple-pay/
https://www.paypal.com/ie/home
https://wallet.google/

North America Popular payment methods

Digital wallets find
growth in stores

Already leading online, are forecast
tosee a12% CAGR from 2025 to 2030

Digital wallets are growing fast at POS, with in-store
payments via smart devices reportedly increasing
46% in the first half of the year. Consumers cited

use of card-based Apple Pay and Google Wallet and
stored-value wallet Satispay when shopping in-
store. Nearly half (49%) of online shoppers surveyed
cited using PayPal at more than twice the rate of
any other brand.

& «!-'%-frrzl.mr-mn;;: I.‘n | . T % ‘ /
SANCOMAT. ! 3 '
SANCOMAT... | &) satispay | 1B Italy payment methods
S —— TR | < I" I
Postepay ' PayPal L| % share of e-com and POS transaction value
- rARaweall = r .-. E—Com E.ID @ POS
«3 (I - - e Ew
0u8% wallets cards 27%
° gt | U
16% 20%
5% (I pecoo | ooro NN o

Debit cards help
Italy's cashless shift

Debit cards are forecast to remain
the leading in-store payment
method through 2030

Debit cards led payments at POS in 2025, a lead

we expect they will maintain to 2030. Online,
consumers cited debit cards as their leading

choice within digital wallets. Cards are commonly
cobranded with Bancomat - Italy's national debit
scheme - and global brands Mastercard and Visa for
international purchases.

Italy has the world's largest
prepaid card market

Prepaid cards accounted for 15% of
e-com and T1% of POS value in 2025

Italian consumers turn to prepaid cards more than
in any other market. Prepaid cards serve migrants,
unbanked and privacy-conscious consumers, with
consumers choosing prepaid cards over debit cards
online. Prepaid cards are issued by most traditional
banks and by Postepay, Italy's postal service.
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Market size

2025-2030 CAGR
6%

$132b

4%

9% - Debit

7%

o 0l

9%

cards wallets

cards 9%

7%- A2A Others .5%

7%

2024 card scheme share

35% Mastercard
30% Bancomat

27% Visa

*Latest available data

6% Poste Italiane

1% American Express

@® 2025 2030 forecast

Prepaid -ﬂ%

cards cards 10%

| %
Others Credit - ’

27%

Digital wallet funding mix*

Italy's card-led payment market is reflected

in global wallets Apple Pay, Google

Wallet and PayPal.

tEstimated use of payment methods within wallets

Market size

2025-2030 CAGR
L%

$830b

$697b

@ Cards

0 A2A

@ BNPL
Crypto

“Others" include BNPL, cash-based methods and crypto in e-com; A2A and BNPL at POS. Totals may not equal 100% due to rounding.
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https://www.apple.com/apple-pay/
https://wallet.google/
https://wallet.google/
https://www.paypal.com/it/home
https://www.osservatori.net/comunicato/innovative-payments/pagamenti-digitali-in-italia-mercato/
https://www.osservatori.net/comunicato/innovative-payments/pagamenti-digitali-in-italia-mercato/
https://www.apple.com/apple-pay/
https://wallet.google/
https://www.satispay.com/it-it/
https://www.paypal.com/it/home
https://bancomat.it/
https://www.mastercard.it/it-it.html
https://www.visaitalia.com/
https://postepay.poste.it/
https://bancomat.it/
https://www.satispay.com/
https://postepay.poste.it/
https://www.paypal.com/it/home

TOC APAC Europe

IDEAL gives way toanew era

In 2025, 64% of all online payment value
was transacted via IDEAL

Consumers in the Netherlands still favored payment
leader IDEAL in 2025, cited by 84% of consumers
shopping online. Acquired by the European
Payments Initiative in 2023, iDEAL will begin
rebranding in 2026 to EPI's Wero, and in time will
compete with global brands by offering multiple
payment types in a digital wallet format.

LATAM

MEA North America

|weno
@ Pay

Digital wallets grow across channels

Digital wallets trailed only debit cards in
paymentvalue at the point of sale in 2025

PayPal, Apple Pay and Google Pay led the digital
wallet space in 2025. PayPal was cited second only
to iDEAL among payment brands online, while Apple
Pay and Google Wallet are increasingly offered both
online and in stores. European challenger Wero's
first e-commerce transaction in the Netherlands
was processed in 2025.

Popular payment methods

P PayPal

@ Coogle Wallet |,
e

Debit cards dominate in stores

Debit cards lead the way at POS,
accounting for 60% of 2025 value

Most payment value at the point of saleis transacted
via debit cards, which is expected to remain constant
for now. Credit cards have more than a 3-to-1value
advantage over debit online, though the gap is
closing. The Dutch central bank attributed a recent
rise in debit card use online to new debit payment
cards (Visa Debit and Debit Mastercard) as well as
using cards within Apple Pay and Google Wallet.
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== Netherlands payment methods

% share of e-com and POS transaction value

55%

Market size

2025-2030 CAGR
3%

E-com 0} f POS
s« (N . oo | - -
63% cards
ol oo | oo N -
14% wallets wallets 319%
10% 7%
- | .
8% 6%
10% 6%
O- BNPL (:C;er((jj\;[ . o
11% 5%
Market size
%0 penit | B
2025-2030 CAGR 30, cards A
6%
1| |
Others Others
1% 1%

@ 2025 2030 forecast

2024" card scheme share Digital wallet funding mix*
In the Netherlands, wallets are

primarily card-based with BNPL
installments also relevant.

92% Mastercard
6% Visa

1% American Express

1% Others

*|atest available data tEstimated use of payment methods within wallets

$219b

$187b

@ Cards

) BNPL/
Installments

"Others" include cash-based methods, crypto and prepaid cards in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding
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https://www.ideal.nl/en/
https://epicompany.eu/
https://epicompany.eu/
https://ideal.nl/en/naar-wero
https://wero-wallet.eu/about
https://www.paypal.com/nl/home
https://www.apple.com/apple-pay/
https://wallet.google/
https://www.paypal.com/nl/home
https://www.apple.com/apple-pay/
https://www.apple.com/apple-pay/
https://www.paypal.com/ie/home
https://wero-wallet.eu/
https://epicompany.eu/media-insights/paynl-successfully-processed-first-wero-e-commerce-transaction
https://www.dnb.nl/en/general-news/statistical-news/2025/card-payments-further-up-especially-online/
https://www.dnb.nl/en/general-news/statistical-news/2025/card-payments-further-up-especially-online/
https://www.dnb.nl/en/general-news/statistical-news/2025/card-payments-further-up-especially-online/
https://www.visa.nl/
https://www.mastercard.nl/nl-nl.html
https://www.apple.com/apple-pay/
https://wallet.google/
https://wero-wallet.eu/nl-en/ideal-naar-wero
https://www.paypal.com/nl/home

https://www.apple.com/apple-pay/
https://wallet.google/
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Europe North America ‘ Popular payment methods

bank :
asept | _ #= Norway payment methods
I(Iarna. % share of e-com and POS transaction value
E-com T[4 [ POS
| v (N - cerre [ :
l_\ '_I 7 N\ [TV . : = wallets cards 489
: \ . o b
_ 2 o | oo -
16% cards wallets 38%
19 (N ANpL creqt D
: 20% cards 9%

U \_] \yu \_V_/\L/ kk_—/)\__l 13%

10% cards 3%
Market size Market size
2%' Others Prepadid IW%
Vipps heads growing Debit and credit cards both BNPL competes meaningfully 22;5'2030 CAGK 2% ceres 1 202572030 C’;’G;
digital wallet segment have their place with credit cards ° - T °
By 2030, digital wallets will account for Debit cards are forecast to account for Norway's consumers are second only to ) @ Others ¥ o
51% of online and 38% of POS value most POS value through 2030 Sweden globally in BNPL use online $22b $29b $76b
@ 2025 2030 f t
Vipps leads digital wallets onling, cited the most Heavy debit card use is driven by the popular Scandinavian consumers have the highest global e
often by respondents. Vipps facilitates stored cards national debit scheme BankAxept. BankAxept cards rates of buy now, pay later, with Norway second
and account-to-account payments. In December enjoy near universal merchant acceptance, and only to Sweden in online BNPL use. BNPL competes . o _ oy
2024, Vipps introduced an alternative to Apple Pay merchants benefit from the scheme's lower fees. with and may in time surpass credit cards. Klarna 2024 card scheme share Digital wallet funding mix
at POS with its "Tap with Vipps" feature. Vipps is now BankAxept cards are cobranded with Mastercard continues to evolve, announcing in 2025 an
part of Vipps MobilePay, which in 2025 joined the or Visa. Debit cards have a 5-to-1lead over credit expansion of the debit-first Klarna Card and being Ll,g% BankAxept Zl.l.% Visa Norway's wallets are balanced roughly @ Cards
European Payment Alliance. cards at POS, but credit cards have a 2-to-1 introduced for use within MobilePay. Klarna's equally between card and A2A bank account A2A
advantage online. aspiring competitors in Norway include QLIRO, 26% Mastercard 1% American Express funding. Installments are also relevant. BNPL
Walley and Riverty.

*|atest available data tEstimated use of payment methods within wallets

96 GPR2026 W0f|dpay “Others" include A2A, prepaid cards and crypto in e-com; BNPL at POS. Totals may not egual 100% due to rounding. SRS 1 EE RS T i e e
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https://vipps.no/
https://vippsmobilepay.com/en-NO/news/2024/12/09/vippsmobilepay-launches-the-worlds-first-alternative-to-apple-pay-on-iphone
https://www.apple.com/apple-pay/
https://www.vippsmobilepay.com/en-NO/about
https://epicompany.eu/media-insights/europa-and-epi-launch-collaboration-to-expand-sovereign-pan-european-payments
https://bankaxept.no/en
https://www.norges-bank.no/en/news-events/publications/Norges-Bank-Papers/2022/memo-32022-kostnader/content/
https://www.mastercard.no/no-no.html
https://www.visa.no/
https://www.klarna.com/no/
https://www.klarna.com/international/press/klarna-launches-debit-first-card-across-europe-for-everyday-spending/
https://mobilepay.fi/news/mobilepay-tuo-klarnan-osaksi-lompakkoaan
https://qliro.com/
https://www.walleypay.com/
https://riverty.app/en-no/
https://bankaxept.no/en
https://vipps.no/
https://www.klarna.com/no/
https://www.apple.com/apple-pay/

__ gl
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BLIKand A2A on top

BLIK-led A2AIs forecast to reach
74% of e-com and 39% of POS
transaction value by 2030

BLIK is Poland's most popular way to pay.It'sa
system that connects users to make A2A payments
from domestic banking apps and neobanks like
Revolut. BLIK continues to post double-digit
growth, expand (into Slovakia and Romania)

and collaborate toward Europe-wide payment

interoperability. Domestic brand Przelewy2u (P24)
also enables A2A payments.

il b =

North America

Though low, global wallets grow

Digital wallets accounted for 11% of online
and 13% of POS transaction value in 2025

International brands are well behind BLIK in Poland,
but their presence continues to increase. Apple
Pay and Google Pay are growing onlineand in
stores, while PayPal was cited more than any global
brand online. Direct use of payment cards is limited
online, though global brands active in Poland are
often card-based.

Installment options and BNPL
are increasingly popular

Direct BNPL at checkout accounted
for 3% of e-com value in 2025

Buy now, pay later brands have gained traction

with consumers in Poland as installment options
proliferate. Domestic BNPL options include PayPo
and Twisto, while Warsaw is a technology hub for
BNPL giant Klarna. BLIK offers BLIK Pay Later and P24
offers P2UNOW, while credit card-backed installment
payments are also popular, as are installment
payments via banks without a card.
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A2A A2A

74%

Market size

2025-2030 CAGR
8%

oo >

2024 card scheme share

55% Visa
Ll-s% Mastercard

*Latest available data

== POland payment methods

% share of e-com and POS transaction value

E-com [} = POS

ﬂ%- Digital Debit

13% wallets cards 229

5% . Debit Cach

1% cards 18%
as
2% wallets 15%
L% , 6%
0 . Others Ccraerc(jjg . 0
3% 4%
3% 1%
’ . BNPL Others I ’
4% 1%

@ 2025 2030 forecast

23%

30%

28%

Digital wallet funding mix*

Poland's wallets feature A2A and cards. BNPL
installments and crypto transactions take

place outside wallets.

tEstimated use of payment methods within wallets

39%

Market size

2025-2030 CAGR
5%

$397b

$312b

A2A
@ Cards

"Others" include credit cards, prepaid cards and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding.
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https://www.blik.com/
https://iko.pkobp.pl/iko_en/features/blik-contactless-payments/
https://www.cashless.pl/16118-blik-revolut-app
https://www.cashless.pl/16118-blik-revolut-app
https://www.blik.com/en/over-740-m-blik-transactions-in-the-third-quarter-of-2025
https://www.blik.com/en/over-740-m-blik-transactions-in-the-third-quarter-of-2025
https://www.blik.com/en/a-new-era-of-online-payments-blik-now-available-to-first-slovak-users
https://www.blik.com/en/blik-romania-s-a-obtained-the-authorization-for-the-operation-of-the-blik-payment-system-from-the-national-bank-of-romania
https://www.blik.com/en/blik-joins-forces-with-european-payment-systems-a-pilot-of-euro-transfers-is-now-underway
https://www.blik.com/en/blik-joins-forces-with-european-payment-systems-a-pilot-of-euro-transfers-is-now-underway
https://www.przelewy24.pl/
https://www.apple.com/apple-pay/
https://www.apple.com/apple-pay/
https://wallet.google/
https://www.paypal.com/pl/home
https://paypo.pl/
https://twistopay.com/pl/
https://www.klarna.com/international/press/klarna-opens-new-hub-in-warsaw-to-recruit-100-of-polands-top-tech-talents/
https://www.klarna.com/pl/
https://www.blik.com/place-pozniej
https://www.przelewy24.pl/en/news/new-payment-method-p24now-przelewy24
https://www.citibank.pl/en/loans-and-credits/paylite/
https://www.pekao.com.pl/klient-indywidualny/pozyczanie-gotowki/raty-z-zubrem.html
https://www.pekao.com.pl/klient-indywidualny/pozyczanie-gotowki/raty-z-zubrem.html
https://www.santanderconsumer.pl/finansowanie-zakupow/raty-w-sklepie-internetowym
https://blik.com/en
https://www.przelewy24.pl/
https://www.apple.com/apple-pay/
https://wallet.google/

Multibanco leads
card-driven market

Cards accounted for 38% of e-com and
59% of POS value in 2025

Cards are most used and growing fast — by 38% in
2024 over 2023 alone in online value, according to
Banco de Portugal. Debit cards are used more than
credit cards and are processed through the domestic
banking network, Multibanco. The rise of digital-
only banks such as Revolut, Moey! and ActivoBank
further boosts debit card use. Multibanco cards are
commonly co-badged with Visa or Mastercard.

Popular payment methods

" ﬁ ‘S‘g\h .“y: ik

= ' PayPal

Sl AR FE mEL e e

Digital wallets are a conduit
for cards and A2A

Digital wallets accounted for 40%
of e-comvalue in 2025, forecast to
reach 50% by 2030

Digital wallets have a high share due to the
popularity of MB Way - the mobile app by SIBS,
providers of Multibanco. SIBS is part of the
European Payment Alliance pursuing Europe-wide
payment solutions. MB Way is broadly supported by
Portuguese banks, ensuring wide availability. PayPal
rated highly among consumers surveyed shopping
online, while Apple Pay and Google Pay compete
with MB Way at POS.

I\TB WAY

mapoE. .

@ Pay

Wi R T e

Multibanco enables A2A
payments online

A2A payments accounted for 16% of
online transaction value in 2025

Consumers can pay merchants for online purchases
directly from their bank accounts using Multibanco.
Multibanco transactions can also be completed with
cash: a customer receives a voucher at checkout that
can be completed with cash at participating ATMs.
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@ Portugal payment methods

% share of e-com and POS transaction value

44%

E-com [y @ POS
w0 (A - . 0090 A
50% wallets cards
180/_ i _270/
D ?grbdlg Cash ’
4% 23%
v (N o oz D>
13% cards wallets 229
e (I oo D
7% cards 8%
Market size
ers
2025-2030 CAGR 49% 1%
7%
3% 1%
O. BNPL Others I 0
3% 1%
$9.8b S14b

2030 forecast

| —-—— o

2024 card scheme share Digital wallet funding mix*

68% siss
21% Visa

Cards are central in Portugal, while
BNPL and crypto transactions take
place primarily outside wallets.

11% Mastercard

1% Others

*|atest available data tEstimated use of payment methods within wallets

@ Cards
A2A

Market size

2025-2030 CAGR
L%

$111b

“Others" include cash-based methods, prepaid cards and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding
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https://www.bportugal.pt/sites/default/files/documents/2025-05/rsp2024_en.pdf
https://www.bportugal.pt/sites/default/files/documents/2025-05/rsp2024_en.pdf
https://www.multibanco.pt/
https://www.revolut.com/en-PT/
https://moey.pt/en/about-moey
https://www.activobank.pt/en
https://www.visa.pt/
https://www.mastercard.pt/pt-pt.html
https://www.mbway.pt/
https://www.sibs.com/
https://www.multibanco.pt/
https://www.corporate.sibs.com/europa-the-future-of-payments-is-here/
https://www.portugal.com/lifestyle/the-history-of-mb-way-portugals-money-transfer-system/
https://www.mbway.pt/bancos-aderentes/
https://www.paypal.com/pt/home
https://www.apple.com/apple-pay/
https://wallet.google/
https://www.multibanco.pt/
https://www.multibanco.pt/
https://www.mbway.pt/
https://www.paypal.com/pt/home
https://www.apple.com/apple-pay/
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Cards are the foundation
of consumer payments

Cards accounted for 39% of e-com and
50% of POS transaction value in 2025

Cards are the leading payment method online and
transact half of POS value, with debit cards holding
a slight advantage over credit cards. Since Spain
has no domestic card scheme, global networks
facilitate all card transactions. A€1,000 limit on
cash transactions has helped fuel card volumes at
POS. Neobanks N26, Revolut and Openbank help
drive volume online.

-

MEA North America

Popular payment methods

=

' PayPal

@ Google Wallet

Digital wallets lead online

Digital wallets accounted for 34% of
e-com and 14% of POS value in 2025

Digital wallets are the leading payment method
online. PayPal was cited most by consumers
shopping online. Card-forward wallets Apple Pay
and Google Pay continue to grow both online

and in-store. Waylet is a popular local wallet used
particularly for fuel, parking and charging electric
vehicles. Payment value via mobile devices has
doubled since 2022, according to Banco de Espanfia.

Bizum debuted at POS in 2025

Spain's Bizum accounted for
more than one-fifth of online
transaction value in 2025

Domestic account-to-account payment leader
Bizum continues to grow in popularity. Bizum is
used by 26 million active users and accepted by over
53,000 online merchants. Bizum was introduced at
physical stores via QR codes in 2025 and is aligned

with efforts to strengthen European sovereignty by
connecting payment networks.
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= Spain payment methods

% share of e-com and POS transaction value

E-com 0} @ POS
3 (I .. ... I
39% wallets 28%
27% cards 24%
19% Debit Credit _22%
149 cards cards 199%
v oo | oo -
12% cards wallets 23%
Market size
=@l o 17
ers
2025-2030 CAGR 6% 49
7%
3%. Prepaid IT%
Others
2% cards 1%

2030 forecast

‘ S14b . $162b ® 2055

2024 card scheme share Digital wallet funding mix*

53% Visa
L|-5% Mastercard

Cards are the leading use case while A2A
funding via Bizum is prominent. BNPL and
crypto options are also available.

2% American Express

*Latest available data tEstimated use of payment methods within wallets

34%

Market size

2025-2030 CAGR
3%

$832b $987b

@ Cards
0 A2A

@ BNPL
(0 Crypto

“Others" include BNPL, cash-based methods and crypto in e-com; prepaid cards and BNPL at POS. Totals may not egual 100% due to rounding.
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https://clientebancario.bde.es/pcb/en/blog/limite-a-los-pagos-en-efectivo.html
https://clientebancario.bde.es/pcb/en/blog/limite-a-los-pagos-en-efectivo.html
https://n26.com/en-es
https://www.revolut.com/en-ES/
https://www.openbank.es/en
https://www.paypal.com/es/home
https://www.apple.com/apple-pay/
https://wallet.google/
https://www.repsol.com/en/products-and-services/apps-and-tools/waylet/index.cshtml
https://www.bde.es/f/webbe/SES/Secciones/Publicaciones/InformesBoletinesRevistas/BoletinEconomico/25/T2/Files/be2502-art03e.pdf
https://bizum.com/
https://bizum.com/es/en/about-bizum/
https://bizum.com/es/en/about-bizum/
https://bizum.com/es/en/blog/face-to-face-payments-bizum-business-physical/
https://epicompany.eu/media-insights/europa-and-epi-launch-collaboration-to-expand-sovereign-pan-european-payments
https://bizum.es/
https://www.paypal.com/es/home
https://www.apple.com/apple-pay/
https://wallet.google/

Homegrown Klarna
continues to evolve

BNPL accounted for 25% of e-com value
in 2025, the highest share in the world

Sweden's consumers were early adopters and
remain heavy users of homegrown BNPL leader
Klarna, which is offered widely by merchants.
With growth once driven by careful localization,
today Klarna has diversified to offer credit cards
and in 2025 introduced debit-first cards for

everyday spending.

Popular payment methods

Klarna.
*T Trustly

Swish expands payment options

Digital wallets were the leading payment
method online in 2025, trailing only
debit cards at POS

Digital wallet use is accelerating, fueled by global
wallet brands and Sweden'’s own Swish. Once strictly
atool for account-to-account bank transfers (and
classed as A2A in previous GPR editions), Swish now
includes diverse payment options like cards for
tap-and-goin stores as well as recurring payments
online. PayPal was cited by 30% of online shoppers
while Apple Pay and Google Pay are offered

online and in-store.

\ ) swish

P payPai

[~ R

Cards remain the leading way
to payin-store

Cards account for over one-quarter
of e-com and nearly two-thirds of
POS value in 2025

Payment cards remain popular in Sweden. Debit
cards maintain a slight lead over credit cards online,
while debit cards prevail at POS by a 3-to-1margin.
The continued growth of card-led digital wallet
brands like Apple Pay, Google Pay and PayPal should
further propel card usage. Sweden does not have a
domestic card scheme; all card traffic takes place via
American Express, Mastercard or Visa.
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== Sweden payment methods

% share of e-com and POS transaction value

E-com 0} f POS
wes (I - - veoe [ NG
50% wallets cards

25% BNPL Digital 28%

26% wallets

4% Debit Credit 16%
10% cards cards 149%

12% 5%

Credit

99, cards Cash 1o
Market size
e . A2A BNPL I_I%
2025-2030 CAGR 4% 29,
5%
2% |
Others Others
1% 1%
30b 38b
> ® 2025 2030 forecast

2024" card scheme share Digital wallet funding mix*
Led by Swish, Sweden's wallets feature A2A
funding via domestic bank accounts. Cards,
BNPL and crypto options are also available.

70% Mastercard
28% Visa

2% American Express

*|atest available data tEstimated use of payment methods within wallets

49%
43%

36%

Market size

2025-2030 CAGR
2%

$123b $139b

A2A

@ Cards
BNPL
Crypto

“Others" include cash-based methods, prepaid cards and crypto in e-com; prepaid cards at POS Totals may not equal 100% due to rounding
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https://www.swish.nu/
https://www.klarna.com/se/
https://ecdb.com/blog/klarnas-impact-is-strongest-in-sweden-and-norway/5039
https://www.languageconnections.com/blog/how-klarna-became-a-fintech-giant-through-swedish-localization/
https://www.klarna.com/international/press/klarna-launches-debit-first-card-across-europe-for-everyday-spending/
https://www.klarna.com/international/press/klarna-launches-debit-first-card-across-europe-for-everyday-spending/
https://www.swish.nu/
https://www.finextra.com/newsarticle/45206/swish-adds-tap-to-pay-function-for-its-86-million-mobile-users
https://www.finextra.com/newsarticle/45206/swish-adds-tap-to-pay-function-for-its-86-million-mobile-users
https://developer.swish.nu/documentation/guides/recurring-payments
https://www.paypal.com/se/home
https://www.apple.com/apple-pay/
https://wallet.google/
https://www.apple.com/se/apple-pay/
https://wallet.google/
https://www.paypal.com/se/home
https://www.americanexpress.com/sv-se/
https://www.mastercard.se/sv-se.html
https://www.visa.se/
https://www.klarna.com/
https://www.swish.nu/
https://www.trustly.com/
https://www.paypal.com/se/home

North America

PostFinance |

E3 Switzerland payment methods

i I(Iarn 3 % share of e-com and POS transaction value
’ v E-com 4 @ POS
4u2% wallets cards 31%
229 cards wallets 329%
18% cards cards 17%
8% %
| . .. I -
9% 18%
Market size Market size
> . A2A A2A IW%
.- . 2025-2030 CAGR 9 9 2025-2030 CAGR
Cards lead the way Digital wallets expand share BNPL offers alternative coy 5% 1% S
- | . to credit cards ° :
Cards accounted for 49% of e-com and Digital wallets continue to gain share 5% (] prepaid | 1%
53% of POS transaction value in 2025 online and are forecast to account for BNPL accounted for 8% of e-commerce 1% Others cards g
2% of POS val 2 ran lon value in 202
Switzerland's consumers use cards more than any 32% of POS value by 2030 transaction value 025 $20b $26b ® 2075 050 forotast Siuub $157b
other method, with cards not forecast to cede the Consumers turn to digital wallets more than any Switzerland's consumers use BNPL at roughly —
majority status and fall below 50% of POS value until other payment method online. Fast-growing wallets  the European average. Klarna ranked behind only
2030. Mastercard and Visa carry most card network are the only payment method forecastto gainshare ~ TWINT and PayPal in digital payment brands used . o _ oy
traffic, while the domestic PostFinance service from  at POS through 2030. Domestic payment wallet online. Domestic brands CembraPay and HeyLight 2024 card scheme share DI d ital wallet fundin g Imix
Swiss Post cobrands debit cards with Mastercard. TWINT was cited more than other brands both are among BNPL options that merchants offer .
Contactless payments are nearly universal, used in online and in-store, with PayPal and Apple Pay also consumers at checkout. Consumers also turn to Ll_g% Mastercard 3% American Express Cards are the leading use case, followed @ Cards
84% of in-person card transactions according to the featuring highly. Consumers indicated roughly equal installments within digital wallets like TWINT via by A2A funding via bank accounts. BNPL A2A
Swiss National Bank. use of debit cards, credit cards and bank accounts card-backed installments and via Swissbilling. 35% Visa 1% Diners Club installments and crypto options are BNPL/
to fund wallets. also available. Installments
12% PostFinance Crypto
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*Latest available data

tEstimated use of payment methods within wallets

“Others" include cash-based methods, prepaid cards and crypto in e-com. Totals may not equal 100% due to rounding.

Commerce in constant motion

GPR2026 107


https://www.mastercard.se/sv-se.html
https://www.visa.se/
https://www.postfinance.ch/
https://www.post.ch/en
https://www.postfinance.ch/en/business/products/payment-transactions/cards/postfinance-card-eur.html
https://www.snb.ch/en/the-snb/mandates-goals/cash/payment-methods-surveys/payment-methods-survey-2024
https://www.twint.ch/
https://www.paypal.com/ch/home

https://www.apple.com/apple-pay/
https://www.klarna.com/ch/
https://www.twint.ch/
https://www.paypal.com/ch/home

https://www.cembra.ch/
https://heylight.com/ch/en
https://www.twint.ch/en/private-customers/payment/pay-later/
https://www.ubs.com/ch/en/services/accounts-and-cards/cards-and-twint/creditcards/partial-payment-option.html
https://www.swissbilling.ch/en
https://www.twint.ch/en/
https://www.postfinance.ch/
https://www.paypal.com/ch/home
https://www.klarna.com/ch/en/

Europe
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Cards top for Turkey

Cards represented two-thirds of e-com
and over half POS value in 2025

Cards are the leading payment method in Turkey,
surpassing all other payment methods combined.
Consumers prefer to pay with credit cards despite
there being more debit cards in circulation, a
preference that has intensified with credit card
interest rates below the rate of inflation. Credit cards
are used widely for installments (“taksit"). Turkey's
first domestic card scheme, Troy, continues to

gain card share.

North America

Popular payment methods

troy

papara

Domestic wallet brands stand alone

Digital wallets accounted for 13%
of online and 15% of in-person
paymentvalue in 2025

Turkey's digital wallet brands compete primarily
against each other due to Turkey's Personal Data
Protection Law that has the effect of favoring
domestic providers over global brands. All wallet
volume takes place within wallets from domestic
brands including BKM Express, GarantiPay,

Papara and Maximum Maobil. Wallet use is fueled

by integration with TR QR code as well as by
integrations with NFC tap-and-go technology. More
than half of surveyed consumers cited use of credit
cards when paying within wallets.

B KM
=express

Payments are FAST-er than ever

A2Ais the fastest growing payment
method online and in-store

Account-to-account payments are in growth mode
due to the success of the FAST instant payments
system from Turkey's central bank. FAST uses simple
aliases like phone numbers or email addresses to
connect payer and payee, making payments faster
and more convenient. FAST is tightly integrated

with TR QR Code to ease merchant acceptance. FAST
added a request-to-pay feature in 2025.
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Market size

2025-2030 CAGR
5%

$39b

Turkey payment methods

E-com [}

2 (I -

47%

3% (N Digital Digital S -

21%

18%

% share of e-com and POS transaction value

@ POS

cards cards

wallets wallets
8% cards 0%

5% (] Cach peorc E%

39 cards o,
5% 3%
’ . Others Others . ’
4% 2%

S50b

2024 card scheme share

50% Visa
Ll-l-l-% Mastercard

3% Troy

*Latest available data

2% Others

1% American Express

@ 2025 2030 forecast

Digital wallet funding mix*

Cards mostly fund Turkey's wallets,
though A2A, installments and cash
mechanisms are available.

tEstimated use of payment methods within wallets

crear | -

43%

Market size

2025-2030 CAGR
L%

@ Cards
A2A

@ BNPL/
Installments

Cash

“Others" include prepaid cards, BNPL and direct carrier billing in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding.
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https://www.paturkey.com/news/2025/card-payments-in-turkiye-hit-record-%E2%82%BA1-78-trillion-in-april-20678/
https://tcmbblog.org/wps/wcm/connect/blog/en/main%20menu/analyses/recent%20trends%20in%20card%20spending%20preferences
https://tcmbblog.org/wps/wcm/connect/blog/en/main%20menu/analyses/recent%20trends%20in%20card%20spending%20preferences
https://tureng.com/en/turkish-english/taksit%20taksit
https://www.troyodeme.com/en
https://www.dailysabah.com/business/economy/turkiyes-troy-card-system-hits-67-million-cards-20-market-share
https://www.dailysabah.com/business/economy/turkiyes-troy-card-system-hits-67-million-cards-20-market-share
https://www.kvkk.gov.tr/Icerik/6649/Personal-Data-Protection-Law
https://www.kvkk.gov.tr/Icerik/6649/Personal-Data-Protection-Law
https://bkm.com.tr/en/products-and-services/bkm-express/
https://garantipay.garantibbva.com.tr/
https://www.papara.com/
https://www.maximum.com.tr/maximum-mobil
https://www.troyodeme.com/en/personal/technological-solutions/payments-with-tr-qr-code
https://www.bbva.com/en/innovation/garanti-bbva-now-offers-card-free-payment-options-on-its-mobile-app/
https://www.tcmb.gov.tr/wps/wcm/connect/EN/TCMB+EN/Main+Menu/Core+Functions/Payment+Systems/Payment+Systems+in+Turkey/Electronic+Fund+Transfer+System+and+Electronic+Securities+Transfer+System
https://www.tcmb.gov.tr/wps/wcm/connect/en/tcmb+en
https://www.ziraatkatilim.com.tr/en/retail/payments/instant-transfer-fast
https://www.ziraatkatilim.com.tr/en/retail/payments/instant-transfer-fast
https://bkm.com.tr/en/products-and-services/tr-qr-code/
https://www.tcmb.gov.tr/wps/wcm/connect/EN/TCMB+EN/Main+Menu/Announcements/Press+Releases/2025/ANO2025-06
https://www.tcmb.gov.tr/wps/wcm/connect/EN/TCMB+EN/Main+Menu/Announcements/Press+Releases/2025/ANO2025-06
https://troyodeme.com/
https://bkmexpress.com.tr/
https://www.papara.com/
https://www.maximum.com.tr/maximum-mobil
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The UKis a card-led
payment market

Cards accounted for 46% of online and
69% of POS spending in 2025

Cards are the overwhelming choice of UK.
consumers. Debit cards are preferred for everyday

spending and hold a substantial advantage at POS,

while credit cards hold a slim advantage online. In
person, people mostly use contactless, accounting
for 95% of all card transactions under £100 in 2024.
The £100 limit was lifted in March 2026.

North America
: T
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-

Wallets fuel card spending

Digital wallets are the fastest growing
payment method online and in-store

More than half of UK. adults use digital wallets,
according to UK Finance. Wallets are mostly funded
by cards, with debit cited over credit. PayPal, Apple
Pay and Google Pay are the leading brands online.
PayPal announced in November 2025 its expansion
to physical stores. Contactless technology makes
tap-to-pay commonplace across the UK.

=

S

Cash use declines gradually

We forecast cash to account for 7% of
POS value in 2030, down from 9% in 2025

Cash use has fallen dramatically over the past
decade: from 32% in 2014 to 9% in 2025, but the
decline has slowed. As U.K. Finance noted in 2025,
“cash continues to be an important element of how
[consumers] manage their finances”
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50%

Market size

2025-2030 CAGR
5%

2024 card scheme share

58% Visa
Ll-o% Mastercard

*Latest available data

2% American Express Global wallets like Apple Pay and Google @ Cards
Wallet reflect the UK's card-led market. A2A
PayPal adds additional payment sources. BNPL
Crypto

=2 United Kingdom payment methods

% share of e-com and POS transaction value

E-com 0} f POS
wo% (N .. s 00 IEr
wallets cards 379%
20 (- o cear [ NN -
18% cards cards 1%
2 (- o vora | D 2o
17% cards wallets 319%
= (il | EZ
’ BNPL Cash ’
9% 7%
Market size
6%- A2A Prepaid '2%)
5% cards 29 2025-2030 CAGR
3%
2% |
Others Others
2% 1%

$1.2t

® 2025 2030 forecast

Digital wallet funding mix*

tEstimated use of payment methods within wallets

GPR 2026
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"Others" include cash-based methods, prepaid cards and crypto in e-com; A2A and BNPL at POS. Totals may not equal 100% due to rounding
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https://www.apple.com/apple-pay/
https://wallet.google/
https://wallet.google/
https://www.paypal.com/uk/home
https://www.theguardian.com/money/2025/dec/19/uk-contactless-card-limit-of-100-to-be-scrapped-from-19-march
https://www.ukfinance.org.uk/news-and-insight/press-release/over-half-uk-adults-now-use-mobile-wallets
https://www.paypal.com/uk/home
https://www.apple.com/apple-pay/
https://www.apple.com/apple-pay/
https://wallet.google/
https://newsroom.paypal-corp.com/2025-11-12-paypal-relaunches-in-the-uk-smarter-way-to-pay-online-and-now-in-stores-with-game-changing-paypal-loyalty-programme
https://newsroom.paypal-corp.com/2025-11-12-paypal-relaunches-in-the-uk-smarter-way-to-pay-online-and-now-in-stores-with-game-changing-paypal-loyalty-programme
https://www.ukfinance.org.uk/system/files/2025-10/Payment%20Markets%20Report%20Summary.pdf
https://www.apple.com/apple-pay/
https://www.paypal.com/uk/home
https://wallet.google/
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Account-to-account payments soar

A2A accounted for 23% of e-com and 14%
of regional POS value in 2025

Account-to-account payments are sweeping
across Latin America. Brazil's Pix has emerged as
aglobal leader in instant payments, driving A2A

to 42% of e-com and 34% of POS value in 2025.1n
Argentina, Transferencias 3.0 continues to drive
A2A adoption, with the method claiming 15% of
e-com and 10% of POS value. Colombia followed
suitin 2025, when its central bank launched its fast
payment system, Bre-B.

MEA North America

e

R

Mercado Pago leads a fast-growing
digital wallet market

Digital wallets are forecast to grow at
14% CAGR in e-com and 11% CAGR at
POS from 2025-2030

Digital wallet use in LATAM continues to trail global
averages online (23% of 2025 e-com value versus
56% globally) and at POS (16% versus 33%). That's
changing fast, with wallets forecast for impressive
growth across the region. The payment arm of
LATAM's leading e-com marketplace, Mercado Pago,
is one of the most widely used payment appsin

the markets in which it operates. PayPal also has a
moderate regional presence, as do domestic brands
such as Nequi in Colombia and Yape in Peru.

Cash remains relevant,
offline and online

Cash accounted for 23% of regional POS
spending in 2025; COD represented
2% of e-comvalue

Latin American consumers use cash more than
global averages (23% of POS value in 2025 versus

14% globally). Cash use varies within the region:
consumers in Brazil (12%), Chile (16%) and Argentina
(17%) use cash in line with global averages, while Peru
(30%), Colombia (32%) and Mexico (40%) have higher
levels of cash use. LATAM has the highest use of
cash-based post-pay in e-com, including a global
high of 6% in Mexico.

T4 GPR2026

worldpay

isnow (globalpayments

LATAM payment methods

% share of e-com and POS transaction value

E-com [}

31%

Credit
cards
26%

23%
Digital

wallets
30%

23%

A2A
25%

15%

Debit
cards
13%

5%

Cash
_ 39

Market size ’

2025-2030 CAGR

9% 3%

Others
3%

‘ $218b - $335b ® 205

fw POS
Credit
cards

21%

23%

Cash
18%

20%

Debit
cards
7%

16%

Digital
wallets
22%

4%

2%

A2A
19%

Others
2%

2030 forecast

“Others" include BNPL, prepaid cards and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding.
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https://www.bcb.gov.br/en/financialstability/pix_en
https://www.bcra.gob.ar/en/transfers-3-0/
https://thecitypaperbogota.com/business/colombia-bets-big-on-instant-payments-with-central-banks-bre-b/
https://www.banrep.gov.co/en/news/events/learn-more-about-bre-b
https://news.mercadolibre.com/en/mercadopago
https://www.paypal.com/c2/webapps/mpp/country-worldwide
https://www.nequi.com.co/
https://www.yape.com.pe/

TOC APAC Europe LATAM MEA North America

2025 LATAM e-com payment methods

Credit cards

Argentina —s—
]

Brazil
Chile L
Colombia -

Mexico '@l
Peru 'a.

Digital wallets A2A BNPL Credit cards Debit cards Prepaid cards Cash
Argentina === 39% 15% <% 28% 4% 1% 2%
brazil S5 10% L42% 1% 40% 4% 1% 3%
Chile oy 23% 12% <1% 18% 42% 2% 2%
Colombia gy 29% 34% 2% 17% 10% 1% 7%
mexico [} 26% 6% 3% 32% 23% 1% 9%
peru [Jof] L% 6% <1% 18% 23% 1% 7%

6 GPR2026 worldpay “Cash" includes cash on delivery, pre-pay and post-pay Totals may not equal 100% due to rounding

isnow (globalpayments
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2025 LATAM POS payment methods

Digital wallets A2A
33% 10%
12% 34%

9% 1%
20% <1%

9% <1%
38% <1%

22%
31%
21%
20%
24%
1%

Debit cards Prepaid cards
16% 2%
9% 2%
51% 2%
26% 2%
26% 2%
19% 1%

Cash
17%
12%
16%
32%
40%
30%

~

/

Totals may not equal 100% due to rounding.
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Digital wallets are the new
consumer choice

Digital wallets led in 2025 with 39% of
online and 33% of POS transaction value

Argentina’'s consumers favor digital wallets -
whether shopping online or in-store. Beyond being
safe, fast and easy to use, wallets centralize the most
popular options, including account-to-account,

card and installment payments. Options include
homegrown regional giant Mercado Pago, domestic
brands including MODO, NaranjaX and Uala, and
global brands like PayPal.

North America

o TV

Popular payment methods

SO SO R Y ¥

NaranjaX

A2A payments are flourishing

A2A s the fastest growing payment
method online and at POS

Launched by Argentina’s central bank in 2020,
Transferencias 3.0 simplifies merchant acceptance
and promotes financial inclusion. BCRA mandated
open banking interoperability among bank and
nonbank providers to create a level playing field.
These policies simplify payments for merchants that
need offer only a single QR code to accept payments
via all licensed banking apps.

Paying by installments remains
common, if less visible

Installment payments are popular,
though BNPL brands are not typically
offered at checkout

Consumer demand for installment payments is
strong, driven by a long tradition of consumers
paying that way to budget and hedge against high
inflation. However, standalone BNPL providers have
yet to gain traction. Rather, installments take place
within digital wallets like Mercado Pago and PayPal,
often with no interest. Installments remain a major
driver of consumer credit card use.
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39%
48%

28%

Market size

2025-2030 CAGR
10%

Su7b

2024 card scheme share

61% Visa
25% Mastercard

6% American Express

5% Naranja X

3% Others

*Latest available data

Argentina payment methods

19%

21%

15%

4%
10%

% share of e-com and POS transaction value

E-com 0} f POS
vga oo TS
wallets wallets
Credit Credit _ 22%
cards cards 19%
A2A Cash
9%
Debit Debit -16%
cards cards 13%
2% 10%
O' Cash A2A - ’
1% 16%
2% 2%
O' Others Others ' ’
2% 1%
® 2025 2030 forecast

Digital wallet funding mix*

Wallets in Argentina see a balance of cards,
bank account funding via Transferencias 3.0,
installment lending and crypto.

tEstimated use of payment methods within wallets

“Others" include prepaid cards, BNPL and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding.

33%

41%

Market size

2025-2030 CAGR
5%

$200b

=

$158b

@ Cards
A2A
Installments
Crypto
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https://www.bcra.gob.ar/transferencias-3-0/
https://www.mercadopago.com.ar/
https://www.modo.com.ar/
https://www.naranjax.com/
https://www.ua.la/
https://www.paypal.com/ar/home
https://www.bcra.gob.ar/transferencias-3-0/
https://www.bcra.gob.ar/Pdfs/comytexord/A7514.pdf
https://www.bcra.gob.ar/Pdfs/comytexord/A7514.pdf
https://www.mercadopago.com.ar/
https://www.paypal.com/br/
https://www.modo.com.ar/
https://www.mercadopago.com.ar/
https://www.naranjax.com/
https://www.ua.la/
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01X PicPay E=&3 Brazil payment methods
@ msg%ago l]ll % share of e-com and POS transaction value
" E-com [} = POS
5 42%_ _34%
AZ2A A2A
4l4% 46%
so% (I - ceae NS
349 cards cards 249,
WO%- Digital Digital -72%
15% wallets wallets 16%
v peoic .. R
2% cards 9%
Market size Market size
e | Cach veorc D"
Pix strengthens its lead ..and continues to evolve Cards anchor the market 28?;5'2030 cAGH % cards [ s T
0 0
Pix represented 42% of e-com and 34% of In 2025, cards accounted for 45% of z%l 'z%
POS transaction value in 2025 e-com and 42% of POS transaction value. o f] O Others B

Pix is the newest cornerstone in Brazil's payments
landscape, a real-time payment rail that connects
consumers, merchants and governments.
Consumers complete purchases with banking

or digital wallet apps, so Pix contributes value to
multiple payment categories. Pix is fast, safe and
easy to use, improves cash flow and reduces costs
for merchants. It's an example of how government-
driven regulation can unleash innovation.

In 2025 Pix launched two features aimed at boosting
financial inclusion by offering services previously
available only to those with a credit card: Pix is
increasingly accepted by merchants outside Brazil,
while more international visitors can use Pix inside
Brazil, including consumers from Argentina who

can use Pix via their domestic banking apps. Its
success continues to be a major driver in the fall

of cash’'s share of payments - now on par with

the UK.and US.

Despite the huge success of Pix, Brazilian consumers
are still attached to cards, especially credit cards.
Cards accounted for nearly half of consumer-to-
merchant payment value in 2025, while consumers
select cards most often within digital wallets.

Mastercard and Visa are the leading card networks,

and domestic scheme Elo's share continues torise.
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2030 forecast

2024 card scheme share Digital wallet funding mix*
Brazil's wallets reflect the broader market
led by cards and A2A funding via Pix.
Installments are also popular.

9% Elo

5% Others

L|-8°/o Mastercard
37% Visa

*|atest available data tEstimated use of payment methods within wallets

@ Cards
A2A

@ Installments
Crypto

“Others" include prepaid cards, BNPL and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding.
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https://www.bcb.gov.br/en/financialstability/pix_en
https://www.bcb.gov.br/en/financialstability/pix_en
https://www.weforum.org/stories/2025/07/how-centralized-regulation-is-driving-a-fintech-revolution-in-latin-america/
https://www.weforum.org/stories/2025/07/how-centralized-regulation-is-driving-a-fintech-revolution-in-latin-america/
https://www.bcb.gov.br/en/financialstability/pix_en
https://www.pymnts.com/news/payments-innovation/2025/pix-automatico-debut-opens-brazils-recurring-payments-market-to-millions/
https://www.pymnts.com/news/payments-innovation/2025/pix-automatico-debut-opens-brazils-recurring-payments-market-to-millions/
https://www.inswitch.com/blog/itau-unibanco-and-inswitch-introduce-pix-no-mundo-the-innovative-solution-for-cross-border-payments-in-latin-america
https://www.pymnts.com/real-time-payments/2025/pix-redraws-cross-border-payments-as-pagbrasil-connects-argentina/
https://www.pymnts.com/real-time-payments/2025/pix-redraws-cross-border-payments-as-pagbrasil-connects-argentina/
https://www.mastercard.com.br/
https://www.mastercard.com.br/
https://www.elo.com.br/
https://www.bcb.gov.br/en/financialstability/pix_en
https://picpay.com/
https://www.mercadopago.com.br/
https://nubank.com.br/nu/nupay
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Strongly rooted in cards

We project debit cards will remain the
leading payment method through 2030

Cards are the primary consumer payment method
in Chile, with direct use of cards accounting for
most spending. Chilean consumers have historically
embraced the formal financial system more than
their regional peers. High bank account penetration
contributes to debit cards being the payment
method of choice, with a greater than 2-to-1value
advantage over credit cards.

North America

transbanl

‘onepay.

mercado
pPago

Consumers turn to wallets online

By 2030, our forecast projects digital
wallets will represent 34% of e-com and
16% of POS value

Digital wallet use continues to grow online. Mercado

Pago and PayPal were cited as used most by Chilean
consumers, while local brands Onepay and MACH
and global brands Apple Pay and Google Wallet see
smaller shares. Debit cards are the leading choice of
payments within wallets.

Cash stillin the game

Cash use continues to fall, accounting
for16% of POS value in 2025, down
from19% in 2024

Cash remains prevalent among street vendors,
small businesses and transportation. Yet, according
to research by the Central Bank of Chile, it is

"used mainly for low-value transactions.” Recent
government initiatives encourage merchants

to adopt digital payments by offering them

lower tax and VAT.
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= Chile payment methods

% share of e-com and POS transaction value

E-com [}

42% Debit

37% Card

23% Digital
349 wallets

18% Credit
14% cards

12%
12%

A2A

Market size

2% Prepaid
2025-2030 CAGR 1% cards

8%
2%
2%

Others

$16b S2ub
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2024 card scheme share

27% Mastercard

1% American Express

38% Redcompra
3’-'-% Visa

ocoic [ -

49%

@ POS
cards
cear NS
cards 19%

16%
.., I -
Digital -9%

wallets 16%

Prepaid '2%

cards 29,
|
Others
1%
2030 forecast

Digital wallet funding mix*

Chile's popular wallets - MACH, Mercado
Pago, PayPal and Onepay - feature mostly
cards. A2A funding via bank accounts and

installments also are offered.

*Latest available data

tEstimated use of payment methods within wallets

Market size

2025-2030 CAGR
5%

$151b $191b

@ Cards
A2A
@ Installments

“Others"include BNPL, prepaid cards and crypto in e-com; A2A and BNPL at POS. Totals may not egual 100% due to rounding.
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https://www.machbank.cl/
https://www.mercadopago.cl/
https://www.mercadopago.cl/
https://www.paypal.com/cl/home
https://onepaytransbank.cl/
https://www.mercadopago.cl/
https://www.mercadopago.cl/
https://www.paypal.com/cl/home
https://publico.transbank.cl/onepay
https://www.machbank.cl/
https://www.apple.com/apple-pay/
https://wallet.google/
https://www.bcentral.cl/documents/33528/7517989/Informe%20de%20Sistemas%20de%20Pago%20agosto%202025.pdf/43522521-1ab0-fdc7-00e7-6ba4589eaba2
https://www.vatupdate.com/2025/08/06/chilean-irs-opens-consultation-on-new-simplified-vat-regime-for-market-vendors/
https://publico.transbank.cl/
https://www.machbank.cl/
https://publico.transbank.cl/onepay
https://www.mercadopago.cl/

]

== COlOMDbia payment methods

% share of e-com and POS transaction value

D/\V@
-
SRS Ly f

E-com [y [ POS
A2A Cash

1% 23%
22 (I - cevie [ D -5

2 | 3§ PATAL . i y 349 wallets cards 229,

W A ' 7 i 1% cards cards 16%
=gy [
10% @l oeve | oge [ EREEEED 2

8% cards wallets 32%
Market size - ' Market size
/% Prepaid 2%
- - . . . _ Cash ~
A2A thrives online Wallet growth is accelerating Cards are central to Colombia’s 2075 2030 CAGK 3% cords e 202572030 CACR

We project A2A will represent 41% of
e-com and 6% of POS value by 2030

A2Ais already popular, driven by PSE through ACH
Colombia. Nearly all financial institutions and more
than 29,000 businesses offer PSE, which is designed
for e-commerce and cannot be used at POS. A new
instant payment system from Colombia’s central
bank came online in October 2025: Bre-B will allow

Digital wallets accounted for 29%
of online value in 2025, trailing
only A2A payments

Colombian consumers are increasingly adopting
adynamic roster of digital payments led by the
domestic neobanks and digital wallets Nequi and
DaviPlata. Regional and global brands Mercado Pago,

PayPal, Apple Pay and Google Wallet compete for

payments at POS

Cards combined represented 47% of POS
transaction value in 2025

Card use is growing with improved financial
inclusion. Direct use of cards represented just over
a quarter of e-commerce value, but nearly half

of POS value in 2025. Credit cards are used more
online, while debit cards are used more in stores,

| -

2024 card scheme share

3%
’ . Others

4%

@® 2025

Others

<1%
6%

2030 forecast

Digital wallet funding mix*

6%

consumers to make instant payments via QR codes share. Alinked bank account was cited by survey maintaining the edge in overall value. 5L|_% Mastercard 3% Others A2A holds an advantage over cards in 0 A2A
both online and at POS. respondents as the leading payment option within Colombia’s wallets. Installments and cash @ Cards
wallets, highlighting the importance of local banks in ’.|.1% Visa 1% American Express are also relevant. @ BNPL/
the payment landscape. Installments
Cash
*Latest available data tEstimated use of payment methods within wallets
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https://www.pse.com.co/
https://www.achcolombia.com.co/home
https://www.achcolombia.com.co/home
https://www.banrep.gov.co/en/news/events/learn-more-about-bre-b
https://www.nequi.com.co/
https://www.daviplata.com/
https://www.mercadopago.com.co/
https://www.paypal.com/co/home
https://www.apple.com/apple-pay/
https://wallet.google/
https://www.pse.com.co/pse1
https://www.nequi.com.co/
https://daviplata.com/
https://www.banrep.gov.co/es/pagos-inmediatos
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Cash no longer king but
stillimportant

Cash accounted for 9% of e-commerce
and 40% of POS value in 2025

Cash use in Mexico is the highest in Latin

America. Most consumers use cash for low-value
transactions, while consumers in Mexico's large
informal sector and.comparably high unbanked
population use cash almost exclusively. Its
importance extends to e-commerce, where
consumers turn to post-pay systems (orders made
online and paid in cash at OXXO or 7-Eleven) at the
highest rate in this report (6%).

North America

OXXO P Paypal -~ A -

-

e

mercado

Payment cards account
for most payment value

Cards accounted for 57% of online and
52% of POS value in 2025

Credit, debit and prepaid cards together represented
more than half of all payment value in 2025. Nearly
half of Mexico's consumers remained unbanked as
of 2024, yet the share of consumers with a financial
account nearly doubled since 2011, according to

the World Bank. Credit cards are the most popular
payment method online, while debit cards see a
larger share at POS.

Digital wallets extend
the reach of cards

In 2025, digital wallets accounted for 26%
of online and 9% of POS transaction value

Digital wallets are expected to reach parity with
credit cards in online sales by 2030. PayPal and
Mercado Pago were cited most in our survey,

with Apple Pay and Google Wallet gaining share.
Wallets are used far less at POS, where contactless
acceptance nevertheless grew 150% over the past
year, according to the Mexican Banking Association.
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§-0 Mexico payment methods

% share of e-com and POS transaction value

Market size

2025-2030 CAGR
2%

$390b S440b

E-com T[4 f POS
32%_ Credit Cash _HO%
30% cards
26% (I .. oo | D 25
30% wallets cards 259,
2 (- o cear NN 2+
21% cards cards 249,
7% wallets 149%
Market size
6%- A2A Prepaid '2%
2025-2030 CAGR 7% cards 2%
9%
4%
O. Others
5%
102b
566D 5 ® 2025 2030 forecast

2024" card scheme share Digital wallet funding mix*

63% Visa
31% Mastercard

Cards, A2A and installments are all relevant
alongside Mexico's wallets. Cash payments at
convenience stores are also key.

3% American Express

3% Others

*|atest available data tEstimated use of payment methods within wallets

“Others"include BNPL, prepaid cards and crypto in e-com. Totals may not equal 100% due to rounding.

@ Cards
Cash

BNPL/
Installments

A2A
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https://www.worldbank.org/en/publication/globalfindex
https://www.worldbank.org/en/publication/globalfindex
https://www.oxxo.com/
https://7-eleven.com.mx/
https://www.worldbank.org/en/publication/globalfindex/visualizations#ReportFigures
https://www.worldbank.org/en/publication/globalfindex/visualizations#ReportFigures
https://www.paypal.com/mx/
https://www.mercadopago.com.mx/
https://www.apple.com/apple-pay/
https://wallet.google/
https://mexicobusiness.news/finance/news/mexicos-contactless-payments-surge-150-2024-abm
https://www.oxxo.com/
https://www.paypal.com/mx/home
https://www.mercadopago.com.mx/
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Digital wallets top charts
across channels

Our forecasts project digital wallets will
extend their lead by 2030

Peru's payment landscape has rapidly evolved from
being cash-based to being led by digital wallets.
Domestic wallets Yape and PLIN, both products

of Peru’s leading banks and rooted in account-
to-account payments, are popular. Wallet growth
accelerated during the pandemic and was propelled

furtherin 2022 when Peru's central bank mandated

payment interoperability via QR codes to simplify
payment acceptance.

A——m-rq-'*_._

North America

Popular payment methods

—
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Financial inclusion elevates cards

Direct use of cards accounted for 43% of
e-com and 31% of POS value in 2025

Comparatively low historically, cards are now second
only to digital wallets. Card use in Peru is growing
largely as a result of Peru’'s National Financial
Inclusion Strategy, which according to the World
Bank helped cut Peru's unbanked population
effectively in half from 2011 to 2024. Debit cards
maintain an edge over credit cards in all channels
with a stronger advantage at POS.

Peru’s central bank pursues
real-time payments

UPI-style payments will speed up
POS digitalization

Peru's central bank has formed a strategic
partnership to create an instant payment system
like UPIin India. The effort seeks to promote
financial inclusion for the more than one-third of
Peru's adult population that remain without a bank
account. If successful, we could expect additional
declines in cash use and further growth of digital
wallet share at POS.
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#-0 Peru payment methods

% share of e-com and POS transaction value

E-com [y @ POS
v (I o2 oo« S
579 wallets wallets
0 Debit Cash 0
7% cards 25%
oo (N o veoit D >
149 cards cards 149
5% cards 9%
Market size
2025-2030 CAGR o AZA Prenae IW%
5% 1%

8%

2%
’ ' Others
2%

Digital wallet funding mix*

2030 forecast

2024 card scheme share

81% Visa
16% Mastercard

A2Aleads fundingin Peru's wallets, led by
Yape and PLIN. Cards, installments and cash
are alsorelevant.

1% American Express

1% Diners Club

*Latest available data tEstimated use of payment methods within wallets

38%

50%

Market size

2025-2030 CAGR
2%

$125b $141b

O A2A

@ Cards

@ Installments
Cash

“Others" include BNPL and crypto in e-com. Totals may not equal 100% due to rounding.
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https://www.yape.com.pe/
https://plin.pe/
https://www.yape.com.pe/
https://plin.pe/
https://www.gob.pe/institucion/banco-central-de-reserva-del-peru/normas-legales/3581993-0024-2022-bcrp
https://www.gob.pe/institucion/banco-central-de-reserva-del-peru/normas-legales/3581993-0024-2022-bcrp
https://www.worldbank.org/en/publication/globalfindex
https://www.worldbank.org/en/publication/globalfindex
https://www.bcrp.gob.pe/
https://www.fintechfutures.com/fintech-innovation/peru-becomes-first-south-american-country-to-adopt-npci-s-upi-tech
https://www.fintechfutures.com/fintech-innovation/peru-becomes-first-south-american-country-to-adopt-npci-s-upi-tech
https://www.npci.org.in/product/upi
https://www.yape.com.pe/
https://plin.pe/
https://www.pagoefectivo.la/pe/
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Already top in e-com, digital wallets
are set to conquer POS

Digital wallets accounted for 34% of
e-com and 27% of POS value in 2025

Digital wallets continue to grow across the Middle
East and Africa. Already the leading online payment
method, they are forecast to grow at 14% CAGR from
2025-2030, increasing their online share to 39%.
Meanwhile, wallets are forecast to grow at 11% CAGR
at POS, overtaking debit cards to become the leading
in-store payment method by 2030.

North America

Regional card use continues torise,
shifts to wallets

Cards accounted for 41% of e-com and
L6% of POS spending in 2025

Credit, debit and prepaid cards remain foundational
to payments across MEA. Debit cards outpaced
credit cards by nearly 3-to-1at POS in 2025, while
theirlead narrowed in-store. Cards represented
most POS spending in South Africa and UAE, and
are a primary funding method within digital wallets
across the region. Saudi Arabia has among the
highest global rates of prepaid cards (7% of e-com
and POS value in 2025).

Cash use middling but
continues to fall

Cash accounted for 21% of regional POS
spending and 8% of online value in 2025

Cash use in MEA remains above global averages (21%
in 2025 versus 14% globally), although the region is
comparable to Europe (20%) and uses cash less than
LATAM (23%). In 2025, cash use was highest in Nigeria
(39%) and lowest in Saudi Arabia (14%). Cash made

up 82% of POS value as recently as 2014, reflecting a
dramatic shift to digital payments during that time.
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MEA payment methods
% share of e-com and PQOS transaction value
E-com [y @@ POS
Digital Debit
wallets cards
39% 28%
19% 27%
Debit Digital
cards wallets
16% 35%
18% g 21%
Credit
cards Cash
15% 16%
13% » T%
o | o
7% 9%
Cash A2A
) 5% 9%
Market size ’ ’
2025-2030 CAGR
9 8% 4%
1%
Others Others

8%

4%

2030 forecast

“Others" include BNPL, prepaid cards and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding.
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2025 MEA e-com payment methods 2025 MEA POS payment methods

Digital wallets A2A BNPL Credit cards Debit cards Prepaid cards Cash Digital wallets A2A Credit cards Debit cards Prepaid cards Cash

Nigeria 13% L4% 2% 3% 24% 3% 1% Nigeria 15% 31% 1% 14% 1% 39%

SaudiArabia 40% 9% 4% 12% 19% 7% 8% SaudiArabia 43% <1% 8% 28% 7% 14%

South Africa 25% 20% 4% 1% 32% 1% 6% South Africa 8% 4% 6% 54% 2% 26%

UAE 35% 10% 4% 27% 15% 2% 7% vae [l 29% 1% 28% 24% 3% 15%

\\ J '\\\
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Among the world's highest
rates of direct A2A

Our forecast sees A2A leading in 2030
with 50% of online and 36% of POS
transaction value

Account-to-accountis Nigeria's leading e-commerce
payment method and is second only to cash at POS.
Payments are made via NIBSS Instant Payments
together with Nigeria Quick Response. Consumers
scan the merchant's code and complete transactions
in domestic banking or fintech apps. Double-digit
year-over-year growth is helping NIBSS promote
financial inclusion and expand GDP.

North America

Popular payment methods

Tkerve

JUMIAUP PAY

‘ KongaPay

Debit card use is rising with Verve

Cards combined accounted for 30% of
online and 16% of POS value in 2025

Card adoptionin Nigeria has faced headwinds, but
that's starting to change. According to the World
Bank, Nigeria's banked population has more than
doubled since 2011, fueling card use. The leading
domestic scheme, Verve, issued 70 million cards in
2024, a 4LO% year-over-year increase. Debit cards
hold a nearly 10-to-1lead in value over credit cards
across all channels.

Cashis still central to
in-person payments

Cash's share of POS value fell from 91%
iIN 2019 to 39% in 2025

Nigeria remains a cash-heavy economy, but its use
continues to fall as the country's banked population
grows. Nigeria's central bank has pursued policies
to reduce consumer reliance on cash since 2071,
including imposing fees on transactions using cash
machines. Use of the Naira's digital equivalent, the
eNaira, has been limited to date with no meaningful
impact on consumer-to-merchant payments.
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E-com [y @ POS
v (R ]
0% A2A Cash
(o]
24 (N o ., I
20% cards
] . ooz D >
14% wallets wallets 17%
3% cards 12%
Market size
5%. Prepaid IT%
2025-2030 CAGR Others cards
6% 1%
17%
3% . Credit IT%
Others
2% cards 1%
. 13b
5596 5 @ 2025 2030 forecast
—

2024 card scheme share

l.|.9% Verve 13% Visa
38% Mastercard

*Latest available data

i B Nigeria payment methods

% share of e-com and POS transaction value

39%

33%

31%

Digital wallet funding mix*

Nigeria's wallets are funded mostly A2Avia
bank accounts, though cards, installments

and cash are relevant.

tEstimated use of payment methods within wallets

36%

Market size

2025-2030 CAGR
6%

$139b

T—

$105b

A2A
@ Cards
Cash
@ Installments

“Others" include prepaid cards, BNPL and crypto in e-com; credit cards and BNPL at POS. Totals may not equal 100% due to rounding
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https://nibss-plc.com.ng/nibss-instant-payment/
https://nibss-plc.com.ng/nqr/
https://nibss-plc.com.ng/how-nibss-innovation-drives-services-in-gdp-expansion/
https://nibss-plc.com.ng/how-nibss-innovation-drives-services-in-gdp-expansion/
https://www.worldbank.org/en/publication/globalfindex
https://www.worldbank.org/en/publication/globalfindex
https://myverveworld.com/
https://interswitchgroup.com/news/verve-hits-70-million-payment-cards-in-nigeria-consolidates-market/
https://interswitchgroup.com/news/verve-hits-70-million-payment-cards-in-nigeria-consolidates-market/
https://www.cbn.gov.ng/PaymentsSystem/modes.html
https://www.cbn.gov.ng/PaymentsSystem/modes.html
https://www.centralbanking.com/central-banks/financial-stability/7972288/nigerian-central-bank-to-cap-fees-for-atm-withdrawals
https://www.centralbanking.com/central-banks/financial-stability/7972288/nigerian-central-bank-to-cap-fees-for-atm-withdrawals
https://enaira.gov.ng/
https://www.myverveworld.com/
https://pay.jumia.com.ng/
https://www.kongapay.com/
https://nibss-plc.com.ng/nqr/

Europe

Diverse digital wallet models thrive

Digital wallets were the leading payment
method in 2025 with 40% of e-com and
43% of POS value

Digital wallets are thriving in Saudi Arabia, with
diverse models that highlight their versatility. The
most popular wallets feature card-based models
like Apple Pay, staged models like PayPal and stored
value wallets like domestic leader stc pay. Wallets
are conduits for many payment methods, with bank
account funding cited most.

Debit and prepaid cards
are cornerstones

Debit and prepaid cards accounted
for 27% of e-com and 35% of POS
transaction value in 2025

Debit and prepaid cards are essential in Saudi Arabia.

Domestic debit cards are branded with the national
payment network, mada, and often cobranded
with global networks. Contactless acceptance is
widespread and continues to be promoted as part
of Saudi Arabia's Vision 2030 digital transformation
agenda. Prepaid cards accounted for 7% of all
transaction value in 2025, helping largely to serve
unbanked migrant workers.

BNPL boosts installment options

BNPL accounted for 4% of e-com value in
2025, is forecast to rise to 5% by 2030

Consumers can turn to installment options for a
wide range of purchases, including retail, fashion,
automobiles and education. Two domestic buy
now, pay later brands, Tabby and Tamara, have
helped transform consumer lending at checkout.
Key initiatives from SAMA, the Saudi Central

Bank, include increasing the NFC transaction

limit, welcoming international wallets and
supporting contactless payment options for public
transportation.
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Saudi Arabia payment methods

% share of e-com and POS transaction value

E-com

1o

4%

7%

o
1%
= Gl
Market size 5%
2025-2030 CAGR 7% -
9% 7%

4% (@

5%

51%

S24b $36b

2024 card scheme share

87% mada
7% Visa

5% Mastercard

1% American Express

*Latest available data

Ch

Digital
wallets

Debit
cards

Credit
cards

A2A

Cash

Prepaid
cards

Others

@ 2025

@ POS

Digital _ 43%

wallets

oeric (D =

cards 2049,

e

9%

Credit - 8%

cards 7%
Prepaid - 7%
cards 7%

2030 forecast

Digital wallet funding mix*

Saudi Arabia’'s wallet funding is balanced
between cards and A2A via bank accounts.
Installments are also relevant.

tEstimated use of payment methods within wallets

53%

Market size

2025-2030 CAGR
5%

$282b

@ Cards
A2A
@ BNPL

“Others" include BNPL and crypto in e-com. Totals may not equal 100% due to rounding.
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https://www.apple.com/apple-pay/
https://www.paypal.com/sa/home
https://stcpay.com.sa/
https://www.mada.com.sa/en
https://www.vision2030.gov.sa/en
https://massivemediame.com/news/menakart-partners-with-tabby-and-tamara-to-enhance-customer-payment-options/
https://gulfbusiness.com/why-arabian-automobiles-partnered-with-tabby/
https://ibsintelligence.com/ibsi-news/5-fintechs-offering-flexible-bnpl-options-to-students-in-mea/
https://tabby.ai/en-AE/
https://tamara.co/en-sa
https://www.sama.gov.sa/
https://stcpay.com.sa/
https://tabby.ai/
https://tamara.co/
https://www.apple.com/apple-pay/

TOC APAC Europe

Debit cards are the foundation

Direct use of debit cards represented 32%
of online and 54% of POS value in 2025

Consumers in South Africa favor debit cards. Debit
cards maintain a 3-to-1lead in value over credit
cards online, and nearly a 9-to-1advantage at POS.
Increased use of cards has led to a drop in cash -
now used mostly for low-value transactions. Visa,
Mastercard and American Express handle effectively
all card network volume.

North America

Popular payment methods

i

payshap *

P payPal

@ Pay

(@) samsung Walet

Alow for digital wallets at POS

We project a 20% CAGR for wallets
online from 2025 to 2030

Digital wallets' share continues to grow onlineg,
reaching 25% of online value in 2025. Adoption at
POS, however, has been muted, with South Africa
registering the lowest penetration in this report
(8%). Global brands rated higher among consumers
surveyed: PayPal led online by a wide margin, while
Apple Pay, Google Wallet and Samsung Pay were
preferred at POS. Domestic brands SnapScan,
VodaPay and Zapper also compete.

Change may be coming
to A2A payments

A2A payments accounted for 20%
of e-com and 4% of POS 2025
transaction value

South Africa has a fragmented A2A landscape that
includes legacy systems (EFT and RTC), a new instant
payment system, PayShap, and fintechs like Ozow.
The South African Reserve Bank seeks to modernize
instant payments via the Digital Payments
Roadmap and Payments Ecosystem Modernisation
Programme. PayShap seeks to replace EFT,and
adoption is growing despite challenges.
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B= South Africa payment methods

% share of e-com and POS transaction value

E-com [}

32% Debit
29% Card

25% Digital
31% wallets

20%
22%

A2A

ﬂ%- Credit

9% cards

Market size

6%
2025-2030 CAGR 39
4%

Cash

6%
6%

Others

$73b S1ub ® 2055

2024 card scheme share

5’-'-% Visa

1% American Express

@ POS

ocor: [ -

cards

Cash
22%
Digital - 8%

wallets 1%
Credit . 6%
cards 4%

A2A . e

7%

2%
Others ' ’
1%

2030 forecast

Digital wallet funding mix*

Direct A2A bank account fundingiis

increasingly prevalent via PayShap, while

Ll-l-l-% Mastercard

*Latest available data

cards remain vital.

tEstimated use of payment methods within wallets

54%

Market size

2025-2030 CAGR
6%

$138b $186b

A2A

@ Cards

@ BNPL/
Installments

“Others" include BNPL, prepaid cards and crypto in e-com; prepaid cards and BNPL at POS. Totals may not equal 100% due to rounding.
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https://www.payshap.co.za/
https://africa.visa.com/
https://mea.mastercard.com/
https://www.americanexpress.com/en-za/network/
https://www.paypal.com/za/home
https://www.apple.com/apple-pay/
https://wallet.google/
https://www.samsung.com/za/samsung-pay/

https://www.snapscan.co.za/
https://vodapay.vodacom.co.za/vodapay/personal/home
https://www.zapper.com/
https://www.resbank.co.za/en/home/contact-us/Internet-Banking
https://www.payinc.co.za/services/real-time-clearing
https://www.payshap.co.za/
https://ozow.com/
https://www.resbank.co.za/content/dam/sarb/publications/media-releases/2024/npsd---payments-report/Digital%20Payments%20Roadmap%20Report.pdf
https://www.resbank.co.za/content/dam/sarb/publications/media-releases/2024/npsd---payments-report/Digital%20Payments%20Roadmap%20Report.pdf
https://www.resbank.co.za/content/dam/sarb/publications/other-publications/2025/pem-position-paper.pdf
https://www.resbank.co.za/content/dam/sarb/publications/other-publications/2025/pem-position-paper.pdf
https://www.zawya.com/en/economy/africa/south-africa-ozows-payshap-request-gains-traction-driving-rapid-growth-in-instant-payments-h6bxi0uo
https://www.resbank.co.za/en/home/what-we-do/payments-and-settlements/pem
https://www.payshap.co.za/
https://www.paypal.com/za/home
https://www.apple.com/apple-pay/
https://www.samsung.com/za/samsung-pay/

Europe LATAM MEA North America Popular payment methods

tabby &Pay I= UAE payment methods

@ Google Wallet % share of e-com and POS transaction value
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Cards lead the way, directly
and via wallets

Cards accounted for 43% of online and
55% of in-person shopping in 2025

Digital wallets are the leading payment method, with
a mix of primarily card-based global and domestic
brands. Card use outside of wallets accounted

for more than half of all transaction value in 2025.
Debit card use is increasing, boosted by the 2025
introduction of the domestic card scheme Jaywan.

T—
i
IT4¢

A2A payments help displace cash

Account-to-account payments are
forecastto see a 1/% CAGR online and
22% at POS 2025-2030

Aani is the new instant payment system of the
UAE's central bank and its subsidiary, El Etihad
Payments. Aani seeks to increase financial inclusion
by boosting digital payments and reducing cash use
via QR codes, proxy payments and request-to-pay.
Aani's growth will potentially boost both account-
to-account and digital wallet volumes. Meanwhile,
cash use continues to drop due to efforts like the

Dubai Cashless Strategy.

money

Installments from leading
regional brands

BNPL accounted for 4% of e-com
value and is forecast to grow at
14%CAGR from 2025-2030

Buy now, pay later continues to grow in popularity
among UAE consumers. Saudi Arabia-based

Tabby and Tamara are leading brands, while UAE
consumers cite BNPL as commonly used via digital
wallets. Long associated with retail, BNPL also is
being offered in other sectors, such as automotive,
wellness and travel.
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5 o oo -
40% wallets wallets
7+ . | o
239 cards cards 239%
15% - Debit Debit
13% cards cards 20%
10% 15%
-, ... R -
13% 9%
Market size
7%- Cash Prepaid .3%
2025-2030 CAGR 1o, cards 29,
1%
6% 2%
D- Others Others ' ’
7% 3%

2030 forecast

$36b $60b ® 2055

2024" card scheme share Digital wallet funding mix*

52% Visa
’-|-1% Mastercard

Ll-% Others

*Latest available data

Cards lead UAE wallet funding, while A2Avia
bank accounts trails. BNPL installments are
also available.

2% American Express

1% Diners Club

tEstimated use of payment methods within wallets

43%

Market size

2025-2030 CAGR
L%

$163b $202b

@ Cards
A2A
BNPL

“Others"include BNPL, prepaid cards and crypto in e-com; A2A and BNPL at POS. Totals may not egual 100% due to rounding
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https://aep.ae/en/news-media/press-releasesarticles/jaywan-uaes-new-domestic-card-payment-scheme-all-your-questions-answered/
https://aep.ae/en/services/aani/
https://www.centralbank.ae/en/
https://aep.ae/
https://aep.ae/
https://prod.mediaoffice.ae/en/news/2024/october/09-10/digital-dubai-launches-dubai-cashless-strategy
https://tabby.ai/en-AE/
https://tamara.co/en-ae
https://en.nissan-dubai.com/experience-nissan/news-and-events/arabian-automobiles-announces-drive-now-pay-next-year-deal-for-nissan-customers.html
https://tabby.ai/en-AE/shop/stores/wealth-of-wellness
https://www.emirates.com/ae/english/special-offers/fly-now-pay-down-the-line/
https://tabby.ai/
https://www.apple.com/apple-pay/
https://wallet.google/
https://www.eandmoney.com/en/home.html
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A card-dominated continent

Direct use of credit, debit and prepaid
cards accounted for 50% of e-com and
/1% of POS value in 2025

North American consumers continue to choose
cards when paying merchants for goods and
services. Our forecast is for all categories of cards
to see continued growth in total transaction value
online and in stores through the forecast period to
2030. Cards are forecast to cede share given higher
projected rates of channel growth. Consumers
continue to shift portions of their card spending
to digital wallets that across North America are
mostly card-based.

Wallets amplify power of cards

Digital wallets lead payments with 39% of
online and 17% of POS spending in 2025

North America’s digital wallet market is consolidated
around a handful of leading global providers: Apple
Pay, Google Wallet and PayPal. Wallets across

North America are mostly based in card spending,
reflecting the broader market's card-centricity.

BNPL solidifies place in mainstream

BNPL accounts for 6% of e-com value,
forecast to grow to 8% by 2030

Affirm, Afterpay and Klarna lead a diverse field

of BNPL providers whose installment lending
volume continued to grow in 2025. Additional BNPL
lending takes place within wallets such as PayPal,
as well as via card-backed installments popularin
Canada andthe US.
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Market size

2025-2030 CAGR
7%

$2.6t

North America payment methods

% share of e-com and POS transaction value
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cards
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cards

Digital
wallets
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Prepaid
cards
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Others
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10%
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"Others" include prepaid cards, cash-based methods and crypto in e-com; A2A and BNPL at POS. Totals may not equal 100% due to rounding
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https://www.klarna.com/
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Credit cards are undisputed
payments leader

Credit cards accounted for 46% of online
and 51% of POS value in 2025

Credit cards are still Canada's favorite payment
method, regardless of how consumers shop. Those
surveyed indicated using credit cards at more than

twice the rate of the second-most cited tool, PayPal,

and more than three times that of debit cards. They
cited credit cards at twice the rate of debit cards
when paying with a digital wallet.

MEA North America
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BNPL provides an alternative
to credit cards

BNPL's share of online payment
value forecast to grow at 9%
CAGR from 2025-2030

Credit cards aren't the only installment option
among Canada’s consumers. Global buy now, pay
later leaders Affirm, Afterpay and Klarna compete
for share with the likes of Sezzle and Canada's
homegrown Shop Pay Installments for share of this
growing segment. Additional BNPL value comes
through digital wallets (notably PayPal) and in card-
backed installments.

New (and delayed) payment options

INnterac launches KONEK to
offer Canada's consumers maore
payment options

KONEK is a collaboration between Interac and
leading Canadian financial institutions. Launched in
November 2025, KONEK seeks to make checking out
online more convenient by offering payment choices
including A2A, cards and credit lines. Testing toward
a launch of Real-Time Rail from Payments Canada
was set to continue in 2026, though no launch date
was scheduled as of February 2026.
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Market size

2025-2030 CAGR
6%
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$168b

I+l Canada payment methods

E-com [}

% share of e-com and POS transaction value
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49%

42%

cards cards

32%_ Digital Debit _23%

37%

2024 card scheme share

’-|-1% Visa
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27% Mastercard

*Latest available data

3% American Express
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6% cards 1%
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2% 2%

@ 2025 2030 forecast

Digital wallet funding mix*

Canadian consumers' dedication to credit
cards extends to wallets like Apple Pay,
Google Wallet and PayPal.

tEstimated use of payment methods within wallets

Market size

2025-2030 CAGR
L%

$892b

@ Cards
A2A

@ BNPL
Crypto

"Others" include prepaid cards, cash-based methods and crypto in e-com; A2A and BNPL at POS. Totals may not equal 100% due to rounding
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https://www.apple.com/apple-pay/
https://wallet.google/
https://www.paypal.com/ca/home
https://www.paypal.com/ca/home
https://www.affirm.com/en-ca/
https://www.afterpay.com/en-CA
https://www.klarna.com/ca/
https://sezzle.ca/
https://help.shop.app/en/shop/shop-pay-installments
https://www.paypal.com/ca/digital-wallet/ways-to-pay/buy-now-pay-later
https://www.td.com/ca/en/personal-banking/advice/day-to-day-banking/payment-plans
https://www.td.com/ca/en/personal-banking/advice/day-to-day-banking/payment-plans
https://www.bmo.com/en-us/main/personal/credit-cards/bmo-paysmart-installment-lending/
https://konek.ca/
https://www.interac.ca/en/how-to-use/interac-direct/meet-interac-direct-only-available-through-konek/
https://www.interac.ca/en/how-to-use/interac-direct/meet-interac-direct-only-available-through-konek/
https://www.payments.ca/systems-services/payment-systems/real-time-rail-payment-system
https://www.payments.ca/
https://www.payments.ca/
https://www.interac.ca/en/
https://www.paypal.com/ca/home
https://www.apple.com/apple-pay/
https://wallet.google/
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Attached to plastic

Direct use of cards (outside of wallets)
accounted for 49% of online and 71% of
POS value in 2025

Credit cards remain the leading payment online

and at POS. Debit cards account for a quarter of all
spending (25%), and prepaid cards serve as a vital link
for distribution of social services. Card transaction
values continue to rise, with some share shifting

to their use within digital wallets. Card industry
innovations like Paze from Early Warning seek

to extend the influence of cards with wallet-like
features and direct integration with major banks.

North America

‘ Popular payment methods

Wallets find their stride in stores

Digital wallets are forecast to grow at 11%
CAGR at POS from 2025-2030

Digital wallets lead in online payments, yet adoption
lags when shopping in stores, where cards and

cash continue to dominate. Card-led wallets Apple
Pay and Google Wallet helped propel wallets to 17%
of POS value in 2025, compared to the 33% global
average. While consumer habits for payment with
cards and cash remain sticky, our wallet growth
forecast is for 11% CAGR 2025-2030, four times that of
POS growth overall.

BNPL growth shuns neat categories

BNPL accounted for 6% of online value
iIn 2025 and is forecast to grow at 13%
CAGR from 2025-2030

Buy now, pay later growth is seemingly everywhere:
leading buy now, pay later brands like Affirm,
Afterpay and Klarna are seeing widespread growth,
as are card-based installments and retailer-based
white-label services. This diffusion of BNPL growth
is asign of its strength in proving enduring value
and choice to consumers. Growth in installments
within cards and wallets has muted growth in the
category proper.
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Market size

2025-2030 CAGR
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EE United States payment methods
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8% American Express

*Latest available data
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Digital wallet funding mix*

Cards via Apple Pay, Google Wallet and
PayPal dominateinthe U.S.BNPLis

increasingly prominent within wallets.

tEstimated use of payment methods within wallets

@ Cards
A2A
BNPL
Crypto

Market size

2025-2030 CAGR
3%

$10.2t

"Others" include prepaid cards, cash-based methods and crypto in e-com; A2A and BNPL at POS. Totals may not equal 100% due to rounding
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Payment terms

Account-to-account (A2A)

Digital payments made directly from one account holder
to another. A2A payments often take place via banking
apps and increasingly use instant payment rails. A2A
payments include Bizum in Spain, BLIK in Poland and
ACH in the U.S. Direct A2A payments accounted for

an estimated 7% of e-com and 4% of POS transaction
value globally in 2025. Additional A2A volume - often
substantial, as in India - takes place within digital wallets.

Alternative payment methods (APMs)

These include digital wallets, BNPL, cryptocurrencies and
account-to-account apps. APMs were classed as suchin
the early days of e-commerce as alternatives to popular
existing payment methods of cash and cards. Now, these
payment methods are simply called "digital payments” or
“payment apps.”

Buy now, pay later (BNPL)

BNPL providers settle transactions with a merchant

at purchase, allowing consumers to pay laterin a finite

set of installments, typically without interest if repaid
within an agreed time. Leading providers include Affirm,
Afterpay and Klarna. BNPL-based apps accounted for
approximately 4% of global e-commerce transaction value
in 2025. Installment payments also feature prominently

in digital wallets including PayPal and Mercado Pago, as
well as via cards.

Cash

Our analysis of cash includes physical bank notes,

coins and checks. Cash accounted for 14% of global POS
transaction value in 2025. We project that cash will fall to
12% of global POS spending by 2030. Our analysis of cash
in e-commerce aggregates cash on delivery, pre-pay
and post-pay voucher services. Cash accounted for 2% of
global e-com transaction value in 2025.

Cash on delivery (COD)

Goods and services ordered online and paid for with cash
upon delivery (sometimes with other means, resulting in
“payment on delivery”). COD accounted for 1.6% of global
e-com value in 2025. We project COD will fall to 1% of global
e-commerce spending by 2030. COD is aggregated with
prepay and post-pay in our e-com analysis as “cash.”

Central bank digital currencies (CBDCs)

CBDCs are digital versions of fiat currencies issued by
central banks to serve the same functions as physical
cash: a store of value, unit of account and medium

of exchange. As of the end of 2025, no CBDC had
meaningful consumer-to-merchant volume in any of our
covered markets.
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Credit cards

Credit cards allow consumers to make purchases with
credit from a financial institution affiliated with a

global card brand network such as Mastercard, Visa and
UnionPay. Our analysis of credit cards includes charge
cards and deferred debit cards. In 2025, direct credit card
use represented 20% of global e-commerce and 24%

of global POS transaction value. Credit cards also see
significant volume processed via digital wallets.

Cryptocurrencies

Cryptocurrencies include Bitcoin and Ethereum as well

as stablecoins like USD Coin (USDC) and Tether (USDT).

Our measure of cryptocurrencies as a payment method

is limited to transactions in which a merchant accepts
crypto and the consumer pays that way, rather than being
intermediated by a fiat currency conversion or tool. Used
directly, cryptocurrencies accounted for approximately
0.19% of global person-to-business e-com value in 2025.

Debit cards

Debit cards enable purchases with funds withdrawn
directly from consumer accounts held at a financial
institution. Debit cards are issued by financial institutions
in affiliation with global card brand network such

as Mastercard, JCB or UnionPay. In 2025, debit cards
accounted for 10% of e-com and 22% of POS global value.
Debit cards are aggregated with prepaid cards in our
market guides.

Digital wallets

Digital applications that facilitate payments from
consumers to merchants at online and physical points of
sale. Different types of payments take place within wallets
- A2A, BNPL, cards, crypto and more. Our scope includes
pass-through wallets (such as Apple Pay and Samsung
Wallet), staged wallets (Cash App, PayPal) and stored value
facilities (M-PESA, WeChat Pay). In 2025, digital wallets
accounted for an estimated 56% of e-com and 33% of POS
transaction value.

Digital wallet funding mix

Estimated use of underlying payment methods used
within wallets in each of the 42 markets covered in this
report, including A2A, cards, BNPL/installments, cash
and crypto. Estimates represent our analysis of wallet
capabilities, our consumer survey, third-party data
and desk research.

E-commerce (e-com)

Purchases of goods and services made online by
consumers from businesses via the internet, regardless

of device or application. Our scope is person-to-business
payments only; we exclude business-to-business,
person-to-government and person-to-person payments,
as well as purchases or installment payments of motor
vehicles, real estate, rent, tuition, utilities and other bill or
loan payments.

Global e-commerce value for the 42 markets in this
report is estimated at over $7.6 trillion for 2025. We
project a global 7.5% CAGR for e-commerce from 2025-
2030, when the global e-com market size will be an
estimated $11 trillion.
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https://bizum.com/es/
https://blik.com/en
https://www.theclearinghouse.org/payment-systems/ACH
https://www.affirm.com/
https://www.afterpay.com/
https://www.klarna.com/
https://www.paypal.com/us/digital-wallet/ways-to-pay/buy-now-pay-later
https://news.mercadolibre.com/en/mercado-credito
https://www.mastercard.com/global/en.html
https://visa.com/
https://www.unionpayintl.com/en/
https://bitcoin.org/
https://ethereum.org/en/
https://www.circle.com/usdc
https://tether.to/
https://www.mastercard.com/global/en.html
https://www.global.jcb/en/products/cards/index.html
https://www.unionpayintl.com/en/servicesProducts/products/unionPayCard/debitCard/
https://www.apple.com/apple-pay/
https://www.samsung.com/us/samsung-pay/
https://www.samsung.com/us/samsung-pay/
https://cash.app/
https://www.paypal.com/
https://www.m-pesa.africa/
https://pay.weixin.qq.com/index.php/public/wechatpay_en/
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GPR

The Global Payments Report is an industry-leading
account of how consumers pay merchants at checkout
online and in-store. It covers 42 leading global markets
representing 89% of global GDP per 2025 IMF data.
Published since 20715, this is the GPR's 11th edition.

Glocalization

The trend of consumers'’ being able to use theirlocal or
domestic payment methods while traveling and shopping
cross-border. Glocalization is growing due to technologies
such as QR codes that enable interoperability among
payment systems.

Pass-through digital wallet

Pass-through digital wallets pass tokenized card
credentials or bank account information directly from the
consumer to the merchant (and card issuer and network,
if applicable). Prominent examples include Apple Pay and

Samsung Wallet.

Payment apps

Payment methods that rose to prominence in the age of
e-commerce including account-to-account, buy now, pay
later, cryptocurrencies and digital wallets. Payment apps
(aka "APMs" or “digital payments”) are differentiated from
cash and cards in this report. Payment apps accounted for
67% of global e-com and 37% of POS value in 2025.

Point-of-sale (POS)

Face-to-face, person-to-business transactions that occur
at the physical point of sale, regardless of where they take
place (in-store, public market, at home, etc.). Transactions
using the internet for face-to-face commerce - such as
payments initiated via QR codes - are considered point-
of-sale rather than e-commerce.

Global POS transaction value for the 42 markets covered
in this report was nearly $28.5 trillion in 2025. Our forecast
of 3.4% CAGR at POS from 2025-2030 projects a global POS
market of approximately $33.7 trillion in 2030.

Post-pay

Transactions initiated by consumers online and paid

for at an affiliated store or ATM. Although post-pay
services represented less than 0.2% of e-commerce
transaction value globally in 2025, they remain popularin
LATAM (including Efecty, PagoEfectivo and OXX0),and in
Japan,where payments are commonly made at konbini
(convenience stores). Post-pay is aggregated in our e-com
analysis as “cash.”

Pre-pay

Companies like Paysafecard and Neosurf offer payment
vouchers to be purchased in advance with cash at

an outlet and are redeemable online at participating
merchants. Pre-pay accounted for approximately 0.1% of
global online value in 2025 and is aggregated in our e-com
analysis as cash.
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Prepaid cards

Cards issued by financial institutions that run on scheme
networks such as Visa and Mastercard but are funded in
advance. Depending on type, prepaid cards can be funded
once or reloaded. In 2025, prepaid cards accounted for

1% of e-commerce and approximately 2% of global POS
transaction value. Prepaid cards are aggregated with
debit cards in our market guide analyses.

Real-time payment (RTP)

An electronic payment in which funds are instantly and
irrevocably transferred from one account to another;
confirmation of the payment is available instantly to
the originator and receiver; and the initiation, clearance
and settlement of funds occur simultaneously and
effectively in real time.

Staged digital wallet

Transactions in staged digital wallets take place in two
stages - funding and payment. In the funding stage,

the wallet provider obtains funds from the consumer,
typically via a payment card or bank account. The wallet
provider then transmits tokenized details to the merchant
in the payment state. Prominent staged wallets include

Cash App and PayPal.

Stored value facility

Atype of digital wallet in which the wallet stores the funds
as the primary payment instrument. Prominent examples
include Alipay and WeChat Pay in China, and M-PESA in
Africa. Many staged digital wallets also offer stored value
in some capacity.

Transaction value

The total sumin U.S. dollars estimated to have been paid
by consumers to businesses in each market, specified in
this report for e-com, POS or both channels. Transaction
value is the primary unit of measure in this report for all
market size and payment method share analyses. All GPR
analysis is based on transaction value, not the number

of transactions.

Commerce in constant motion GPR2026 155



https://www.imf.org/external/datamapper/NGDPD@WEO/OEMDC/ADVEC/WEOWORLD
https://www.apple.com/apple-pay/
https://www.samsung.com/us/samsung-pay/
https://www.efecty.com.co/web/
https://www.pagoefectivo.la/ar/
https://www.oxxo.com/oxxo-pay
https://www.paysafecard.com/en-us/
https://www.neosurf.com/
https://usa.visa.com/pay-with-visa/cards/prepaid-cards.html
https://www.mastercard.us/en-us/personal/find-a-card/prepaid-mastercard.html
https://cash.app/
https://www.paypal.com/
https://www.alipay.com/
https://pay.weixin.qq.com/index.php/public/wechatpay_en/
https://www.m-pesa.africa/
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GPR 2026, the 11th edition of the Global Payments Report,
offers a snapshot of today's consumer-to-business
payments landscape globally, by region and in 42 select
markets that account for 89% of global GDP per IMF data.
This year, we've added Portugal and Switzerland to our
analysis. The report documents consumer use of payment
methods when shopping online and at physical points

of sale by share for 2025, as well as our projections for
payment method shares and overall market sizes to 2030.

Methodology

GPR 2026 provides our view of the worldwide payments
market based on a rigorous multiphase analysis of an
annual survey combined with transaction data from
authoritative sources. Consumer data derives from the
GlobalData 2025 Financial Services Consumer Survey
conducted online in the second quarter of 2025 among
63441 consumers across 42 markets. Our market insights
team analyzes the survey results within a proprietary
model that factors additional internal transaction

data as well as data from central banks, card networks,
government statistics offices, industry reports, NGOs,
payment regulators, public company filings and

news accounts.

The resulting estimates are then refined through
extensive consultation with payments experts from
Worldpay's commercial, product and strategy teams.

The GPR analysis models estimated shares of total
transaction value (not number of transactions) in U.S.
dollars for each payment method. Our payment share
analysis includes projections to 2030 that consider
historical trends, regulatory environments, the landscape
of market actors and other macroeconomic factors.

Market size and forecast growth are Worldpay's
proprietary data, modeled using estimates from sources
including eMarketer, Euromonitor, GlobalData, Mastercard
and Statista. Market size and estimates are further
informed by industry reports, local government statistical
authorities, central banks and NGOs.
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The market size scope includes retail, financial services,
food and drink, travel, hospitality and entertainment,
gaming, gambling and digital content. POS market size
estimates include retail, entertainment, hospitality,
grocery, and food and drink. All estimates analyze
consumer-to-business payments. Bill payments, person-
to-person and business-to-business payments fall out of
scope. All data in this report relates to the industry rather
than from direct Worldpay business.

Card scheme shares are estimates based on our

analysis of data from Euromonitor and GlobalData,
supplemented by data from card schemes. Our estimates
are representative of all consumer-to-business
payments via e-commerce and at physical points of sale,
excluding ATM volumes.

GPR 2026 contains several evolutions in methodology

to track most accurately the diversification of payment
methods in a changing payment landscape. Our
accounting of BNPL is now limited to installment
payment offerings provided by BNPL brands at checkout.
Installment payments initiated within wallets are ascribed
to wallets, and card-backed installments are treated

as cards. Our analysis of cryptocurrencies is limited to
transactions that do not rely on traditional finance or fiat
currency intermediation. All card transaction volumes are
classed as such, regardless of whether there was a pre-
transaction conversion of crypto to fiat currency.

Upon expanding their payment method offerings beyond
account-to-account, we've reclassified several prominent
A2A methods to digital wallets, including Payconiqg by

Bancontact in Belgium, Yape in Peru and Swish in Sweden.

Certain information set forth in this report contains
forward-looking statements including projections as
to possible scenarios for market sizes and attributes of
consumer-to-business payment markets.

While representing our best estimates at the time of
writing, all projections are speculative and subject to
variable changes in market dynamics. Actual results
may differ materially from our projections due to these
risks and uncertainties. All estimates in this report are
thus offered on an“asis" basis. All references to local
laws and regulations are to those existing at the time
of publication.

Explicit external references are noted by a hyperlink to
the original source.
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About Worldpay, a Global Payments company

Global Payments (NYSE: GPN) is a leading payment technology and software
company that powers commerce for businesses of all sizes worldwide. We help
businesses grow with confidence by delivering innovative solutions that enable
seamless payment acceptance, smarter operations and exceptional client
experiences - online, in-store and everywhere in between. With its global reach,
local expertise and scale, Global Payments manages trillions in payments volume
and billions of transactions across more than 175 countries. Headquartered in
Atlanta, Georgia, Global Payments is a Fortune 500® company and a member of
the S&P 500. Learn more at company.globalpayments.com.

Reach out to the GPR team at GPR@worldpay.com.
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Laginess (legal); and Jamie Buchko (project management). A special thanks to our colleagues from the sales, product, strategy
and public relations teams for their invaluable contributions and insights
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